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The magazine which gives you everything you need to 
A quick guide to 
common typefaces | 
Se ee ee 


All the text here is set at 20 point on 22pt leading. Look at the difference in size 
and weight. Some fonts have a larger x-height (the standard measurement from 
the top to the bottom of a lowercase x) and some require more room for the 
Same number of characters. When choosing fonts you should first decide what 
job it has to do, and what sort of feelings you want it to project. 


The quick brown fox 
Jumped over the lazy 
dog 


Times is the classic body copy font. An authoritative looking serif 
typeface, it’s mostly suited to serious features or news Pages. Because it 
is very easy to read, even in tiny sizes, it’s useful for books and manuals. 


The quick brown fox 
Jumped over the 
lazy dog 


Palatino. Another old-style serif typeface. There is a hint of caligraphy in 
its design, and the curvy serifs make it more approachable and friendly. 
This is another excellent choice for a body copy font. 


The quick brown fox 
jumped over the lazy 
dog 


Garamond. Another old timer, this chap’s been knocking around for 
centuries. But it still looks quite modern and is used in many magazines 
and newspapers. 


The quick brown fox 
Jumped over the lazy 
dog 


Boton is a slab serif (it has square, rather than tapered serifs) font. It’s 
good for both headline and body text in different weights (e.g Boton 
Bold for Headlines, Boton Medium for body copy). 


The quick brown fox 
jumped over the lazy 


dog 


Optima. Designed with an Italian influence, this sans serif font tapers out 
at the ends to give the impression of a serif (look at the ‘a’s). Very 
friendly looking font for body text usage, but not so hot on headlines. 


The quick brown 
fox jumped over 
the lazy dog 


Helvetica Black. Swiss designed, this font comes in every shape and form. 
Light versions are good for body text with an organised, clinical and 
officious feel. A heavier version is excellent for headlines. 


The quick brown fox 
jumped over the lazy 
log 


Impact. As the name suggests, this typeface has impact and is very good 
for headlines, especially on a short measure (column width). Although it 
has thick strokes, the large x-height makes it less imposing. 


The quick brown 
fox jumped over 
the lazy dog 


Franklin Gothic. Designed in 1902, this is still a very popular and modern 
looking typeface. Strong, clean lines and lovely ‘g’s. It’s ideal for 
headlines and makes a 800d body font in a lighter version, 


You'll find lots more tips on how to create your own 


@ iv 
i n Side: amazing publications in our tutorials and regular columns, and 
@ if you have any problems, the DTP Doctor will sort them out! 


Too good to be true. 
is temporarily true. 


Receive up to £250 cashback 


If you’re been thinking about buying a Power Macintosh G3, there couldn’t be a better time to buy. 


With up to 450MHz performance, the Pentium-beating G3 processor cuts through the most demanding tasks, from page-layout and 
photo-retouching to digital video-editing. Add to this, built-in features such as high-speed Ethernet and FireWire, plus the ability to add 
RAM or expansion cards in minutes and the Power Mac G3 becomes very compelling. 


Better still, when you purchase a Power Mac G3 together with an equally stunning Apple Studio Display between now and 24 September 
you can claim up to £250 cashback: We couldn't have made it more attractive if we wrapped it in a blue and white bow. 


Contact your nearest AppleCentre, Apple Authorised Reseller (listed opposite) or visit the AppleStore at www.apple.com/ukstore. 
Or for further information please call the Apple Response Centre on 0870 6077660. Schools, Higher & Further Education institutions 
please call Apple Xemplar on 0181 218 1599. 


© 1999 Apple Computer, Inc. All rights reserved. Apple and the Apple logo are registered trademarks of Apple Computer, Inc., registered in the US and other countries. Power Mac and Think different are trademarks of Apple Computer, Inc. *Value 
of cashback depends on configuration purchased between 1/8/1999 and 24/9/1999. Offer applies only to qualifying configurations as follows; Power Mac G3 400 Zip (M7554B/A) with a 17" display (M622 1ZM/A): cashback £100. Power Mac 
63 400 Zip (M7554B/A) with a 21" display (M6204ZM/A): cashback £200. Power Mac G3 450 (M7553B/A) with a 17" display (M622 1ZM/A) cashback £150. Power Mac G3 450 (M7553B/A) with a 21" display (M6204ZM/A): cashback £250. 
(Offer excludes Power Mac G3 400 DVD and Power Mac G3 350 configurations and Flat Panel 15" display). Terms and conditions apply, see participating resellers for details. Pentium is a registered trademark of the Intel Corporation. Processor 
comparison based on BYTEmark integer index score. 
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flat screens available 6 
Ct 


Ther? 


Beware of imitations 


displays 4 sony 


To discover what ‘flat screen’ should really mean, Sony Trinitron® technology has been defying 
you've only got to use your eyes. imitation for decades, and so has our well founded 
Take a close look at Sony's FD Trinitron® monitors reputation for quality, reliability and service. So if 
and the confusion will clear. Advanced CRT display you know ‘almost’ is never enough, go really flat 
technology makes distortion and reflective glare with FD Trinitron from Sony. 
history, letting the finest details and the fullest 

F500 - November 1998 F500 - January 1999 colours shine through. A visually flat CRT and For the latest Sony product information, 
0.22mm aperture grille pitch, combined with please call 0990 424 424 
SAGIC™ electron gun and beam focussing might 
sound a touch like science fiction, but it’s the 


www.sony-cp.com/fd-trinitron technology behind the truest picture yet. F D Trin itron 


Sony, FD Trinitron, Multiscan 
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your design 
problems for free! 


WHAT THIS MAGAZINE WILL DO FOR YOU 


Welcome 


intro 


to computer publishing 


t's a baking hot 
summer, so where 
better to be than 
sitting in front of your 
computer making magazines! 
Anyway, if the heat hasn’t yet 
caused your computer to melt 
down, you might like to check 
out some of the excellent 
things we have on the 
coverdisc for this issue. 

For a start there is 
PagePlus4. You may 
remember that we brought 
you PagePlus 3 back in issue 
one. When we had the 
opportunity to covermount a 
more up to date version of 
the software, we jumped at 
the chance (not literally, but 
you know what | mean). 

There is a special guide on 
page 94 to get you up to 
date on the new features, and 
we have adapted our ongoing 
tutorials so you can follow 
them with either version of 
the software, in case you are 


Nick Veitch, the editor, welcomes you 
to our packed third issue. 


nervous of upgrading just yet. 
Apologies to Mac owners, 
as the clipart we have for this 
issue is in Windows Metafile 
format — though you can 
convert it into GIFs or virtually 
anything else with the 
excellent Graphic Converter 


Find out how to sell ads, 
make Claris presentations 
and more inside... 


utility also on the CD. 

Since so many of you 
seem to have a use for 
desktop scanners, we have 
made this issue a scanning 
special. There is a scanning 
tutorial to help you get the 
most out of your hardware, 
including tips on calibration 
and cleaning, and we have 
reviews of two scanning 
suites. If you don’t yet have a 
scanner, check out our 
roundup on page 78, where 
we put the latest models 
through their paces. 

We have a whole load of 
useful tutorials, including a 
very interesting treatise on 
how to plan a website to save 
yourself time and effort. You 
should really check this out. 

Of course we also have 
our regular features, like 
Tricks of the Trade, which this 
month focuses on the 
publishing cure-all — the 
flatplan. Do it right and you're 
laughing. 

Find out how to sell ads, 
make Claris presentations, 
master tracking and kerning 
and more inside! ’ 
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Regulars 
News 


First details on free Quark upgrade, plus new hardware 
and software releases, events and gossip! 


Makeovers 

Four newsletters receive some makeover magic and help 
with their production problems — eight pages of useful 
hints and advice from our experts. 


Subscribe today 
Don't wait to fight over the last copy in the newsagent, 
have your favourite mag delivered and save money! 


Case Study 
How would you go about setting up a website to 
promote your band? The Daily Planet tell us. 


Dealing with Advertisers 
How do you get people to buy ad space in your mag? 
For a start, you should read our expert advice! 


Tricks of the trade 


We show you how to plan your magazine properly, 
saving time, money and headaches. 

Internet: free access 

The internet is now available virtually free — are there 
any reasons for not getting on line? 

The Letters Page 


You share your views on our last issue, your own work 
and more — write in and have your say. 


DTP Doctor 


The doctor solves your problems, including an in depth 
look at duplicating with photocopiers. 


Coverdisc 
Find out how to get up and running with all the 
resources on this issue's CD. 


Glossary 

The first of a regular series keeping you up to date with 
the jargon of desktop publishing and web design. 
Next Issue 

Find out what's coming next in terms of tutorials, 
features and reviews. 
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Every issue, we'll show you 


76 


78 


Tutorials 


Scanners 

Get the very best from your scanner — these quick tips 
will save you time and help you get better results. 
PagePlus 

We continue this tutorial series with more hints on how 
to style type in this layout package. 

ClarisWorks 

Enter a new dimension with Claris, and create your own 
presentations — Uncle Rod shows you how. 

Web Design 

HTML guru John Kennedy explains how proper planning 
can halve your workload when designing new sites. 


Technique: Tracking and Kerning 
How can you use this vital technique in the most 
popular DTP packages? We'll show you. 


Does Adobe's relaunc| 
still make the grade™ 


Reviews e 
Pagemaker 6.5 Plus 


Adobe's ageing layout classic has been revamped and 
relaunched as a business tool — but is it any good. 


Pagemanager98 vs. 
Pagis Pro 
These two document handling suites go head to head as 


we find out which offers the best features, the best 
value and the greatest ease of use. 


GSP Power Publisher 
This budget DTP package offers some great features — is 
it suitable for you? Ed Brown investigates. 


Hemera Photo Objects 
Two collections of the exciting new range of clipart 
from Hemera are under scrutiny. 


PreFlight Pro 2.11 


Save time and money by avoiding costly mistakes with 
the latest lifesaver from Extensis. 


Roundup: Scanners 
The best, the fastest, the cheapest — we'll match you up 
with a scanner that suits your needs. 


Discover how frames aff 
your web workload in hy 


Forget about sharks, 
ad sales is really all 


Hemera Photo object; 
review and try them 


contents 
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78 Find out how the latest 
scanners shape up in 
Our extensive group test 


86 All your problems 
solved — including how 


to duplicate with a photocopier 


Find out what advice 


we gave the crew of 
HMS Roebuck for their newsletter. 


set up 
their band. 


This man promotes his 
music group on the niece 
internet — find out how! oe a = ft 
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keep tabs on all your images 


Serif PagePlus 4 (PC only) in an easy to use catalogue. Graphic Converter (Mac only) 
This fully fledged DTP 
kage is suitable for th 
EP aii anna Hemera Photo Objects 5000 images from | l mM to 
novice and expert alike - 


ee We have included 100 objects —_greenstreet. This collection is A 
create your own publications j i 
with this powerful software. from the Hemera collection all people based, for use in a Ol jig 1SC 


Requires Windows 95 or so you can try this unique clip _ variety of different types of 

better. art for yourself. All the images | documents. All the images are pages for 
come with masks and vector based in Windows Ee 

Photo Album (PC only) shadows for ease of use ina Metafile format, but can be more info 

This software will help you number of applications. converted for the Mac. 
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Free Quark Upgrade on the Way 


Free Quark Upgrade 
on the Way 


Print Style: [Default 


Copies: [1 Pages: [All 


[=) (Range Separators... 


(CGesanent| Setup | Oripat | Optene | Preview ened) 


Bleed Type: [Custom ¥ Top: " 


2 Gip to Bleed Limits Bottom: [1* 


Lent: 1s" 


Right: [1.75" 


(Page Setup...) (_ Printer] (Capture Settings ) (Cancet} (Print i] 


Custom bleeds can now be defined, curing all sorts 


uark Inc., the company 
behind the de facto industry 
standard layout package 


Quark XPress, have announced that 
they will be making a free upgrade 
available later this year. 

Version 4.0 of Quark XPress had a 
rocky reception when it was released 
last year because it proved to be a little 
unstable and some features of the 
program changed in imperceptable 
ways, which nevertheless caused some 
confusion. Quark reacted to the 
situation by releasing a free upgrade to 
version 4.04 which solved the 


problems, but the fuss surrounding the 


issue dissuaded many from upgrading. 

The new version that has been 
announced, 4.1, will address some 
other stability issues, but will also 
introduce many new features. 

“We have addressed a number of 
problems reported by users, and the 
result is a very stable product,” said 
Quark XPress product manager Don 
Lohse. “We have also included some 
new features and Quark X7ensions™ 
software that users will find valuable.” 

Some of the key new features 
revolve around technologies which 


Get Picture 


M Preview: 


anion: paditeas poz Cur we 


CQ PDFFiles + 


E] Document .pdf 
‘E] Myfile.pdf 


= Hard Drive 


Eject 


Cancel } 


Color Depth: Millions of Colors 
Dimensions: 209.9 mm x 296.69 mm 
Resolution: 72 dpi 


Type: RGB PDF 
File Size: 288K 
Date: 7/29/99 10:43:44 AM 


PDF Page: eee (1 page) 


Quark free upgrade, Apple launch iBook, 
MAJC chip announced and more... 


168 128 148 


168 188 


have become more important to 
XPress users, such as support for 
Adobe's Portable Document Format 
(PDF) and, of course, the ever 
expanding demand for HTML export 
direct from XPress. 

However, there will also be other 
new “productivity enhancing” features, 
such as: 

* scissors tool 

* enhanced step and repeats 

* more accurate guide placement 
* access to recent documents 

* direct RGB output 

* custom page bleeds 


Citing customer service as one of 
the most important components of 
Quark XPress, Lohse said that the 
upgrade will include Quark Link, a new 
feature designed to give users direct 
Internet access to a variety of technical 
and customer service information from 
Quark’s websites. 

The free Quark XPress upgrade will 
be distributed to all registered users of 
Quark XPress 4.0. The upgrade will 
also be available for download from all 
Quark websites. 

Users who haven't registered their 
copy of Quark XPress are encouraged 
do so by contacting their Quark 
customer service office. Contact 


Quark XPress 4.1 will support PDF import and export. PDF files will be imported in the same way as other 
graphics, and XPress will even give you a proper preview. 


of headaches on those special jobs. 


information for Quark offices 
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PDF Export Preferences for Document 


(Docurvent nfo | Hyperlinks |_Job Options | Ovipat 


Lists become hyperlinks 
@ Indexes become hyperlinks 
[J Lists become bookmarks 


@ Use All Lists 


QUusetist: M4 


Exported PDF files will support hyperlinks and 
other advanced options. 


ML Text Export Preferences 


Font Size Above 


Use HTML Attribute 
Default 

Font Size 4 

Font Size 7 


Gl Use Fonts 


Delete 


(4 Use Colors 


Intelligent HTML export will make getting pages to 
the internet a whole lot easier. 


worldwide can be found at: 
www.quark.com/about/cq001.html 

Quark XPress has been the leading 
software for professional design for 
many years. It has long been favoured 
by designers for its simplicity and ease 
of use, combined with some powerful 
features, and in many ways it has kept 
the Apple Mac platform, for which the 
software was originally developed, 
afloat in some turbulent times. 

Version 5 of Quark XPress is 
already being worked on, though its 
release isn’t expected to be imminent. 
The competition in the professional 
DTP sector was expected to escalate 
with the imminent release of Adobe's 
InDesign software, but Quark remain 
confident of retaining market share. 

In a recent conversation with 
Computer Publishing, Don Lohse said 
that Quark’s strength in the market 
was down to understanding their users’ 
needs and implementing the 
technologies which mattered to them. 
This upgrade at least proves that 
Quark realise PDF and HTML are both 
things which have become more 
important to their customers. 


The upgrade will be distributed free 
to registered users. For more info 
call 01483 445566 or visit the Quark 
website at www.quark.co.uk. 
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Apple on the Move 


teve Jobs, interim CEO and 
S| co-founder of Apple Inc., 

surprised crowds at the recent 
Macworld Expo in New York by 
revealing a portable iMac. Crowds 
gasped as he brought forth Apple's 
next generation portable. 

There had been some speculation 
that Apple might try to ressurect the 
Newton-style handheld, but the 
machine which Jobs demoed was a 
fully-fledged portable computer. 

The iBook, as the machine has 
been named, features some 


The iBook is, as 


| 
| 


groundbreaking technology, as well as 
including some fairly simple but 
unique design concepts. 

Based around a super-fast 300 
MHz G3 processor, the iBook will also 
feature a 12.1” active matrix screen, a 
3.2Gb hard disk, CD-ROM drive, 
modem, built-in Ethernet port and 
what Apple claim to be the fastest 
graphics chip ever used in a portable. 

Surprisingly, the new machine 
weighs in at a reasonable 6.5 pounds 
and a not too weighty price tag of 
$1,599, which will probably translate to 
£1,500 when the iBook is released in 
the UK, exchange rate notwithstanding. 


Jobs rescued Apple's share of the desktop market 
with the iMac, now it’s time for the notebook... 


| 


everyone : 
expected, Some of the less technology-driven 
stylish, but it design ideas incorporated into the 
acy iBook include an antenna for use with 
- aneent the wireless networking system Apple 
good for DTP are developing, a built-in handle and a 


on the move! power adaptor which winds up into a 
small plastic case. 

Some of the Apple faithful 
were upset to discover that 
the iBook will initially come in 
only two “flavours”, tangerine 
and blueberry. Apple 


representatives stated that other 


colours may follow if they can be 
made to work in the rubberised 
material which is used on the machine. 

The iBook is expected to ship in 
September in the USA, backed by a 
high profile ad campaign. Analysts 
currently rate Apple’s market share of 
the notebook market at a meagre 2%, 
but this could double if the iBook 
makes as good an impression as the 
iMac did in the desktop market. 


Live and ws amg A 


ritain’s biggest-selling creative 
B magazine is hosting a major 
new event — the Computer 

Arts LIVE! Show. Computer Arts LIVE! 
is the new London-based show 
designed to give computer art and 
design professionals the creative edge. | 
Computer Arts LIVE! brings together 
graphic designers, web designers, 
illustrators, image manipulators and 
key creative professionals throughout 
the industry, enabling them to become 
actively involved in tutorials and 
presentations while keeping ahead of 
the cutting edge developments within 
the international creative industry. 

Creative professionals will have the 
unique opportunity to meet leading 
design companies through the 
Computer Arts LIVE! stage, featuring 
celebrity master-classes, interviews with 


leading industry figures and problem 
solving software tutorials. 


Dates 
Computer Arts LIVE! will initially run in 
London before moving to Manchester. 


London: 14th and 15th September; 
Business and Design Centre, Gallery 
Hall, 52 Upper St, Islington Green, 
London. Nearest tube: Highbury & 
Islington or Arsenal 


Manchester: 20th and 21st 
September; Manchester Town, Albert 
Square, Manchester 


Tickets will cost £16 on the door with 
advanced tickets available for £14. To 
get the latest details on seminar 
content and to reserve your tickets, call 
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- computer arts 


01369 708 011 or drop into the 
Computer Arts website, which can be 
found at the following address: 


www.computerarts.co.uk 
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news 
ALL THE INFO YOU NEED TO KNOW 


Colour of the 
Millennium 


Colour experts Pantone have 
announced their ‘official 
colour of the millennium’. The 
colour they have chosen is 
PANTONE 15-4020TC, 
Cerulean blue. 

The leading colour experts 
explained their choice, saying 
that extensive research had 
shown that consumers would 
prefer a calming, soothing 
colour to see them into the 
next millennium 


Pantone 283 


A bit of sky 


“It’s a paradoxical time in 
which we are heading towards 
an uncertain yet exciting 
future, and yet reminiscing for 
the past, said Leatrice 
Eiseman, executive director of 
the Pantone Colour Institute. 

Lisa Herbet, Pantone's vice 
president for corporate 
communications, went on to 
say that their reasearch 
indicated blue was a favourite 
with designers all over the 
world. 

“Blue is the first colour 
choice in Europe, Asia and the 
US. We've chosen Cerulean 
Blue as the official millennium 
colour because of its mass 
appeal. It’s a universal, unisex 
colour, applicable to almost 
every consumer product” 
Designers can use this 
official colour for free. If you 
have Pantone support in your 
DTP package, you'll be able to 
call up Pantone 283C, For RGB 
work, the colour is 155,196,226. 


| computer publishing 


Half a million images at your disposal 


Clip art explosion! 


ova Development 

Corporation have 

just released two 
new additions to their 
successful Art Explosion range 
of clip art collections. 

Art Explosion 200,000 is a 
new collection for PC users, 
featuring at least 50,000 
exclusive pieces of artwork. 
The collection is comprised of 
bitmap and vector graphics, 
and also includes 35,000 
colour photographs and 
backgrounds. The whole 
collection just squeezes on to 
nine CD-ROMs and is 
accompanied by a full printed 
guide. For a limited time, the 
collection also includes a free 
DVD ROM which contains 
the images from all nine CDs 
on one handy disk. This 
makes the whole package 
seem even more of a bargain, 
as you can get everything for 
just £29.95. 

Mac users needn't be 
disappointed as the other new 
addition to the range is the 
Art Explosion 525,000. 
Consisting of, obviously, over 


S un Microsystems, the 
company who invented 


the web-language Java, are 
set to release a new chip to 


Java applets (as the short 
programs are often called), 
are used extensively on the 
Internet for everything from 
animating and styling text 
and graphics dynamically to 
driving front ends for 
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enhance the Java experience. 


All the images come with catalogue thumbnail files and a special browser program. 
The images are a mixture of vesctor and bitmap files, covering a range of subjects. 


half a million images (which 
by our calculations would take 
you around three months just 
to view one at a time), the 
collection comes with a 1,500 
page printed catalogue to 
make searching a little bit 
easier. The images themselves 
are mostly in colour (over 
75%) of them, and slightly 
more than half are vector- 
based scaleable graphics. The 
package also includes the 


Now that’s what | call MAJC 


comcial stores. Thanks to its 
open development, the Java 
code is supported by nearly 
every single browser under 
the, er, sun. 

The new chip is called 
MAIC, which we're told is 
pronounced “magic” It’s 
being designed to enhance 
Java software and make it 
faster to run, delivering 
better multimedia 


excellent Eye Candy 3.0 and a 
special version of GoLive 
Cyberstudio (the web package 
recommended by our case 
study subjects this issue, see 
page 48). 

There are over 23Gb of 
files here on 37 CD-ROMs, 
so the asking price of £164.45 
seems rather reasonable. 


Contact Nova Development on 
01752 202507. 


capabilities as a result. There 
are no firm details on the 
chip yet, but Sun claim they 
will be releasing them before 
the end of the year. 

Sun hope that by 
developing such tools they 
will encourage Internet 
growth — their main business 
is selling powerful 
workstations and servers to 
power websites. 


Snippets 


The Wac 
tablets (review 
tended the 
of Computer Publishing 
award v 2 
All the 
ill now 


evices to include U 


More info on the Wacom 
website at www.wacom.de. 


Pantone have added to their 


collect dlour-r 


utilities by launching the 


Colour for Business, The 


collection will retail at £79. 


Visit the Pantone website at 
www.pantone.co.uk, or call 
Pantone on 01303 269666. 


released a C 
includi 
The 10k and 3 ions 
are reviewed in this issue (see 
ge 74), and are unique in their 
flexibility 
masks and soft shadows. 
There are 100 objects for 
you to try on this issue’s CD 


most come with 


and you can buy the new 25k 


collection for just £49.95 


Contact Media Gold on 0171 
372 9733. 


Wh WITH UMAX'S LATEST ASTRA 2400S YOU CAN BE A BILLIONAIRE - IN COLOURS. 
0 The Astra 2400s is your passport to lively scans at a massive 42 bits, offering billions of colours. 


Wa nis Compared to other scanners, this will give you more detail in very dark and bright areas, something you'll 
h need if you want a good scan from a 5" x 4" trannie. You'll also appreciate the 600 x 2400 optical resolution, 
to e r, | the easy to use software and the fact that you don't need to be a billionaire to own one. From only £299. 


BILLIONAIRE? 


¢v.bs Ov Prarie ® 


Ly J Bia é y \ a 
’ c 


Your chanes to hecome a BILLIONAIRE (in colours) 


Visit our website www.umax.co.uk and you could a UMAX scanner. ff 


[Flatbed Design] | an 
- Not just for scanning trannies! — A. 
. Scan any original that will fit on the 
generous A4+ glass. 


[Cold Cathode Lamp] 

Lasts up to 10 times longer than 
fluorescent and gives 

“dust free" optics. 


[42 Bit] 

The 42 Bit engine gives billions of 
colours and lets you scan difficult 
originals with no hassle. 


ay [Optional Trannie Adapter] 
a Great for 5" x 4" trannies and 
even 35mm. 


[UMAX Badge] 

Made by the world's largest scanner 
manufacturer. 

You can count on our scans and 
build quality. Many millions have! 


[BET] 
UMAX' exclusive Bit Enhancement 
Technology improves image 

highlights and shadows. 


Contact your local UMAX reseller or call the UMAX Info line on 0 k 
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computer 


arts 


Britain’s biggest-selling creative magazine >» Mac & PC 


Always first with the latest for 
creatives, Computer Arts’ News 
section is full of new software, 
hardware, projects, illustrations, 
competitions, books, training aids, 
Websites and more. Keep up-to- 
date with what's happening here. 


Every issue, Computer Arts brings 
you profiles of the most impressive 
design houses around. Our lead 
profiles —such as this showcase of 
design, illustration and animation 
house Spyda—go in-depth into the 
creative processes. There's alsoa 
series of smaller company profiles. 


EE} Profites 


More than 20 pages per month 

are devoted to reviews of the 

best new creative software and 
hardware. Here's our treatment of 
Alias|Wavefront’s latest Maya 
telease— complete with step-by-step 
tutorial walkthrough. 


One of the most important parts of 
the Computer Arts package is our 
tutorials. Every month you'll find 
expertise on 3D and Photoshop skills, 
plus regular walkthroughs on Web 
design, multimedia, illustration and 
all the latest creative software. 


itwstration — mattimedia - we 


—_ amet, in the current issue... 
computer q ata om | > Create this superb 


ar & ><" image in Photoshop 
‘Snes . > Hollywood FX feature 
Sona i > Six of the best PC 
Di graphics cards on test 
> Poser 4, Flash 4, 
“=: Commotion 2 reviewed 


and more t 


3D Skills 


Top techniques 
with splines for 3D 


character modelling 
Graphics cards 
Six new PC models reviewed 


arts 


73 E = =— Tap tases confirmed fer 
7 Cor September ereat 
Theworldsfavourite | | meso . 7 


lation 94 > graphic desina 


eptember 1999 £5 


tive magazine » Mac & PC 


multimedia toatis yours! 


Flash 4 (os We , 

‘Vector animations, plus new OShOp 5 toa 

Toeeineanl Sreerer our cover and Skitis: 
is with this demo 


From the makers of Computer Publishing. 
More info from w www.computerarts.co.uk 


makeover 


YOUR FREE ADVICE SERVICE 


ubl 


shin 


THE EASY WAY TO BETTER DTP 


Welcome to the new 
makeover department of 
computer publishing. It's 
been so popular, we may 
even have to expand the 
section again next issue. | 
hope you find it useful. 


Roebuck Review 


The Navy's finest newsletter gets a 
touch of David Eachus. 


Animal Crackers 
Jenny Cook helps these animal lovers 
to a better produced newsletter 


Body Positive 
We help this voluntary newsletter 
become more friendly. 


Bores 
The tightest brief we've had, but 
Frank Bartucca was mad for it! 


Wanna free makeover? 


s your publication in need of a 
bit of rejuvenation? It doesn't 
matter what it's about (it could be 

a menu, a poster, a magazine or 
whatever), what production 
restrictions you have, whether it’s 


commercial or not — we'll 
consider anything. We have a 
wide range of design experts keen 
to tackle any job! 


| Simply send an example of your 
work to us at: Makeovers, 


computer publishing, 

30 Monmouth Street, Bath BAI 
2BW. Please include a letter 
explaining the background to your 
publication and why you think 
you need a makeover. 


oon 


mon 


About the designer 
David Eachus is art editor of 
Classic CD magazine. 


The brief 


MS Roebuck is a coastal 

survey vessel working as 
part of the Hydrographic 
Survey Squadron gathering 
environmental data for use by 
both military and commercial 
organisations. The ship often 
spends long periods away 
from UK coasts and so they 
recently started producing a 
newsletter detailing their life 
at sea, to help the families of 
the crew keep in touch with 
what was going on onboard. 
The newsletter also reaches 
many different organisations 
within the Navy such as shore 
based units, schools and 
companies with whom they 
have connections. 

Currently the Roebuck 
Review is produced in the 
rather limited MS Word, but 
the crew are keen to explore 
a more advanced design. 


Lieutenant Claire Hayes, Lieutenant 
Katherine Twigg and Chief Petty 

Officer Marine Engineering Artificer 
Colin Campbell 


makeover 
REDESIGNING THE ROEBUCK REVIEW 


Makeover 1: Roebuck Review Before: 
The problem 


r) 
hough The Roebuck 
aking waves a 
excellent idea and has a 


HMS Roebuck is a survey vessel which has recently started producing it’s  “Onderful ethos acting 
as a bridge for the crew 


own newsletter, to help keep in touch with the crew's families, other ee a ee 

Naval establishments and commercial organisations. Using basic wéll’as af edueetional 
equipment, they now want to enhance the magazine and give ita more _ tool, it suffers through 
professional look. We enlisted David Eachus to pipe on board some both layout and 

new ideas to brighten up the Roebuck Review. signposting. 


front cover 


[01] The logo has no slogan or message to tell 
anybody outside of the ship what it is or what 
it stands for and the logo itself is weak. All in 
all, the cover has no identity and tells the 
reader nothing about the product or what to 
expect to find inside. 

[02] The cover has tremendous visual scope 
with the subject matter it deals with. They 
have used a colour picture but the quality is 
poor. There are practically no cover lines and 
nothing to induce readers to look inside the 
newsletter. 


top page 

{03] As for the inside, there is no direction, 
signposting, or repetitive page furniture. From 
the basics it lacks page numbers/dates (folios) 
this of course makes a contents page 
redundant so there isn’t one. It is essential to 
have some form of contents page to help the 
reader find where to look and give them an 
insight as to what's in the publication. 

[04] Even though there is an editor's 
(Captain's) forward, there is no photograph. In 
fact, the whole publication lacks personality 
and friendliness that is so often achievable by 
the careful placing of contributor portrait 
shots. 


ROGRUCK REVI EWen------aneeceerenene 


cS 
“ ten 
teen ons om we =i Ha Ca Su (Th ey) 


bottom page 


[0S] There seems to be no method in the 
placing of articles and in what order they 
appear. Quite often one can be reading about 
a mission that the ships crew have been 
involved with and on the next page there is a 
complete change of tone to a quirky piece on 
whiskey tasting for example. 


5 


caace 
oe 
ry 


The non appearance of page headers does not 
help. There seems to be no idea of a grid design 
and therefore no sense of pace or placement. 
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REDESIGNING THE ROEBUCK REVIEW 


This month 
College Update 


Mission Boatcamp 


Sea Training © Staff 


London Dockland® Sports Report 


THE HMS ROEBUCK 


News, views from land and sea and the effect on our atmosphere [ ] 


‘AN UNDERSTANDING OF THE 
ENVIRONMENT IS FUNDAMENTAL TO. 
THE SUCCESSFUL PROSECUTION OF 
MILITARY OPERATIONS’ 


wo watery 18 WILSON 


ARE IRVEYS 
ACCURATE? 
Roebuck review finds 
the answers..p. 23 


Hat RORBUCK can cote com 
ram the upper arceprere 19 
ete me nan bes Shem tet 
wet a wtearcns corres 
‘cortree ona hari sy300) 
ce SIPS» StaveyIntrrmatin 
Processing Sytem The ania 
ees tom vevers sensors 
\neksang secon Sarg 
wens ache saunsers ns 
reer sone ai ancr we 
\rowraced Wo SIPS. We aston 


N12] tissION 


News, from land and the effect on our atmosphere 


nearectaty changed he wate ct 
Matary Ocearoy apne 
808 WILSON 


manoeuvring in highly variable comstal waters that are not well 
Know coasist eaters thet are not sell know 


manoeuvring in highly variable coastal waters that are 


NEAR MISS? 


News, from land and the effect on our atmosphere 


HMSROEBUCK can collect data from the upper atmosphere 

10 within the nea bed... She is fitted with an advanced 

--—--ter-centrolied data Randting system csited iPS, 
fundamental to the successtul prosecution of military 
Jone. As the acquisition of modern technology 


Roebuck review finds the answers ..p, 23 


The esa 9 SOREES ham Mee MPRCEY Phadeg mero Neng 
nyse ctu sores ar sec fare ab AED Bry hates 96 
SPS heaton te determin SF Seu Be dang 
necgaion In whe maanes 

eat ayo ta wt cosets 

tomentose 

serene ma rane ot 

ested ond counting and 


omens, ema: BUN Kang By Buhe) ROUNDN ANE HRC 
seme Camatie ot neang ensenderty Om the WN. 9 acre Carty 


HMS ROEBUCK is the only 
coastal survey vessel (CSV) of 
her class and is substantially 
larger than the Royal Navy's 
other two BULLDOG-class 

CSV's. She is capable of world wide 

hydrographic and oceanographic combat 

survey operations and is the premier unit 


REPORT BY COLIN CAMPBELL 


THE ENVIRONMENT IS 
FUNDAMENTAL TO THE 
SUCCESSFUL 
PROSECUTION OF 

, MILITARY OPERATIONS 
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A COASTAL 
SURVEY RECORD 


HMS ROEBUCK is the only coastal survey vessel 
(CSV) of her class and is substantially larger than 
the Royal Navy 
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annotations 


News spread 


| felt strongly that the readers needed a News 
section as there were so many smaller articles 
in the Newsletter. This is a good area for not 
just the serious news but also the fun issues 
such as sports, competitions and the like. 

[01] | stuck to two type families, Times and 
Ariel. | wanted a mixture of Serif and San serif. 
Serif for clarity and elegance, sans serif for 
boldness and authority. | mixed these fonts 
between headlines and body copy, 

For the News section, | swapped these fonts 
around to change the face and emphasis. 

[02] the use of a small strap above each 
headline indicates the subject matter using 
one word in red. 

[03] the news pages were across a four 
column grid interspersed with box outs to give 
a more dip into and urgent pace. 

[04] | have used shades of blue throughout 
for box stories and so on. | have also used a 
warm red as it is a striking and arresting colour 
and works well against the blue. 


Feature spread 


[01] The features have a definite style and a 
slower pace, | used a two column grid for the 
features which tells the reader that this is a 
more in depth article and is to be read at a 
slower pace. 

[02] | have also used more pictures to add 
colour and personality. Along with this are the 
introduction of captions, page numbers and 
date, standfirsts, box information and credit 
lines — basic page ‘furniture’. 

[03] Credit lines are used for photography 
contributions — | felt that this is a good way to 
encourage readers to contribute. Even having 
author names at the bottom of each written 
piece with a photo in the Standfirst for the 
larger features. 

[04] | have also used a very light yellow for 
box outs and to highlight words in headlines as 
it gives a clean and friendly look whilst acting 
as a light contrast to the dark blue and more 
urgent red colours. 


The cover 


here were many 
considerations to take in when 
redesigning The Roebuck Review. 
This is more than just a news letter 
for the crew of the ship — it also 
acts as an educational document, 
etc. The Review also has light- 
hearted pieces in it and encourages 
contributions from the whole crew. 
| set out to design something which 


REPORTS @ NEWS @ EVENTS @ LETTERS © SPECIAL FEATURES ®@ kK 


The skys 
not the limit 


Training for 

a future 

Ast report on 
snt...p.15 


Are surveys 


accurate? 


y 


not only reflected the discipline, 
and efficiency of the Navy but also 
something which had a more 
friendly appearance. | wanted 
accessibility, clarity, order and 
authority. Better sign posting for 
articles and stories was an absolute 
must. | also wanted to retain a bit 
of fluidity with the use of cutouts, 
though limited, and colour. 


front cover 


The syline text tells the reader what the 
newsletter is all about 

The new logo is much stronger with the 
red underline giving a sense of authorithy. It 
also serves as a neat box to include a strap 
line. | have used Times caps for the logo which 
I think is both arresting and stylish and used 
this concept throughout for main section 
headers such as the news pages. 

There is also a small callout on the cover 
reminding readers that it is their newsletter 
and please contribute. 

Mainly using a San serif font for Cover 
lines and headlines adds boldness to the text. 

| have concentrated on signposting and 
this can be seen on the cover with the use of 
page numbers next to the cover lines. 


REVIEW 


The design of the cover has been structured to 
give more information leading to other 
articles inside. The cover acts as a signpost 
highlighting the main features inside. 

| feel that this is a design which fits in well 
with the kudos of the Navy. It is not over 
designed, | think that it is a look that can 
easily be followed and maintained. It has a 
limited number of fonts and colour and 
doesn’t have to rely on the special effects of 
expensive graphics packages. | also went for 
simplicity with the use of colours. There is an 
obvious sea theme and a dark blue seemed 
appropriate for this. 


MISSION BOAT CAMP! 


... should you choose to except? Full report inside 
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makeover 
REDESIGNING THE ROEBUCK REVIEW 


& 
PAIN TD 
ROEBUCK) HMS ROEBUCK - 
REVIEW) 2 coastal survey record 


“A 


The Captain's Forward has been given a 
much more significant and friendlier feel. The 
heading at the top of the page reflects the one 
on the cover for continuity. 

Showing a photograph helps, but using 
callouts gives the reader an entry point — 
often useful to coax readers into the story, 
when otherwise faced with the daunting task 
of reading seemingly endless text. 

There is also a ‘flannel panel’ with names 
of the contributors, telephone numbers and 
addresses as to where to send contributions, 
letters and queries. 

The cover is repeated at the bottom of the 
page strengthening the identity of the 
newsletter. 

A signature always adds to the 
personality of the portrait. 


ROEBUCK 


REVIEW 


‘MISSION BOAT CAMP!4 


{should you choose to except? Full report insi 


ARE SURVEYS 
ACCURATE? 


p.2: 


The initial mock up | did for the Review was a 
much bolder concept. A strong cover image 
with the use of Helvetica compressed, a bold 
tall san serif face that demands attention. 
However, | abandoned this approach as | began 
to realise that | was about to design a 
magazine that one would imagine selling on 
the shelves of WH Smith. 
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makeover 
ANIMAL CRACKERS 


Makeover 2: Animal Crackers 


Revamp our 
charity newsletter 


Our guest designe es to help Animal Crackers 
raise more money for a local charity. 


Before: Animal Crackers now... 


his newsletter has rather amateurish look. 

some great ideas, but | More care needs to be Insepamemmeammeal 
choice of fonts, and lack of | taken with picture About the designer 
prioritising inside lend it a | placement too. Ch Ne ate 


front cover | 


[01] Name has no identity or 
branding. 

[02] All the same font. Chosen 
font echoes hand writing so adds 
to amateurish look to the 
newsletter. 

[03] Excellent budget idea to 
print onto printed stock but | 
would ideally have more relevant 
pics. 

[04] Can keep cost down by 
having a regular printed 
illustration for the logo. 


[06] 
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The brief 


rgyll animal aid is a 

local animal rescue 
charity which produces a 
quarterly 12-page 
newsletter. Currently 
produced with MS 
Publisher and duplicated on 
a Lanier photocopier, the 
editor reckons it needs to 
be a bit more appealing! 


Pat Blunsden produces the 
newsletter, which is sold locally to 
help raise funds for the charity. 


spread 


[01] Headline in same size font as main 
text. Increase in size and/or change font 
would help to differentiate. 

[02] Addition of pic makes column far too 
small with only one or two words per line. 
[03] Three different stories on these pages 
but no difference between them to help 
you delve in and out — lack of priority 
makes for a dull read. 

[04] Placement of poor quality pictures 
add to amateur look to the pages. 

[05] Two column grid can be quite 
inflexible and hard to make interesting. 
[06] Again, handwritten page numbers 
should be consistent with the way the 
newsletter is output. 

[07] Font too big, can come down is size 
considerably and get more stories per page 
which will add more interest and cut costs. 


page 

[01] No name style or branding. 

[02] Try to avoid widows - single words on 
one line. 

[03] Randomly placing graphics in text can 
be okay but watch out for how it effects 
the text — shouldn’t leave words like this. 
[04] Text is written in first person so 
would be nice if it was signed by author. 
[05] Differing paragraph spaces look 
messy and unprofessional. 

[06] Handwritten style font is not good 
for large areas of text. 

[07] Handwritten page numbers?! 


makeover = 
ANIMAL CRACKERS 


*e [01] [02] 
News from the cattery 


Through _ [031 
the catflap 


As usual we're snowed under with cats! As fast 
he 


After: how it 
could look... [o1] 


ei enny has very ANIMAL 
carefully changed CRACKERS 


the the typography and SPRING [999 
regular graphics to retain 


a community feel while 
also looking a bit more 
professional. Lanier UK 
have also kindly donated 
a new copier to the 
charity, after we gave 
them a call. 


CAN YOU HELP US? [5.)_ 


Wome etn Yat 


[01] Tinted paw print used as page header. 
[02] Clipart picture of cat (from Computing 
Publishing 01). 

[03] Mixture of sizes to headline in large main 
text font. 

[04] Small paw print used as drop cap to 
start each cat story followed by emboldened 
text for cat’s name. 

[05] Illustration used to box off help box. 


annotations 


front cover 


[01] Very bold, quite quirky sans serif font chosen 
to contrast with AAA main text font. 

[02] Friendly, rounded looking sans serif font 
chosen for Argyll Animal aid (optima). 

[03] Paw print graphic that can be used 
throughout. 

[04] Printed on heavier paper than rest of 
magazine and in different colour. 

[05] Cartoon outline style illustration to liven up 
the cover. 


spread 


[01] Printed onto the back of the cover - 
coloured paper. Spring-green, Autumn-orange, 
Summer-pink, Winter-blue. 

[02] Picture of treasurer with cat or dog to 
put a face to the letter and provide a focus to 
the page. 

[03] Tinted paw print graphic used in top 
corner in conjunction with page header adds 
interest and continuity. 

[04] Magazine name style repeated on 
introduction page. 

[05] Argyll Animal Aid font used for all main 
text which helps with budget constrictions. 
Introduction text used larger than throughout 
the rest of the magazine. Four line drop cap 
used to help the start of the magazine. 

[06] Introduction taken across 2 columns to 
differentiate from main text and feel more 
‘letter-like’. 

[07] Signature to sign off introduction 
personalises the magazine. 

[08] Rest of newsletter on yellow paper. 
[09] Margin continued to next page of spread. 
[10] Dotted rule used to separate stories and 
echo bullet points used in text. 

[11] Bold and regular text used throughout to 
differentiate areas of text. 

[12] Picture used as a memorial with the 
‘Ascension’ and to fill space in column. 

[13] Illustration style used to add interest to 
the events information. 
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Sep [o1] [02] [os] [09] 


weave 


suprise Introduction 
[03] 


Argyll Animal Aid 
Fundraisers 


A note of great appreciation to everyone 
who has helped with their time and 
donations over the last few months 


Using hand drawn boxes echoes the style of the [04] 


illustration used as the cover logo. | ArgylliAnirnal Aid 


ANIMAL 
CRACKERS 


he manent For te sureties wehe live 
fox 6 a "est and found? p 


EVENTS BOARD -— 


We hope (0 Easdale village Sponsored 
beat all the hall fotr dog walk 


local shows if $ 
} you can spare 
a little time to 
help us we'd 

be pleased to 


hear from [13] Es 


Special Thanks! 

..to Lanier UK, who donated one of 
their new digital copiers capable of 
network printing for black/white and 
colour output. Find out about them 
for yourself on 0118 9699500! 
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makeover 


NEWSLETTER REDESIGN 


The Welfare Reform Bill 
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The brief 


ody positive is a voluntary 

HIV organisation formed 
to help those living with HIV 
and AIDs. The magazine is 
produced in XPress and 
Photoshop on a PC. The 
organistaion will be increasing 
the number of pages, and 
hope to go four-colour soon, 
but they want to retain the 
community feel of the 
publication and make it more 
accessible. Some fonts and 
elements must stay. 


After 


[01] The brief specified that the logo font 
should stay the same, but by reversing it 
out, the logo is now easier to read and 
cleaner. The addition of a photograph to 
the heading area adds a human touch. The 
issue number and publication month has 
been moved and coloured red for greater 
visibility. 


Makeover 3: Body Positive 


Make it more friendly 


How can you make a newsletter easier to read and more appealing to 
pick up? Internet Advisor's 


Internet 
ADVISOR . 


Find those 


About the designer 
Gary Thomas is a designer on 
Internet Advisor magazine. 


Classifieds ©} 


as the answer 


Before 


The page headers [01] are good for 
identifying sections, but they aren't 
uniform. The four column grid [02] 
makes things busy, but it also harder 
to read and isn’t well organised - a 
problem as many AIDs patients have 
impaired vision. Boxouts are good 
[03] but this isn’t very inviting. The 
measure in this boxout [O4]is far too 
long to be read easily. The section 
headers [05] are rather weak and 
“floaty”. The pages are too linear and 
box-like [05]. The contact info isn’t 
very friendly, and needs brightening 
up with more visuals. 


Gary has integrated the logos into a more friendly front page, and 


retained the fonts, whilst using them 
Bod y Pos itive 


Prestige Award for BP 


[02] The icon ‘key’ explains the meaning 
of each icon — these icons can then be used 
as signposting to categories, news stories 
and other parts of the newsletter. 

[03] The positioning of photography and 
other graphics directs the readers’ eye 
down through the page, finishing at the 
contents box. Each news story is 
surrounded by a keyline, making it easy for 
visually impaired readers to follow. The 
text is a dark colour, on a white 
background. For visibility reasons the 
contents panel is no longer on a coloured 
background — making it much easier to 
read. Inclusion of a photograph in the main 
news story, adds to the community feel of 
the newsletter, and brings in a human 
touch. 


computer publishing | 


ody Positive has unique 
distinction, as the first and only 
HIV voluntary organisation to be 


ranted “Millennium Product” 
status by the Design Council, for our 
services. Martin Skipworth, Chair of Body 
Positive, explains: 


| am delighted to have been asked to write 
this article recognising the Design Co 


Millennium Product award that Body [03] if our community. | 
Positive has just received im, howeves, determined that Body 


The Millennium Product awards ar 
made to any company or organisation 
which can demonstrate ways in which 
it has responded in an innovative 
way to the changing needs of 
its client or user base, This 
award entities us to use 
their logo in our 
literature and invites 
the attention of anyone 
in the world who wants 
to find out what the UK (and 
Body Positive in particular!) has 
to offer. 

Body Positive is unique in so 
much as it is the only HIV and AIDS 
service provider in the UK to receive this 


Issue 236 August 1999 


} The iterview 
© The iterview 
fg (02]| 


The iterview 


award and is clear acknowledgement of our 
umerous achievements over the last two 
years oF 50, 

So what makes us $o unique? | believe 
that we have been able to respond to the | 
ever changing needs of men and women —_| 
living with HIV and AIDS. We have been 
able to keep up to date with the numerous 
changes in treatment options that are 
becoming available, and to recognise and 
respond to the difficulties associated with 
adherence and side effects. 

We have recognised that some people 
may be considering a return to work and 
we are now providing appropriate skills 
training. But for many people diagnosed 
today there has not even been the need to 
sive up work. Such are some of the 
changes which are taking place and | 
believe that we have been able to achieve 
a balance of providing those services 
traditionally associated with Body Positive 
and those which ave clearly focussed on 
the future 

| believe our greatest achievement has 
been last year’s move ta Soho from Earlis 
Court. This initiative was not without its 
risks but the support we have received | 
from our various stakeholders has since 
proved that this decision was the correct 
one, We are now situated in the centre of 

on's gay villaget and are very much — | 


The iterview 


-—-ve's services will continue to be 
made available to all. Undoubtedly Body 
Positive was founded by gay men but 
their vision was fo provide care 
and support to anyone tiving 
with HIV and AIDS. This has 
ot changed and never 
will. Most importantly 
this prestigious award 


CONTENTS 


2. @ The Interview 
6 @ Work in progress 


Is for all of us. For our 
volunteers, staff and other 
stakeholders, past and 
present, whose vision and hard 
work have made ail this possible. 
Body Positive is indeed unique. And it 
is First and foremost an organisation of | 
HIV postive people rather than jest for) 
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12 @ Leisure and Services 
16 @ Progress in Vaccines 
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in different ways. 


Body Positive 


[01] 
Prestige Award tor BP 


B 


After 


[01] The classifieds section has been broken down into smaller sections making 
it easier to follow. Photography livens up what was previously a text-heavy page. 
Tinted backgrounds have been removed for readability. Use of keylines helps to 
divide the page into specific sections. The main heading has been reversed out 
and made larger in keeping with style set on the front page. 

[02] A simple three-column grid adds to the readability, and provides space for 
photography without looking too busy or confusing. 

[03] Back Page: Contact information is clearly displayed, reflecting the idea that 
this is a community publication. Use of photography also reflects this theme. 


Boring on..- 


The brief 


hris Bore runs a company 

dealing with signal 
processing (don't ask me). The 
newsletter is sent to clients 
twice a year, informing them 
of new products and training 
courses, Dealing with a very 
technical subject, Chris 
originally put it together with 
the Futura font, which is based 
on a mathematical model. The 
green has also become part of 
the identity and both have to 
stay. Oh, and the logo too. 


After 


[01] A strap line re-enforces the identity 
of the company and acts as a bit of free 
self-promotion. 

[02] A simple graphic device can turn a 
word into a logo. 

[03] Proof that mistakes can work too. 
When the page was saved as an EPS 
(Encapsulated Postscript) file, then brought 
into Photoshop, banding appeared on the 
graduated tint. Frank thought this looked 
better than his boring tint and left it in, 
saying that, “It adds to the technical feel, 
don’t you think?” 

[04] Boxouts give the text in the box more 
prominence and make better use of the 
single colour. 

[05] A drop cap acts as the entry point. 
[06] The lined grid-like design gives the 
impression of an organised approach. It 
also helps symbolise the technicality of 
the subject. 

[07] Different weights of the Futura font 
were used to give texture to the page. 
[08] The reproduction of the images in 
the original was very poor. Frank suggested 
changing from mono bitmaps to greyscale 
TIFFs to retain all the subtle shades and 
details. Mono bitmap graphics are good for 
line drawings, whereas greyscales are 
better for photographic reproduction used 
in work like this (but not in photocopied 
documents, though). 


makeover 
REDESIGNING A NEWSLETTER 


Makeover 4: Bores newsletter 


Keep it green and white 


We asked our freelance designe 


tackle this tight 


brief and come up with a more organised approach to the layout. 


= = IE 


Before 


[01] The cover lacks any real focus and 
looks boring. The pantone green is 
striking but could be utilised more. Also, 
a change of pace is required with the 
typography — different styles of text will 
help guide the eye through the page. 
[02] The spread is split into two 
sections, What's New and Focus on 
Filters, but the stories aren’t arranged in 
any order. The text is flowed through a 
three-column grid with no real 
punctuation in the approach. We call 
this wallpaper. 

[03] The quality of the pictures is 
appalling, but I'll go into that below. 


About the designer 
Frank Bartucea is an excellent 


freelance designer. Oh yes! 
madfrank@bartucca.dircon.co.uk 


Having to stick with the Futura font, Frank decided to lift the design by 
using different weights and italics to create pace and precedence 


@ 
Boring on... 
* [02] [03)*—— > 
[04] gets 
[05] : 
| : ‘ 
[06] 
pa pre be 


GOING OUTSIDE AGAIN 


ADVANCED MKLTER DESION 


[09] A bit of explanatory text at the top gives readers a second to pause before 
immersing themselves. 

[10] One thing that Chris really wanted was to use the loop from the logo 
throughout the newsletter to establish an identity. Frank seized upon this to 
create logos to separate the different sections on the spread. The words are 
lifted by an outline and a drop shadow, giving a simple 3D effect. Setting the 
words at an angle looks a little friendlier and helps break the rigid box structure. 
[11] General text can run on through the columns, while the more interesting or 
important stories are picked out with a coloured box. 

[12] Changing to a four column grid gives a lot more flexibility for layout. There 
are endless possibilities for structuring a page like this. 

[13] Adding captions to pictures proves there's a need for them to be there, and 
can also act as a snippet of information that doesn’t appear in the body text. 
[14] Again, making more use of the single colour by putting frames around 
pictures and filling boxes. 


miberintis 
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the subs page 


SUBSCRIBE TODAY 


YES! | WANT TO 
SUBSCRIBE TO 6 ISSUES 
OF computer publishing 


You don’t have to cut up your magazine to subscribe 
— just photocopy this form! 


UK Cheque/Credit/Switch Card £18 Save up to 40% 
|_| Europe (Inc.Eire & N.America) £24 


|| Rest of World £34 


Your subscription will start with the next available issue. 


| Title __Initial ____ Surname wee 
| Address 

| Postcode __ Country 

| Tel inc STD)____ : sc = 


ELE? aA & 
Payment methods | 
|_| Cheques made payable to Future Publishing Ltd f 
(Pounds sterling drawn on a UK bank accounbd 2 


|| Mastercard || Visa _| Switch 


san uemvae | * when you subscribe to 


Card no 
a? hie} 
Pac ey | keer] | 


"=e 6 issues of 


Card expiry date i Sn ane Foi | 


[Signature 3 date 


; e | ®@ 
CI Please tick if you do not wish to receive information about special promotions co m Q U te r p u t Ss | n 4 
How to order 


UK post to: *UK Price 
Computer Publishing Subscriptions, Future Publishing, : 
FREEPOST BS4900, Somerton, Somerset, TA11 6BR 


ees Subscriptions, Future Publishing, Cal | OU r S U bsc rl pti On H otl als On. 


Somerton, Somerset, TA11 6TB, UK 


Phone: 
Call our Subscriptions Hotline on: +44 (0)1458 271119 
quoting order code: CPBPO3 


Email: subs@futurenet.co.uk 


Website: www.computerpublishing.co.uk Please quote order code: CPBPO3. Lines open 8am-8pm, Mon-Fri. Overseas call: +44 1458 271119 
Or subscribe at any time via our website: 


www.computerpublishing.co.uk 


ORDER CODE: CPBPO3 
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Save up to 40% off the cover price 
Never miss an issue 


Free delivery to your door (UK only) 


6 covermounted CDs (including 
full software and clipart 
every month) 


20 paces 1 
of step-by-S a 
jals for you 
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tutorials 


DTP MADE EASY 


tutorials 


publishing 


HE EASY WAY TO BETTER DTP 


Welcome to one of 


the most important 
parts of computer 
publishing; here in 
our tutorials section, 
we have lots of tips, 
ideas and advice to 
get you designing 
quickly and easily! 


Ql 


What do you 
really want to know? 


These tutorials are designed to help you, 
so what we really want to know is what 
subjects you would like to see tutorials 
on. Get in touch! The email address js 
WWw.c ishing.co.uk Or you Can 
write to computer publishing, 

30 Monmouth Street, Bath BA] 2BW. We 
can't promise a reply, but we will consider 
every request we receive. 


| computer publishing | 


| Scanning 


Get the most out of your desktop 
scanner with our special tutorial. 
You'll find hints and tips on care and 
maintenance, rescuing dodgy 
photographs, scanning in volume and 
more. If you have a desktop scanner, 
there's something here for you! 


| PagePlus 4 


29 | 


It's on the coverdisc, and we have a 
great tutorial here for you too! Find 
out all about text and how to style it 
properly in this four page tutorial. 


The software is on the coverdisc. For 
instructions, please see page 88 


ClarisWorks 


Our Claris Expert Rod Lawton has 
fe ea e 


37 


a 


" surpassed himself with this very 
interesting tutorial exposing the 
hidden power of Claris as a 
presentation tool. 


Web authoring 

| John Kennedy returns to show you 

~ how frames can be your friends when 
constructing a flexible and easy to 
maintain website. 


Latest web browsers are on the CD! 


a” | rechnique: 
| "| Tracking and 


Kerning 

We show you how typographical 
spacing is handled in the most 
popular DTP packages, and why you 
need to use it! 
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Our step-by-step guides are full of tips 


and ideas — it’s DTP made easy! _ 


Ells Edit co Layout = Gaphics Tools Help 
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WS 
Web Style Sheets 


What are style sheets? 


C & Ss" RPP Got eware 


S. goes L. ML, dynamic style sheets? 


Other approaches 


Cie 


Frames, style sheets — take control of your website now! 


é 
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we show you how to 


Get results | 
from your 


scanner! 


It may be cheap and cheerful, or it may be state of the 
art, but you won't get the best results from your scanner 
unless you know how to use it properly! 


aving a desktop 
scanner means you 
can use all sorts of 


artwork in your DTP 
documents. You can scan in 
virtually anything, and easily 
import it onto your pages. In 
the last few years, scanners 
have become very affordable. 
Technology which once cost 
thousands of pounds can now 
be yours for around £100. 

Even if you are producing 
a high quality publication and 
use a professional image 
scanning service, a desktop 
scanner can still be useful for 
scanning in ‘positionals’, which 
lets you see what the finished 
page looks like, and gives 
your scanning bureau a better 
idea of how you want your 
images to be cropped, scaled 
and so on. 

You can find out more 
about the actual mechanics of 
a scanner and some of the 
common features by reading 
our scanner roundup on page 
78 of this issue (and if you 
don’t yet own a scanner, read 
our roundup before you buy). 
Over the next couple of 


pages though, we'll be 
showing you how to get 
much better results from your 
scanner, whether it is one you 
got ‘free’ with your PC, or a 
top of the line piece of cutting 
technology. Before we start 
though, it is important to 
know that most scanners 
come with TWAIN drivers for 
the Mac and PC. TWAIN is a 
common standard which 
allows your scanner to 


tutorials 
USING YOUR SCANNER 


interface directly with a whole 
host of image manipulation 
and other graphics packages. 
In order to best utilise the 
hardware, the TWAIN driver 
itself is usually custom written 
for a specific make or model 
of scanner, and so all the 
software isn’t going to be 
absolutely identical. They do 
pretty much have the same 
features though, so you 
should find your software is >> 


[isos ioe ara 


Many scanners come with useful images editing software, like MG/ Photosuite or 
Photoshop LE. Such software can make all the difference to bad pictures! 


[) Sor md raptor aye we maaan, Uae Sa wad A he sae an 
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Colour depth and resolution 


Choose the resolution you need, and save yourself time! 


Grayscale images are 
obviously best if you're 
outputing mono documents, 
but beware — if you duplicate 
by photocopying, grayscales 
reproduce badly. It’s best to 
scan them in and then 
halftone them (see DTP 
Doctor, page 86). 


| 


‘lineart’ scans are obviously best suited to 
illustration, but they can also often be 
effective with photographs. Setting the 
threshold level is vital to getting the 
desired result. Because these images have 
only one bitplane, they are very small / 
compared to other scans. | ee 


The main image above was scanned 
at 100% at 300 dpi for use in the 
magazine. The optical 
resolution of the scanner 
though is 600 dpi, so the 
image could have been used 
twice as large with the same | 


quality (as shown right) X 


With many scanners, it is possible to 
scan in at a reduced colour depth. The 
scan show here on the left is actually 
an 8-bit image, which gives a range of 
256 colours. These images, often 
called ‘indexed colour’ are than 24-bit 


| scans, and can be useful for some 

| purposes, but with photographic 
images like this, the differently 
coloured pixels give the whole image 
a posterised feel. 


Many scanners will scan at 
higher than optical 
resolutions. The results are 
bigger images, but because some of 
the pixels are interpolated, the results can 
often be fuzzy and not very good (see above). 


Top techniques: batch scanning 


Save yourself time and effort by making templates 


lor If you frequently scan a large number of (02) To batch scan effectively, you'll needa (03> If you cut the holes the right size for, say, 

| ““ pictures, you've probably realised what a time |“ template. It’s quite simple to make your own. | “9 standard photographic prints, you should be 
consuming exercise scanning can be. But most All you need is some card. Print out some boxes to able to get at least two on a page. Simply place them 
scanning software is capable of batch scanning, and represent the shapes you want to use and cut neat in the holes, and line up the card in position on the 


that can save you loads of time. holes in the card (carefully). scanning bed. 
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Keep it Clean 


Y° aren't going to be 
able to get the best 
results from your scanner 
unless you keep it clean — but 
be careful! To clean your 
scanner, avoid chemicals and 
solvents (or alcohol based 
cleaners) which may damage 


the plastic body of the 
scanner. Always spray the 
cleaning fluid onto a lint free 
cloth, and use the cloth to 
gently wipe away dust and 
dirt from the scanner. Be 
especially careful when 
cleaning the edges of the 
glass — fluid could seep inside 
the scanner around the edges 


and cause damage. Keeping the scanning area clean will help you get better results. 


250 and 300 dpi. Because of the misguided belief that they 


= the way in which the will somehow look sharper or 
This image is about 3” by 4”, which means it needs to be about 900x1200 pixels. magazine is printed, there is better. They won't, all you are 
no point in using a higher doing is wasting time, effort 
capable of anything we cover one that can only handle 600 resolution — it just doesn’t and disk space. The only 
in this tutorial. dpi scanning. Fair enough, but make any discernable reason for having a 1200dpi 
x where a lot of people go difference to the quality of the scanner is that you can scan 
Resolution wrong is by assuming that image. | have met people, in a print and use it at four 
When you chose your they then need to do all their who while realising that their times normal size at a decent 
scanner, you were probably scans at maximum resolution. output on the presses is resolution (300x400% = 
guided by the maximum This is foolish. 133Ipi for example (giving a 1200). Before you scan in 
resolution it could handle. For example, in this maximum definition your images, it is useful to 
Obviously, a scanner that can magazine the pictures are equivalent to 266dpi), will still know where they are going 
handle 1200 dpi is better than more or less all at between scan in images at 600 dpi in and how big they are going ee 


i If you always put the template in the same 0 But since you can get more than one picture lo r Once the scanning process has finished, both 


place, then the pictures will always be in the in the template at once, you can also set up images will now appear in your graphics 
same place, and you won't have to make preview scans batch scans to save you even more time. Basically, the application (or be saved to disk ) and you just have to 
to determine the exact area you want to scan — you've scanner will do two or more scans at once. stick in some more pictures to scan — this saves lots of 


saved yourself some time already! time and effort! 
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Calibration 


four colour printing. One result of this is 
that the colours you see aren't necessarily 
those recorded by your scanner, let alone 
what they will look like when you come to 
print them out. This is unavoidable, but you 
can at least get close to the 
correct colours. Most 
scanners come with some 
sort of calibration setup 
options, and possibly ICC 
profiles for use in a colour 
management system. At the 
very least, you will be able to 
adjust the gamma correction 
values, which can help get 
the right colour balance, 
saturation and contrast from 
your scanned images. You can 


O ne very important thing to realise is 
that scanners work by measuring light. 
This means that the sensors pick up red, 
green and blue values for images which 
they scan, not the CMYK values we use for 


Your scanner may well have come with calibration software, which we suggest you use, but it’s 


You should at the very least be able to adjust gamma values, usually for 
each separate colour channel: red, green and blue. 


ee to be used, and it may be 
worth scanning in low 
resolution positional images to 
lay out your pages with, 
before you do final scans. 


Colour 

Obviously one of the most 
important things when 
scanning is to get the colours 
right. If you use a colour 
management system, you can 
often get ICC profiles for 
good scanners, which 
preserves ‘correct’ colours 
across a range of professional 


This rather poor image is the result of bad photography and bad scanning (or possibly 
bad photo processing — it’s very yellow). 
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often save these values, so 
save a default setting, and 
adjust these values to correct 
for poor originals. 


applications. But sometimes 
the quality of your original 
photograph isn’t great, and so 
you are still going to get a 
poor result if you scan it 
exactly. It is often possible 
with scanning software to 
actually adjust the colours at 
the scanning stage. 

This is useful if you don’t 
have any image manipulation 
software, but unless the 
original is really bad (e.g., too 
dark to see, horribly 
overexposed), you are 
probably better off scanning it 


in normally and then using 
software like Adobe 
Photoshop, or Paintshop Pro 
which will give you a great 
deal of control over the 
image. Post processing of 
scans can be very important. 
From very simply adjusting 
colour balance and contrast, 
you can use image 
manipulation software to 
correct all sorts of faults. In 
the example below we have 
taken a rather poor 
photograph and at least made 
it printable. In this case we 


interesting how results can vary. Above we have some colour squares, which are printed with 
pure process colours (for CMYK) and also CMYK representations of red green and blue. Scan 
them in, then examine the colour values. The greyscale bar should be white (RGB255,255,255)at 
one end and black(RGB 0,0,0) at the other. The yellow should theoretically be RGB 255,255,0. You 
won't get anything like these values, but it is interesting how far off they can be! 


have simply chosen to crop 
out the unfortunate ‘lens flare’ 
portion of the photograph, 
but if the image was 
important and you could 
afford to spend the time, you 
could even remove almost all 
traces of this too. 

This sort of image 
manipulation is a bit beyond 
our scanning tutorial, but we 
will be starting just such a 
tutorial in the next issue, so 
join us then to find out how 
to improve just about every 
aspect of your images. qp” 


All this can be fixed. A more judicious crop, an adjustment of the colour balance and 
everything looks a lot better. You too can achieve miracles! 


Styling text 
in PagePlus 


The way you use text in your documents defines the tone 


and character of your publication. 
you a step-by-step guide to styling wisely. 


ext, and how to 
make it look 
attractive on the 
page, is what desktop 
publishing is all about. 
You want to get people to 
read your article or advertising 
message, not look at it 
briefly, say “So what?” and 
chuck it in the bin. 
Pictures will obviously 
help, but if the text isn’t right 
and doesn’t tie in with the 


feeling of the message you 
are trying to convey, you have 
really achieved nothing, 
because most people might 
not even read it. 

You can spend years 
studying typography, and still 
not know everything there is 
to know, but fortunately, we 
are here to give you a head 
start and introduce you to 
some of PagePlus’s features 
along the way. 


ings 


You can do so much more 
with text if you resist the 
temptation to just flow it into 
boxes. The subtleties of 
leading, tracking and kerning 
will all effect the way your text 
is written and how it is 
perceived. For example, a 
long measure (text column 
width) will make your text 
more authoritative and 
serious, but it can also make it 
a lot harder to read. Tracking 
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(the amount of space between 
individual characters) has a 
dramatic effect on how 
quickly someone can read a 
block of text. 

Of course, the actual 
choice of typeface is a whole 
tutorial in itself (at least), so 
we'll tackle that another time. 
For the moment, let’s just 
concentrate on styling. Warm 
up your copy of Page Plus 
and we're ready to begin! 


Free 
Text. 


»» 


Free text is the simplest form of text in PagePlus. To type 
free text on to the page, select the A text tool from the 
Tools ToolBar on the left of the program window and then click once 
on the page and type your text. To format free text, select it using 
the pointer tool and apply formatting options from the text menu, 
Standard ToolBar or by using the ChangeBar. 


‘This is 2 TrueType font This same font will be used on 
beth your screen ond your printer. 


23 | 


02 Choosing Character from the Text Menu opens the Character 
dialog. You can select formatting options for selected text 
here, including the typeface and its colour, the character width as a 
percentage of basic width, the size (height) in points (there are 72 
points per inch). A preview displays in the Sample area. TrueType and 
Type 1 fonts display as they will be printed, but printer-resident fonts 
may not display correctly. 
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Choosing Spacing from the Text Menu opens the Spacing 

dialog. You can select spacing options for selected text here, 
including alignment, letterspacing and leading (space between lines), 
which is usually expressed as a percentage. A preview of the selected 
settings appears. The Options and Advanced tabs display further 
options relating to hyphenation, word, letter and paragraph spacing. 
These options apply to whole paragraphs, not individual characters. 
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(04) Choosing Tabs & Indents from the Text Menu opens the Tabs 
* & Indents dialog. This where you specify tab and indent 
options. Tabs are very useful for lining up lists and so on precisely. 
You can choose from left, right, centre and decimal tabs and specify 
leadering, as used in price lists. Indents represent the distance from 
the frame margins — you can specify different first line, left and 
right indents. 


= 
} 


— 
on 


=| 
peers garden and the cartoon rabbit. (How did she FE ry 


op Choosing Lines from ‘he Text Menu opens the Lines Above 

’ And Below dialog where you can specify the properties for a 
line above and/or below the paragraph if the Line Above and/or Line 
Below boxes are checked. For both lines above and below the 
paragraph you can specify the distance between the line and the rest 
of text, as well as the length of the line and its attributes. 


The margins are the dotted lines just inside the frame atthe 
top. bottom, left and right 


‘10 Frame text is text contained in a text frame or, for longer 
pieces of text, more than one frame linked together. To 
create a frame, select the Frame drawing tool and drag out an area 
for the frame to occupy on the page. If you have not turned it off, 
the Frame Wizard (Frame Assistant in PagePlus 3) will walk you 

through the steps to format the frame. 
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friend. Danny was such a rat! She sighed im remembran¢ 
mysterious garden and the cartoon rabbit. (How did she 


bered she'd been in a Chrysler, as big as a whale, heading down the 4 


Choosing Bullets and Numbering from the Text Menu opens 

the Bullets & Numbering tabbed dialog. Select bullet options 
on the Bullet tab, including the bullet character and font and the 
distance between the bullet point and the text. Select numbering 
options on the Numbering tab including the number format and 
distance between the number point and the text. You can’t apply a 
bullet and a number to the same paragraph. 


08) Styles are one of the most powerful features in PagePlus. 

Choose Text Style Palette from the Text menu to open a 
dialog from which you can choose to add a new style, or modify or 
remove a selected existing style. Any of the available formatting 
attributes for characters and paragraphs can be incorporated into a 
style, and all of the relevant dialogs can be accessed from the Text 
Style Palette. 


Frame Setup 


. It is easy to change the appearance of a frame later. Select 

” the frame - selected frames appear in blue - and choose 
Frame Setup from the Page menu to open the Frame Setup dialog 
where you can specify the number of columns in the frame, the gap 
between columns and the column margins. In PagePlus 4 right- 
clicking the frame and choosing Frame Setup from the context menu 
does the same. 
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Dropped Caps f 


Choosing ma Sie from ee Text Menu opens the 

Dropped Caps tabbed dialog. Select drop caps options on the 
Dropped tab, including the font and size for the dropped cap, the 
distance between the dropped cap and the rest of text. Select raised 
caps options on the Raised tab, including the font and size for the 
raised cap, the distance between the raised cap and the rest of text. 


Boaauagag 
: 
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myself” replied the rabbit tearfilly “but as you ask, I'm 

Adding, somewhat enigmatically “And that makes two 

Sharon twisted her ponytail absently. She didn't know 

Sandy, worse luck. They had been best friends at Rydell 

friend. Danny was such a rat! She sighed in remembrance 
mysterious garden and the cartoon rabbit. (How did ¢he get here? Li 


Teo Pos (2.54cm, 413em) Size 15 826m » 2-460m 


Choosing Character Map from the Text Menu opens the 
” Windows Character Map (if it is installed). The Character 
Map helps you to insert characters which don’t appear on the 
keyboard but which are contained in the selected typeface (for 
example, accented characters like ~) to the text in your document by 
using a copy and paste process. If it’s not installed, it can easily be 
added from your Windows CD. 


Text_in_PP4.ppp - Serif PagePlus 4,0 


In some ways, frames are like graphics. You can adjust their 
” fill and line properties by using the Fill... and Line... dialogs or 
shortcut menus from the Graphics menu. In PagePlus 4 you can apply 
a colour and tint to the frame using the Colors ToolBar. You can 
change the number of columns in a frame from the ChangeBar or the 
Columns drop-down in the Standard Toolbar. Text frames can’t be 
rotated. 


Import Text 


fase el Sm 


[aren 
IMS Word (*DOC) cancel | 


i = 


3B) To get text into a frame: you can import it from a file, enter 

it in WritePlus or enter it in WYSIWYG view. To open the 
Import Text dialog, choose Import Text from the File menu, double- 
click on the Frame Button at the bottom right of the frame or 
(PagePlus 4) right-click on the frame and choose Import Text. If the 
Import Text Wizard is on, it steps you through the options. 
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To remove a frame from a linked flow, click on the Frame 
Button at the bottom right of the frame. The pointer will 


x G 
‘1 
change to an upright paint pot. Move the paint pot to a blank area of 


the page and click once to break the link. The link icon is a chain or 
broken chain in PagePlus 3, not a paint pot as in PagePlus 4. 


“What did you say your name was?” che demanded iitably. “I didn’t act 
myself” replied the rebbit tearfully “but as you ask, I'm Roger, and I'm id 
Adding, somewhat enigmatically “And that makes two so far.” 


Sharon twisted her ponytail dbsently. She didn’t know a Jessica. But she 
worse luck They had been best frends at Rydell High until Sandy stole i 
Danny was such @ rat! She sighed in remembrance. It was « world away ff 
garden and the cartoon rabbit, (How did she get hem? Last thing she rere 


| garden?” She thought of Lenny. If only he could be here. He lied Rabbite 
George talk sbout them “There may be mote rabbits, but I was referring 
19» To apply a style to a paragraph, click on the red style name 
next to the paragraph and choose a style from the drop- 

down list in the ToolBar. To apply a font to selected text, choose a 
font from the drop-down list in the ToolBar. To apply formatting to 
selected text, click the appropriate button in the ToolBar. Note, 
WritePlus is not fully WYSIWYG; it doesn’t display tabs and indents. 
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Send Serif PagePlus 4.0 
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If the file, or story, which you are trying to import is too 

large for the selected frame, PagePlus will ask whether or 
not to Autoflow. Answer Yes, and new linked frames and pages are 
added automatically. PagePlus then jumps forward so that you can 
see the last newly-added frame in the sequence. Click on the blue 
left-facing arrow to view the previous frame. Double-click to view 
the first frame. 


towards the grassy knoll in the center of the 
grounds, still wondering where on earth she'd seen 
the rabbit before. He wasn't wearing a top hat this 
\time. And shouldn't he have been a real live rabbit? 
jit made little difference to the puzzle... 


|"What did you say your name was?” she 
_ demanded irritably. “I didn’t actually introduce 


Enter teat oF use standard Vindowe shortcuts 


7) WritePlus can be used to edit text imported from a file or to 
? enter text into an empty frame. Double-click the pointer 
tool on a frame to start WritePlus. The WritePlus window has a text 
entry area, a ToolBar and a Style Name Window. You can edit or 
enter text using the standard Windows keyboard shortcuts. 
Formatting can be applied to selected characters using the 
formatting buttons in the ToolBar. 


Proof Reader 


"Of course" said Sharon in a disappointed voice "i 
entirely possible that nobody will recognize me. 


, You can use various tools such as Find & Replace, the Proof 
Reader, Spell Checker and Thesaurus from within PagePlus by 
clicking on the appropriate icon in the Tools section of the ToolBar. 
They can also be accessed from the Tools menu in the main PagePlus 
window. The spelling checker and thesaurus are good, but it’s a good 
idea to spell check in your word processor before importing the file. 
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Text_in_PP4.ppp - Serif PagePlus 4.0 
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» To link frames together, all the frames must already have 
been drawn. Click on the Frame Button at the bottom of the 
first frame and the pointer changes to a paint pot. Move it over the 
empty frame which you want to flow into and the pointer changes to 
a pouring paint pot. Click once to flow the text into this frame. 
Linked frames don't have to be on the same page. 


“What did you say your tame wat?” she dersanded itebly. “I ditt actully introduce mysel” replied the rabbit tearf\lly 
“out as you atk, I'm Roger, and I'm looking for Jessica Adding, somewhat enigmatically “And that makes two #0 far” 


Ponytail sheently She didn't know a Jenin. But she did know « Sandy, wore luck They had been best 1: 
fends at Rydell High until Sandy stole her boyfiiend Danny was such « mt! She ‘im remembrance. It was a world 
tway fom thie mystenous gunden and the cartoon mbit. (How did she get here? Last thing she remembered she'd been in a. 
Chaya, se big ar 5 whale, eating down the Atlnta highway, looking for « ove getaway) She was pursikd by the mb's 
mply “Two what? Ase there mom rabbits in thie garden?” She thought of Lenny If only he could be here. He liked Rabbite, 
stove bering Goons talk bout them “There sy be mor ibs, but {wus refering fo cles and tee” aad the 
bot, bnpfly 


Shason and the mibbit hept walking. It was very praceftl, and the sun was setting graceftly behind the shock of trees at the 


18> The three buttons at the bottom left of the window are used 
' to toggle the Style Name window on or off, make text 
display in the actual or a system font and toggle display of special 
characters like end of paragraph markers. Click on the green tick at 
bottom right to close the window saving changes; click on the red x 
to close, abandoning changes. Click the ? for Help. 
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somewhat exigmatially “And that makes two 50 far” 


Sharon twisted her ponytail sbsently. She didn’t know @ Jessica... But she did know a 
worse luck. They had been best friends at Rydell High until Sandy stole her boyfiiend 
Danny was such a rst! She sighed in remembrance. It was a world away from this 1m 
garden and the cartoon rabbit. (How did she get here? Last thing she remenbered she'd] 
in a Chrysler, as big as a while, heading down the Atlante highway, looking for « love 

(21) Clicking on the green and white | button in the Tools section 

” of the ToolBar displays summary info about the current 
story; title (if applicable), word count (useful if editing to fit a target 
number of words) and character count. Note that if you edit an 
imported document, the changes will not be saved back to the 


original file. PagePlus keeps an internal copy of every imported file. 


»» 
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Text_in_PP4.ppp - Serif PagePlus 4.0 
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Text_in_PP4.ppp - Serif PagePlus 4.0 


y ‘bis, but Iwas mfbs- There was still plenty of light, end the 
‘ang to clues and tiles” said the mbbit, whole scene had a balmy, la summer 
belgful ‘quay to it at filbd Sharom wath a 
‘muenily she rarely experienced, as f 
sind never been outside in ber whole 
‘wookash life. She looked around, but 
the garden was empty, Peshaps robody 
‘nee knew sbout i (In fact, there was 


5 posters fo anyene 
to get ll the tite, 


If you drag a piece of free text over a text frame it will drop 
into the text flow, either before or after the highlighted 
paragraph, if the Allow text drag between frames box in the 
Preferences dialog is checked. You can see how the text will flow 
from the position of the arrow in the cursor. Hold down F4 while 
dragging to keep the text as free text. 


(23 You can create a striped effect by making several copies of 
the same bit of free text, colouring each one differently, 
aligning them all and then selectively cropping each piece of free 
text in turn. Create simple drop shadows by making a copy of a piece 
of free text, and aligning it slightly offset from the original. Use the 
Group facility to make the text effect into one object. 


[22 Some pairs of letters look awkward when they are placed 
next to each other. This varies according to the font and size. 
Generally, it’s more of a problem at large sizes. PagePlus allows you 
to use kerning to reduce the problem. To use kerning, select the Text 
tool and clicking between two letters. Hold down Ctrl and Alt and 
press the numeric keypad’s minus key to bring the letters together. 


32 


About the author 
Richard Hunt runs a training and 
consultancy business. He can be 
contacted as rhunt@calcaria.co.uk 


| computer publishing | 


One of the most 
important things is to get your 
text into a style appropriate 
for the intended readers. 
Don’t patronise by over- 
simplifying, but equally keep 
the language uncomplicated. 

There are two sorts of text 
in PagePlus publications: free 
text and frame text. Free text, 
as its name implies, is 
independent of other objects 
and it’s typically used for 
things like headlines and 
attention grabbing call-outs. 
Frame text is text contained 
within a frame, either typed 
into the frame in’ WritePlus, 
PagePlus’s story editor, or 
imported from a word 
processor file. Newsletter 
articles are a typical use for 
frame text. 

PagePlus gives you the 
tools to make your text look 
at its best by changing its 
attributes to match what you 
want in terms of formatting. 
In this respect it is much more 
flexible than a word 
processing program. One of 
the most important features is 
the ability to change the font 
or typeface. You can apply 
any font installed on your PC 
to any piece of text. PagePlus 
allows you to use both 
TrueType and, if Adobe Type 
Manager is installed, 
PostScript Type 1 fonts. 

As well as the font, you 
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can change the other text 
attributes: size, case, colour, 
character width, paragraph 
alignment, inter-line spacing 
(“leading”), inter-paragraph 
spacing, tracking and even 
the space between letters. 
Free text, but not frame text, 
can be rotated as well, which 
can be useful for corner 
‘flashes’ and other eye- 
catching design elements. 


PagePlus 4 provides 
formatting tools to create 
bullets, drop capitals and 
other effects to add to the 
impact of your publication. 

Once you have got a 
paragraph looking as you 
want it, all of the attributes 
can be saved together as a 
style, which can be applied to 
other paragraphs. The ability 
to define and use styles is one 


of PagePlus’s most powerful 
features. You can save styles 
in a template, so you can 
easily create a “house style”. 
Before printing, make use 
of the proofing tools - the 
spelling checker and layout 
checker tools are provided to 
help stop you from making all 
sorts of embarrassing 
mistakes in print, so it makes 
sense to use them! oo 


hat are the most important things to 
remember about text? It has to be 


might need sub-editing and correcting to 


the final formatting is applied, especially if 
you are getting things to work with which 
other people have written. PagePlus is really 
the kitchen, where all the ingredients come 
together, not where they are prepared (that is 
what your word processor and image 
manipulation software are for). 

Keep your formatting simple, or at least 
consistent. Just because you have got 300 
typefaces, you don't need to use them all! 
Two or three, with their bold and italic 
variants are usually enough. Make use of 
PagePlus’s style management features to get a 
consistent look. Unusual fonts, drop caps and 
bullets should be used sparingly, otherwise 
they lose their impact and you can end up 


Things to Remember 


relevant to the theme and well constructed. It 


remove grammatical and spelling errors before 


with a disjointed and messy publication which 


nobody wants to read. 

Be careful about things like leading (inter 
line spacing) and paragraph alignment. It can 
radically alter the “feel” of your publication. In 
particular, justified text often looks ugly at 
larger size and in wide columns as you get 
“rivers” of white between words. 


PagePlus has all the tools you need to style your text 


properly — all you have to do is use them! 


DTP in ClarisWorks 


Revitalise yo 
presentation 


Get the most from the ClarisWorks word processor and 


create stunnin 


time. 


ows you how. 


interactive presentations at the same 
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Other software 

This tutorial uses the ClarisWorks 
software, bundled with Apple’s iMac. 
You may find that you can follow it 
using other software, as most of the 
techniques are not specific to Claris. 


here’s more to 

publishing than 

producing printed 
output. Electronic media are 
becoming just as important as 
traditional print, and 
producing a convincing on- 
screen presentation can be 
more persuasive (and 
cheaper!) than printing out 
thousands of different 
catalogues and fliers. 

The trouble is that 


t_ Window 


dedicated presentation and 
multimedia authoring software 
is both expensive to buy and 
pretty tricky to learn how to 
use. There’s a whole new 
language to get to grips with 
as well. 

This is especially irritating 
if your needs are fairly 
straightforward. Indeed, take a 
look at the majority of the 
multimedia you see and, apart 
from flashy movies, sound 
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effects and transitions, they're 
mostly glorified slideshows. If 
you're prepared to sacrifice a 
little of this multimedia gloss, 
you can create slideshows like 
this using the design tools of 
ClarisWorks, and its little- 
known Slideshow option. 
You'll find this on the 
Window menu, and what it 
does is show each page of a 
multi-page document, one 


after the other, until you come 


Start here: Your step-by-step guide to slideshows 


to the end. It works in full- 
screen mode so there are no 
distracting menus or 
dialogues to put your users 
off. Your slideshow can be 
advanced manually, for when 
you're putting forward a 
business plan or demonstrating 
your products and ideas, or it 
can be left running 
automatically for passers-by to 
stop and watch (in a shop 
window, for example). 


> 
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Left: 
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r Margins 


Bottom: 


Mirror Facing Pages 


r Page Display 
Show margins 
(@ Show page guides 


StartUP 


r Size 


Pages Down: 


Pages Across: fre zal 


computer services 


1p 


your monitor at 800x600 pixels. 


Although you can create presentations (ClarisWorks calls 
them slideshows) in database, spreadsheet and word 
processor documents, Draw documents are actually designed for the 
job and offer the best tools and controls. Create a new drawing, go 
to the Page Setup dialogue and choose a horizontal format that more 
or less matches the screen size — B5 is a good choice if you’re running 


r Page Numbering 


Start at Page: 1 


By default, even when drawings run over several pages, 
they’re displayed as a single, unbroken canvas. Switch to 
Page View in the Window menu to display page breaks — each page 
will form a slide in your slideshow. While you're at it, open the 
Document dialogue (Format) menu and specify how many pages 
(slides, in other words) you want in your slideshow. You don’t have 


to get this right first time since you can change it later. 


We can now use all the standard ClarisWorks text and design 
tools to create a title page. In this case, we’ve chosen a 
mythical computer consultants called ‘StartUp Computer Services’. 
An extra space was left between the two lines of text to allow space 
for the arrow. Don’t worry too much about any spare space — 
slideshows and presentations work differently to printed documents, 
and we have plans for that space later... 
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@ Consultancy 

@ Installations 

® Troubleshooting 
@On-site maintenance 
@ Discount purchases 


Upgrades 


To get to the second page of the slideshow, just scroll 

downwards, past the first page break. There’s also a page 
indicator at the bottom of the document window, just to the left of 
the horizontal scrollbar, to tell you where you are in the document. 
On this page we've added a bulleted list of our company’s services. 
The bullets are the letter ‘l’ in the Dingbat font. 


The easiest way to add photos is to copy them to the 

clipboard in your image-editing program (Photoshop LE in 
this case) as a selection, and then paste them direct into your 
ClarisWorks presentation. They'll appear in a box which you can then 
resize at will (Shift-drag to retain the image’s proportions). You can 
put pictures ‘behind’ text using the stacking controls on the Arrange 
menu, or combine them with your drawn artwork, as we have here. 


‘10 That’s a bit better, isn’t it? It also demonstrates how 
ClarisWorks fills the screen. The Slideshow dialogue’s Fit to 
Screen option increased the height or width of each page to make it 
fit the screen. The Background colour or texture you choose is 
applied to the slide area; the Border colour fills the rest of the 
screen. Make both the Background and Border colours are the same 
to really fill the screen. 
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Column headings 
D Row headings 
BB Mark circular rets 


05) You're not confined to simple text and graphics. Just like any 
other type of ClarisWorks document you can insert frames — 
in this case, a spreadsheet frame. Spreadsheets are ideal for any kind 
of tabulated data, not just numbers. Here we've used a spreadsheet 
to display our company’s charges. You can switch off the 
spreadsheet’s cell grid and column/row headings via the Display 
dialogue in the Options menu. 
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Now’s a good time to see how our slideshow is shaping up. 

Choose Slideshow from the Window menu and you'll see a 
dialogue listing all your document's pages, and a series of other 
options. For now, just accept the default settings and click Start. 
You'll then see each page in full-screen mode with no menus or other 
controls visible — click the mouse to view each slide in succession 
and hit the ‘Esc’ key to return to your document. 


r Slide Options 
@ Fit to screen 
Centre 
Show cursor 


Gifade 
G Loop 
(Advance every 


seconds 


QuickTime Opti 


[Auto play 
Hi Comptete p 


tj = Opaque 
® = Transparent 
= Hidden 


To end show, press q. 


You can see the Background and Border settings for the 


previous slideshow shot in the Slideshow dialogue now. The 
pop-up palettes work just like those in the ordinary ClarisWorks 
drawing tools. You'll also notice there's a Fade checkbox just above, 
currently unchecked. Put a cross in this if you want the screen to 
fade to black between each slide. It’s a global setting so you can’t set 
it for certain slides only, unfortunately. 
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06) The clip-art supplied in ClarisWorks’ Libraries (File menu) is 
: pretty dire, but don’t forget that you can resize it and 
ungroup its elements to edit them directly with the drawing tools. 
Here we've applied a texture to our computer’s case and a gradient 
fill to the monitor screen. You could make it look even better with 
some more time and effort, though you might prefer to draw your 
own graphics — we wouldn't blame you... 


StartUP 


computer services 


Well, it’s a little rough and ready, but the promise is there. 

By default you have to advance the slides manually, but this 
is fine if you're delivering a presentation in person. It gives you time 
to explain any points in detail and for everyone to absorb the 
contents of each slide in turn. But if you go back to the Slideshow 
dialogue and experiment with the Border and Background palettes, 
you can use colours and textures to add some gloss. 


—— Slide Show — 


rp Slide Options 

Fit to screen 
Centre 

Show cursor 


OJ Fade 
Loop 
(Advance e| 


[Billjseco 
(2) Background 
(=) Border 


QuickTime Options 
[ (J Auto play (9 Simultaneo 
( Complete play before advancing 


Fades can add an instant bit of class to your presentation, 


tm = Opaque 
G = Transparent 
m= Hidden 


To end show, press q. 


J” but they’re not very flexible or, come to that, as dramatic as 
another multimedia technique — the ‘reveal’. This is where items are 
added to a screen one-by-one as the operator clicks the mouse 
button, or after a specified delay. Next to each slide in the Slideshow 
dialogue list is a little marker — click on it to make the slide 
transparent, ready for our reveal. 
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3» The item we're going to reveal is the bulleted list of services 
on the second page. Now that the page is transparent, it’s 
going to overlay the title page, so we need to move the text frame to 
the right and up so that it lines up with the right-facing arrow on the 
title page. This may take a little trial and error as you swap between 
the document and the slideshow — you should also make all the text 
boxes transparent. 


computer services 


And this is the result! We can’t show you the reveal in 

action, so you'll have to take our word for it (and try out the 
presentation on the CD). The title screen displayed as usual and a 
mouse click then displayed the second slide on top of the first, 
carefully positioned so that it appeared in exactly the right place. 
You could even set up a whole series of additional slides, each one 
revealing another bullet point. 
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Top: Show margins 
Bottom: Show page guides 
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(Mirror Facing Pages | | Pages Down: 


Page Numbering 


Start at Page: 


As your slideshow gets more and more sophisticated, you're 
going to need a quicker way of getting from page to page 
than simply scrolling up and down your document. We've already 
seen how the current page number is indicated at the bottom of the 
document window, just to the left of the horizontal scrollbar, but if 
you double-click on this number it pops up a dialogue where you can 


specify which page you want to go to. 


Slide Options 
Fit to screen 
Centre 
Show cursor 


QuickTime Options 
(Auto play — Simultand 
(J Complete play before advancir 


Ga = Opaque 
{ = Transparent 
fl = Hidden 


Although getting all your slides in the right order is useful 

when you're building and visualising the finished result, it 
isn’t essential. You can re-order slides in the Slideshow dialogue 
simply by dragging their page numbers up and down the list. You can 
also ‘hide’ slides so that they don’t appear in the slideshow — this is 
particularly useful if you need to customise your slideshow for 
several different audiences. 


One problem is remembering what content is on which page. 

Dedicated presentations programs have ‘slide sorter’ views, 
but ClarisWorks has nothing like this... unless you do a cheeky bit of 
reformatting to achieve something similar. Open the Document 
dialogue (Format menu), then change the page layout in the Size area 
so that it’s three or more pages wide. Don’t reduce the number of 
pages vertically or you'll lose existing slides. 


It’s also possible to create content which appears on every 

slide by placing it on the Master Page. Choose Edit Master 
Page from the Options menu (shown highlighted here) and then add 
your content, in this case a small logo for the bottom right-hand 
corner of the screen. Bear in mind that Master items will be covered 
up by items on the slides, so position them carefully. Exit the Master 
Page when you've finished. 


september/october 1999 | 


tutorials 
CREATE A PRESENTATION 


presentation | COR) 


e Consultancy 

@ Installations 

@ Troubleshooting 
On-site maintenance 


count purchases 
Lento Right 
@ None 
Align let edges 
G Align centres 


rades 
QAlign right edges i} 


O Distribute space | 


yfowte Bottom - 
@ done 

Q Align top edges 

Q Align cent 

QAlign bottom edges 

© Distribute space 


a om Coe a 


If you're going to do these kind of reveals, you'll need to 

position objects precisely, and there are a couple of tools 
which can help. The Object Size palette lets you type in object 
positions directly and the Align Objects dialogue lets you, well, align 
multiple objects. Neither of these help with vertical positioning, 
unfortunately — ClarisWorks uses a continuous vertical ruler running 
all the way through your pages, instead of restarting it for each one. 


Now you can choose a low magnification from the pop-up 


zoom menu at the bottom left-hand corner of the document 


window — try 25%. ClarisWorks reads slides from left to right, just 
like you and I read text, so we need to move our slide content 

" accordingly. Zooming out like this not only makes it easier to see 
how your slideshow will fit together, it also makes it easier to move 
text boxes and graphics around. 


Slide Options 
Bi Fitto screen 
Centre 


O Show cursor 
(@)@) Background 


oe 


QuickTime Options 
(Auto play {9 Simuttaneous 
| Complete play before advancing 


O Fade 
Loop 
(Advance every 


[Sia] seconas 


@ = Opaque 
@ = Transparent 
= Hidden 


To end show, press q. 


So far our presentation has been designed to run manually — 

you have to click the mouse to get it to advance from one 
slide to the next. We can get it to run automatically though, for 
unattended use as a kiosk-style presentation, or even as a kind of 
screensaver. To do this, open the Slideshow dialogue, uncheck Show 
Cursor, but check the Loop and Advance options, specifying a delay 
in the field underneath. 
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Button Name: 
Run slideshow 


Show Button In 

An Environments 
| Word Processing 

& Drawing 

Ei Painting 

Di database 

Di spreadsheet 

HH Communications 


Play In = Button Description: 
Run slideshow [IAM Environments 


usc DWord Processing 
‘unction Drawing 

| @ Option + % +key Painting 

eter Di Database 


When button pressed: 
iPlay Pauses O Spreadsheet 


Gi Document Specific {i Comeusnications pi Macro: [Run slideshow 


Button Category: 
Description 
moan 


Edit icon: 


Now that we've created a macro, we can create a shortcut 

button which will trigger it. You'll find the New Button 
option on the pop-up menu at the left-hand end of the Button Bar. 
ClarisWorks has a built-in icon editor so you can design a visually 
meaningful button too. Again, if you're not totally sure of how to do 
this, see the online help — it will also give more information on the 
final stage... 


If you do want your presentation to run unattended, you'll 
want it to be easy to set up and run, especially if you're not 
going to be there to handle it. We can record a ClarisWorks macro to 
take care of this (see the online help if you're not sure how to do 
this). Once the macro is recorded and named, you'll be able to attach 
it to a custom shortcut button. 


Which is to make our presentation as idiot-proof as possible! 
ClarisWorks lets you set up and display custom Button Bars, 
and the one we've got here has only one button on it (apart from the 
pop-up configuration menu) — the one which starts our slideshow. 
Click this button and it will run automatically, looping continuously 
until someone hits the ‘Esc’ key to stop it. This returns you to the 
Slideshow dialogue. 
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Next issue 

We'll be continuing our Claris 
tutorial in the next issue (on sale 
October Tith). In the meantime, if 
there are any particular aspects of 
this great software you'd like to 
learn more about, why not drop us 
a line? Write to: Computer 
Publishing, 30 Monmouth Street, 
Bath BAI 2BW, or email us at: 
computerpublishing@futurenet.co.uk 


You can include 


they're also surprisingly easy 


end for information you could 


QuickTime movies in your to set up, as we've shown in publish on a website. For On > ~ rg 
presentations, but that’s about this instalment example, it could be used for wes ~) er oe 
\_ possible to 


the extent of their multimedia 
capabilities. On the other 
hand, you can add some 
sophisticated visual effects via 
Fades and selective 
transparency — you'll find 
much more detail on this in 
the tutorial. 

For those of you who just 
want to publish their 
information electronically, 
ClarisWorks slideshows aren't 
only rather effective, but 


There are more interactive 
alternatives to slideshows for 
those prepared to spend the 
time exploring ClarisWorks’ 
hyperlink and macro tools. 
With these it’s possible to set 
up complex links between 
documents, bookmarks and 
even external websites, all 
navigated via button-clicks 
and ‘hot’ objects. 

This would enable you to 
set up a sophisticated front 


an interactive catalogue. 

This is getting into serious 
developer territory though, 
which is more to do with 
programming than publishing, 
but it does give you some 
idea of the incredible power 
available to you with 
ClarisWorks if you spend the 
time mastering its intricacies. 
We'll be back with more tips 
for using ClarisWorks in 
the next issue. 


The three slides in our electronic slideshow 


Find how they’re made and see how they work — run the demo on the CD. 
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Pricing 


reproduce an interactive 
presentation on the printed 
page, we've put the slideshow 
developed in this tutorial on 
the CD. We've deliberately 
used fonts (Charcoal and 
Monaco) that are standard- 
issue on iMacs and other 
Macintosh models. Custom 
macros and shortcuts only 
work on the machine they were 
created on, but you can still 
start the slideshow and 
experiment with its various 
settings via the Slideshow 
dialogue. It's only three slides 
long, but it should still give you 
an idea of just what you can 
achieve with a little ingenuity 
and imagination. If your 
presentation needs are 
comparatively modest, who's 
to say you need to use 
dedicated multimedia 
authoring software at all? 


All about 


Planning a 
Web Site 


There is more to running a successful website than just 


coding some cool pages. 


tries to 


convince you that forward planning is vital. 


0 you want to design 

a website. Good for 

you. You've probably 
put up a few pages on free 
ISP sites, and had a good 
tinker with FrontPage. You 
might consider yourself a bit 
of a whizz with HTML in fact, 
and you're now putting 
together your best website 
ever. This is the one. This is | 
the site which is going to 
catapult you to stardom. 


Stop! Before you rush in 
with Photoshop and your 
large collection of <tags>, 
pause a moment. Are you 
prepared for the future? If 
your website is a success, 
you'll want to add more fresh 
material and remove out-of- 
date pages — in fact, these are 
the key reasons why your 
website could be successful. 
How difficult would it be to 
add an entirely new section to 


your site, or remove 
something in a hurry without 
breaking a multitude of links? 
How are you going to give 
your site a consistent look and 
feel — giving it air of 
professionalism? 

The first thing you're 
going to do is have a good 
surf and examine existing 
websites. Note down a few 
common points from what 
you consider the very best 
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 E-100 Index - internet Explorer 


Took Heb Unto Chuck Seach oe [lf Tooeinooeee > IEEE 


Addiess 14) D:\StickyPro\E 100\ind 
[ay mp - 


irc 


Id compute 


looking pages. Will you find 
garish textures, overlaid with 
thin text which is impossible 
to read? No. Over the top 
Java applets? No. A burst of 
StarWars theme music? 
Indeed not. This is all “My 
First Website” stuff, and not 
the sort of thing we want at 
all. Read through this tutorial, 
grasp the basic concepts and 
get to work. Start authoring, 
you web monkey you! 


>» 


News 


Secondary 
Frame 
Used for 


navigation 
menu bar 


Main Frame 


All pages are 
displayed 
in this frame 


01 » Sit down with some paper, and sketch out the overall 
topology of your site. Presumably there will be a single entry 
potogy 8 


Page, so draw links from there to the other zones which make up 
your site. Web design is a sneaky business: you want people to stay 
and read your site a little, rather than take the first link out of there. 
Spend time tracing possible routes through the site to make sure 
there are no dead-ends. 


02 l Happy with your overall design? Good. Now throw it away 
and do it again. You are bound to have worked out a better 


way of organising everything once you've put things down on paper.. 


Second-time around, you'll know that you won't duplicate any 
information or confuse the visitor. You have to make it appealing to 
newcomers, and provide shortcuts for those returning. Now is the 
time for a rethink, now before you start making pages. 
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03 hb Frames are your friend. | used to hate them, but that was 

irrational and I've undergone therapy. When used properly, 
frames add a huge deal to your site, making it look better and easier 
to use. They aren't compulsory, but they are such an important 
design considering that we'll look at them in considerable detail. 
Now is the time to consider how using frames will change your site 
topology. 
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When youre happy with the design, you can get started. 

You'll need the right tools (FrontPage is more than 
acceptable, Photoshop or PaintShop Pro for the graphics), access to 
images, text, content, and several free evenings or an entire weekend. 
It would really help if you had a spare PC connected via a local area 
network (to check for missing graphics and broken links) but an 
understanding friend with an internet account can help you test it. 


Test Page 


TestPage. This is a test page. | like sans-serif 
fonts on a web page. And don't be afraid to 
make them small either. TestPage. This is atest 
page. |like sans-serif fonts on a web page And 
don't be afraid to make them small either 
TestPage. This is a test page. | like sans-senit 
fonts on a web page. And dor raid to 
make them small either Test@age. This is atest 
page. | ike sans-senf fonts on a web page, And 
don't be afraid to make them small either 


07) Now you're ready to start designing the appearance of your 
site. You'll need to select the predominant colour scheme 
early on, as all your other graphics will need to take this into 
account. From the greys of the early web, entirely white or black 
page backgrounds are popular now. It’s vital that there is a good 
contrast between the background colour and foreground text, so try 
out a few pages. 


Welcome to 


Sticky Software 


Last update 21st July 1999 


New! PU2ZOOO! 

New! Sticky Desktop! 

Software for Casio E-100/5 
TankZone for the Jornada 820 


TankZone for Jornada 420 
BETA TESTERS ONLY! 


Every time you update your site, make a list of the changes. 

Make this “What’s New” information available on the index 
page. This will encourage visitors to return, and also give them a 
shortcut to the new information. If your index page looks exactly the 
same day-in, day-out you won't get any returns. 
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05) Create directories. If your website can clearly be divided into 
chunks, for example, biographies of the greatest bands of all 
time, create a sub-directory for each chunk. In this example, give 
each band their own directory. You don’t have to name the 
directories explicitly “PinkFloyd’, “U2” and so on - a regular pattern 
of numbers or letters will do fine. Inside each you can store graphics, 
HTML, music clips whatever. 


It’s best if you can refer to your plan and create all the 
common graphic elements you are going to need at this 


stage. It will allow you to keep the overall style fresh in your mind. 
For example, you might be creating buttons with text overlaid on 
them: create all the buttons you think you'll need and then some. 
Make sure you keep the master images safe (not in highly compressed 
JPG format). 


Fe) 0.\StickyPro\Mnendeindex him 


Got the premier colour Palm-sze PC? Here's a site full of links, infomation, FAQs 
Hints 


omada 820 Infor 


Got a Jomada? Hare's a site fll of links, information, FAQs, Hints 


Top Windows CE Links 


© Microsofts CE site * MUST VisiT® 
© POADash* MUST VisiT® 

© CE wes Must vismr® 

© PaimstzaPC Store * ust VisiT* 


© Craig Peacodts Paimsized PC Pages® Must viSiT* 
Mine's Palm Sized PCs* OFF LINE ® 


scr Paty ER Ade) STE AU 


inp Every good site has links to other websites. The only 
exceptions are big-business sites, who don’t want anyone to 
leave and therefore don’t really understand what the internet and 
world wide web are all about. You don’t have to provide links to your 
competitors (unless they're rubbish, and so make you look good) but 
there are still plenty of other on-line resources you can mention. 
Agree a cross-link strategy with other websites. 


september/october 1999 


button2.gif 
GIF Image 
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Modified: brain.git button1.gif button2.gif button3. gif 


20/10/98 23:16 
Size: 4KB 


as ff i i 


banner.gif blobs. gif blueabo..._ bluelinks.gif bluenews... bluesoft gif 


(06) Using separate directories will keep the many, many 
individual files you will collect from overrunning your 
system. It also makes it a lot easier when it comes to uploading 
everything to your ISP’s web server. Create another directory into 
which you can place all the common elements which make up the 
site: for example graphic images for clicking to the next page, logo 
images, backdrop pictures and so on. 


Think about your index page. This is the first page your 

readers will see, so it has to do several — often contradictory 
— things at once. It needs to be eye-catching and inviting, and yet not 
take twenty minutes to download. If you can draw, create a bold 
image. If you can’t draw, find someone who can design artwork for 
you and tell them it will be a great way to get exposure. 


@® £100 and E-105 Sites 


Websites which concentrate on the E-100/E-105 


® General Windows CE Links 


‘Some key websites for owners, and would-be owners. 


i 
} Ricky's Everything E-100 
Awad ste dedicated te the €100 ane E-108, including cae information 


| Direct 100 Resource P: 


4 the operating sytem ured on the E100, and thelr site has | (ice site oatsa wallpaper Dut no links to other resource! 


9 usaf ike an8 dowmioads 


| Tweak your E1005 with these regety hades experts ont! 


} E106 information 


Oe ‘en you favour Palm-size PC 


New German Webste for all CE devices, but the £400 in paticular 


Dennis Wi io £100 Pj 
‘Excalent te on the E-100, with evi, inks 
ae 


Arrange these links sensibly. Don’t simply slap down a large 

list on the page: spend some time categorising them and 
providing some comments to help guide your readers. Consider rating 
them in order of preference. Free script-based software is available 
to help you if you have a large number of links. Check the list 
regularly for dead or out-of-date links, and provide a contact address 
where users can inform you when links need fixed. 


. What about users of web-browsers which don’t support 
” frames? Stuff ‘em. Sorry, but time marches on and only most 
technologically disadvantaged users can’t use frames. Even handheld 
computers can cope. If you must, provide a frame-free version. There 
are other things to worry about: Flash plug-ins for example. 
Personally | can’t stand this kind of nonsense, but if you like it and 
need it, use it. Most browsers will cope. 


D}<titlesMy Sample Franes Page</title 
<head> 
0] <traneset 160.* 0 


<frane buttonbar htm franel 


<frane mainpage htm frane2 
|< /frameset > 


A ‘tab 


So here's a sample page. This page won't actually display 

anything itself, instead it creates two regions and references 
other pages to fill them. It does this with the «frameset» tag, which in 
this case create two frames: the first is a column, with a width of 160 
pixels. The asterisk indicates that the remainder of the page can be as 
large as it needs to be... 


) There's no need to alter the <A: links in the main pages, as by 

’ default they load into their own frame. The one catch occurs 
when you jump to an external site, from the main page or menu bar, 
as you'll find the menu bar will remain. Confusing, messy and 
amateurish. To make sure an external link cleanly opens up a page 
without any frames, add target="_top” to the link. 


| Web Style Sheets 
What are style sheets? 


f uess. GUIDPINGS etware 


JASS, dym S| ML, dynamic style sheets? 
History 


Oder agpreaches 


Ld) Cascading Style Sheets and DHTML? Lovely. The document 
object model is a fabulous idea, and makes some really great 
stuff possible. Sadly, it is also phenomenally incompatible across 
different browsers and even different versions of the same browser. 
Let it alone for the time being, unless you like writing lots of 
conditional code in your pages and testing everything six times. 


7)» The «frame: tags in the previous image lists the other pages 

” which are going to appear in each frame. These pages don’t 
have to do anything special: in fact they should in fact work perfectly 
well if viewed separately. When the frames page is loaded into the 
browser though, they appear side by side — and more importantly, 
they continue to work independently. When you follow a link on the 
page on the right, the new page will open in this pane. 


After frames, the second most important tool at your 

disposal are tables. Tables are simple grids, but as each 
individual cell in the table can have a complete different size, shape 
and colour they are the staple diet of web designers everywhere. 
Tables provide with control over where elements (text and graphics) 
appear on the page, and can survive browser windows being re-sized 
without turning to mush. 
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A) Here’s how frames work. Your key page is nothing more than 
 acollection of HTML tags, and it’s job is to divide the page 
displayed on-screen up into different regions — you have total 
control over the size and location of these regions. You might want a 
column on the side, or a strip along the top — or both,, it’s your 
choice. Into each of these regions you can assign a new HMTL page, 
and the page will only be displayed in that region. 


io<e support hts 
Tahona"><atrong?Support "st rem 


about index. hen 
3 Tab 


» Clearly if there is a menu bar in the left column, opening the 


new page in this column isn’t going to be much use. The 
secret is to use an extra word in the <A> tag. By adding 
target="framel” you force the new page to open in the specified 
frame: in this case, the larger window on the right. The result is that 
clicking on the menu bar opens a new page but keeps the existing 
menu bar present. 


place, Packed with features 
q Buy 


Classic game, ideal for keeping children quiet in the back seat, or when you need a quick puzzle. Guess the film| 
Is before it's too late! 


» When you create a default table settings from within 

7 FrontPage you can see the borders which marks out the 
individual cells. Thankfully you can switch off the border (it shows as 
a dotted line in FrontPage) by giving it zero thickness. You can also 
give the table, and each cell, a separate background colour. Here, to 
break up the page, the text is all contained in a table with alternate 
blue/white backgrounds. 
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Updated 22nd July 1999. Speed up your 820 with Turbol 


22) The table's cells don’t all have to be uniform: in this example 
a table is used to separate and position many different 
elements, including a logo, message, and list of menu options. The 
table keeps the graphics and the text in line, no matter the size of 
the browser window. The size of the cell can be set, or just left to be 
determined by the width of its largest contents (the logo graphic). 


ee ae 
— si — Ae eee 
Semen “8 -  amoe + cote a 


—_9 xo rep sew e 
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When deciding upon the look of your website, the typeface 

is important. While Microsoft have designed extensions to 
HTML to allow embedded fonts, in géneral you should stick with only 
basic fonts you can rely on being available to most browsers. This 
effectively means a serif font such as Times, and a sans-serif font 
such as Helvetica. You can use others, but they might not appear. 


The software with 
built-in trendy 
underlined text 


Use text created in @ paint program if you want total contro! over 
appearance. For best results, do NOT just drop i a Jarge graphic like this: 
cut out each (large) word or (small) block, and save il as @ GIF with 
transparent backgdrop. 


With a table, you can then position the words and phrases exactly as you want 
them 


The work-around is of course to use GIF images, constructed in 

a paint program. This provides you with much greater freedom, 
and when used with tables to provide positioning the finished page 
can be very effective. The catch is that many graphics mean longer 
download times, so it’s a balancing act between looks and speed. One 
day, when we all have high-speed access, we'll not worry so much. 


About the author 

John Kennedy is a freelance 
author, programmer, web designer 
and anything else he can think of. 
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Designing a good web site 
requires three skills. Firstly, 
you need an eye for good 
design. Design isn’t 
something that is dependent 
on Web pages, good design is 
good design. You can see 
examples in books, on 
television, in magazines. It’s 
something which requires 
talent and training, which is 
why good designers get paid 
lots of money. Of course, 
practice will make a vast 
improvement to your web 
pages, and there are plenty of 


COLOURS WHICH 


Eve CATCHING GRAPAC witit 
COMPLEMENT BACKGROUND 


useful books on design you 
should be borrowing from 
your local library. 

Secondly, you need to 
know what tools at are your 
disposal for implementing 
your design. It’s no good 
knowing you want a special 
kind of menu bar if you don’t 
know how to do it, or if it’s 
even possible. The more you 
know about HTML, you more 
you get idea for using (and 
misusing) it. With so many 
web-based tutorials and 
references, there’s no excuse 


BRE-100 Index - Internet Explorer 


for not having at least a fair 
grasp of web page authoring. 
Finally you need to be 
able to draw up a plan. A 
large web site is as 
complicated as a set of 
blueprints, describing all the 
possible routes a visitor may 
take. You want visitors to be 
encouraged to stay at your 
site without feeling irritated or 
intimidated. Keep the style 
consistent from page to page, 
with an obvious navigation 
system. If you can, get your 
ISP to give you the logs from 


Anatomy of a well planned web page 


WHATS NEW COLUMN 
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your website as these will tell 
you where people click to, in 
what order and where they 
leave from. 

Hopefully these 
requirements won't totally put 
you off authoring your own 
web pages. The richness of 
the Internet is that people of 
all abilities, ages and interests 
and put up a website and say 
hello to the world. Of course, 
you just want to make your 
website better than all the 
others — and there’s no harm 
in that! 


Quick UNKs 
TO MAIN SECTION 
OF site 


EAsY TO READ Text 


LAST UPDATE, AND nexT 
One TOO: 
READERS TO RETURN 


LAYoOuT ALL wside 
TABLES witit 
VARIABLE CELLS 
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It’s no hoax. EPSON’s PHOTOPC 750Z gives 
you 56% more detail than its rivals. EPSON 
HyPicT™ technology produces a monstrous 
1600 x 1200 pixel image. So you can print 
and enlarge your photos, drop them straight 
into presentations, letters or documents 
and get excellent results without having to 
enhance or alter them first. 

The EPSON PHOTOPC 750Z also comes with a 
bundle of top software packages, so manipulating 
your images, sending them through e-mail 
or onto the web will be as easy as catching a 
cold on the shores of Loch Ness. 

And if all that isn’t enough, it’s fully Mac and 
PC compatible, has automatic and manual control, 
a 2” colour LCD view finder and 4MB of memory. 


EPSON. THERE’S NO COMPARISON. 


It’s amazing what you can see with 56% more detail. 


Memory expansion to a mighty 64MB using 
Compact Flash cards is also available. You 
can even view your images through TV, video 
or a multimedia projector and enlarge them 
straight up to A4 without using a PC? 

With EPSON’s expertise in digital imaging it’s 
no mystery that the EPSON PHOTOPC 750Z is 
one of the best digital cameras on the market. 
To save yourself hunting around for more 
information, simply call 0800 220 546 or 
fax 01442 227 271 or visit www.epson.co.uk 


*On selected EPSON inkjet printers. 


EPSON 


The UK’s best technology magazine... 


...now online 


www.t3.co.uk 
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s we Saw in the first issue of 
Computer Publishing, all the 
main DTP programs support 


tracking and kerning for adjusting the 
space between text. In this article we'll 
be looking at exactly what level of 
support is provided by the different 
packages for tracking and kerning. 
Most readers will be familiar with 
kerning but may not be so familiar 
with tracking, or letter spacing as it's 
also called, so it’s worth taking a few 
moments to define these and to clarify 
how they work. 

Kerning is the process of adjusting 
the position of two adjacent characters 
so they fit together in a more pleasing 
way. Kerning is commonly used in 
headlines to avoid unsightly gaps 
between letters such as A and V. In this 
circumstance, the letters are kerned 


Computer 
programs support tracking and kerning for adjusting 
the space between text. In this article we'll be looking at exactly what 
level of support is provided by the different packages for tracking and kerning. Most 
readers will be familiar with kerning but may not be so familiar with tracking, or letter spacing as it’s also 
Called so, ifs worth taking a few moments to define these and to darify how they work. Keming is the process of adjusting 
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TRACKING AND KERNING 


-«—) technique: 
i— tracking — 
and kerni 


Ed Brown introduces the rather useful 


technique of kerning, and assesses how the 
different DTP packages address it. 
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If you read the above paragraph, you ‘Il find yourself speeding up as you get to the middle. 


closer together. DTP packages typically 
provide two levels of kerning: manual 
kerning to make fine adjustments 
between a selected pair of letters, as in 
the headline example above (in 
newspapers, almost all headlines are 
manually kerned), and automatic 
kerning, which is typically used for the 
main body of a document. 

Automatic kerning uses kerning 
pairs which have been defined by the 
person who designed the typeface as 
being the optimum adjustment when 
any two characters fall next to each 
other. Using automatic kerning on the 
main body text can make a large 
difference in the length of the copy 
when typeset. 

Tracking, or letter spacing as it’s also 
known, is the process of adjusting the 
spacing in a block of text and differs 


from kerning primarily in the way that 
it operates. Kerning adjusts character 
pairs based on values set for that pair 
of characters (and percentages thereof) 
while tracking applies the same 
spacing throughout the text, regardless 
of any differences in the kerning values 
of character pairs. In other words, the 
spacing applied through tracking is 
uniform while the spacing applied 
through kerning is variable and 
defined for each character pair. 

While tracking and kerning are 
commonly regarded as being tools that 
are used for bringing characters closer 
together, it's important to understand 
that they can also be used to increase 
the space between character pairs, and 
this is especially important at smaller 
point sizes to ensure that the text 
remains fully readable. 


september/october 1999 


the 


O 


ie ei 


>» 


i n 
f 
DT: 


‘Our tracking’ 


The headline in this feature 
is set on -5 tracking. Some 
typefaces need to be 
tracked in because they're 
designed with a little too 
much letter space. 
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Microsoft Publisher 98 


icrosoft Publisher 
supports automatic 
kerning, manual 


kerning and tracking at both 
the paragraph level and at the 
swiped text level. It's possible 
to turn automatic kerning on 
or off and to set the minimum 
size which defaults to 14 
points. Kerning appears to be 
uniformly tighter across the 
whole range of point sizes 
and no adjustment seems to 
be have made for smaller 
point sizes. 

Manual kerning is applied 
by highlighting the characters 
to be kerned, and this can be 
two or more characters, 
although it’s probably 
advisable to only select two 
characters. Keyboard shortcuts 
using the braces to indicate 
the direction of the kern are a 


erif 


ike MicroSoft 
Publisher, Serif 
supports automatic 


kerning, manual kerning and 
tracking at both paragraph 
style level and at swiped text 
level. It's possible to turn 
automatic kerning on or off 
and set the minimum size 
above which automatic 
kerning takes effect. The 
default is set to 16 points so 
that only larger text will be 
kerned. Kerning appears to 
be tighter throughout the 
point size range and there's 
no adjustment made for 
smaller point sizes. 

Manual kerning is 
applied by placing the cursor 
between two characters and 
using the keyboard shortcuts 
to tighten or loosen the 
kerning for the character to 
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Character Spacing 


Tight 
Loose 
Very Loose 


Custom 


the right of the cursor. Each 
press of the keyboard 
shortcut adjusts the kerning 
by 1%, but larger increments 
can easily be entered by 
using the custom dialogue 
from the Text, Kern menu. 

To make the text tighter 
you specify a positive kern 
value and to make the text 
looser you specify a negative 
kern value, which is actually 
a little difficult to get used to 
as you expect tighter to take 
space away. 

Tracking is specified 
through the spacing 
dialogue of the paragraph 
style or from the main menu 
and allows you to adjust the 
tracking from -50% to 200% 
of the default value. A live 
preview gives you an 
impression of what the text 
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MS Publisher 
will give you a 
preview of your 
kerned text, but 
it is advisable to 
do headlines 
and such 
manually on 
screen. 


helpful way of kerning, and a 
dialogue is available for 
manual entry of any setting 
from 0.1 to 600 points. 

Tracking is similarly 
available through the dialogue 
for both paragraphs and 
swiped text. The default here 
is 100%, with five common 
tracking options available in a 
drop down box. These range 
from very tight (75%) to very 
loose (125%), but any value 
between 0.1% to 600% can 
be entered. 

A preview is available in 
the dialogue for both tracking 
and kerning, but this isn’t a 
live preview and it's of limited 
use. There’s no way to edit or 
store the kerning tables and 
tracking values and there’s no 
way to print a sample of the 
settings used. 


‘S 0800 510510 
© www.eu.microsoft.com 
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Spacing 


lee 


Page Plus has only 
rudimentary tracking 
control, which is applied as 
a paragraph attribute. 
Manual kerning is available 
though. 


will look like when the 
tracking is applied, but 
unfortunately the preview 
isn’t particularly reliable. 


There's no way of editing 
the kerning or tracking 
values and there’s no way to 
print samples. 


SS 0115 914 2000 
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Publisher 


Various modes of letterspacing can be 
applied, and the custom option allows you 
to take great control over how your text 
appears, though for some reason you can’t 


SP Power Publisher 
also provides 
automatic kerning, 


The letter spacing is 
more advanced and has 
three modes: standard, 


Edit Paragraph Style ‘Headline’ 


manual kerning and 
tracking, with the latter 
providing more advanced 
letter spacing controls than 
Microsoft Publisher or Power 
Publisher. Automatic kerning 
can be turned on or off; 
there’s no minimum size and 
Power Publisher seems to be 
able to deal with smaller 
point sizes correctly. 

Manual kerning is 
applied by selecting the 
characters to be kerned and 
then using keyboard 
shortcuts, but there isn’t any 
documentation in the help 
file on manual kerning and 
there doesn’t seem to be 
any way to manual kern via 
a dialogue. 


PageMaker 


custom and monospace. 
Dealing with the latter is 
easiest as this simply 


provides a set spacing based 


on a monospaced font, 
thereby ensuring that 
monospaced fonts retain 
their identical spacing. 
Standard is the scheme 
we've already seen with 
Microsoft Publisher and Serif 
PagePlus and it provides a 
simple way to tighten or 
loosen the overall 
appearance of a paragraph 
or swiped section of text. 
The custom settings 
bring into play a new set of 
options which assist in 
producing finely tuned 
typography. Applying letter 


PageMaker strips out any 
existing tracking and kerning 


save these settings... 

spacing indiscriminately can 
result in the appearance of 
ugly spaces between words 
and even between letters. 
The settings in Power 
Publisher attempt to address 
this by allowing you to 
specify the maximum, 
minimum and optimum 
word space, as well as the 
maximum letter space that 
can be applied to the text. 
There's no way to preview, 
edit, print or save the various 
settings, though. 


‘S 01480 496575 
© wwwaspltd.co.uk 
@ £49.95 


ageMaker provides 
P automatic kerning, 

manual kerning and _— —— 
tracking, and adds what it 
terms ‘expert kerning’ and 
‘expert tracking’. The latter 


two are only accessible via the 


and applies the “expert” 
values between each character 
pair in the selected text. This 
effectively automates what 
would have been a manual 


Very flexible tracking controls, 
though they can be a little difficult 
to master. Expert kerning provides a 
fast and easy way of editing kerning 
pairs throughout a document. 


menus while manual kerning 
and tracking are accessible via 
the somewhat cryptic text 
palette, although there's also 
an array of keyboard shortcuts 
available for setting different 
tracking and kerning options. 

While the text palette 
makes on-the-fly alterations 
possible, the full scope of the 
features is only available via 
the dialogues, where settings 
similar to those in GSP Power 
Publisher are provided. 

With the expert kerning 
option, once a choice is made 
and okay is pressed, 


process, but the results often 
need manual tweaking to get 
the kerning correct. 

Expert tracking provides 
facilities to select different 
tracking options, similar to 
those in Power Publisher, and 
also the ability to edit the 
tracking values to fine tune 
the appearance of your text. 
This editing is accomplished 
by using a tracking chart, 
where values are altered by 
selecting the font and size to 
be altered, and then dragging 
the tracking point up or down 
to make the tracking larger or 


smaller. This can be a little 
tricky to handle as the display 
scrolls while you drag and 
there’s no numeric input of 
values. It’s possible to create 
your own preview text and to 
generate and print samples. 
Plug-ins also allow you to 
export the tracking for other 
documents, but these weren't 
tested in this round-up.. 


Adjustment (9%) 


6 12 18 24 30 36 42 48 54 60 66 72 78 


co ee —size (Points) is 
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Quark XPress 


uark XPress provides 
similar capabilities as 
MicroSoft Publisher 


and PageMaker, with manual 
and automatic kerning being 
available. Automatic kerning is 
set on a publication-wide basis 
and has a minimum value 
which, by default, is set to 4 
points. In effect, this is the 
same as having no limit since 
very little text is set lower than 
Apt and the small text sizes 
seem to be handled correctly. 

Manual kerning is applied 
by placing the cursor between 
two characters and using one 
of several keyboard shortcuts, 
or the text toolbar, which is 
even more cryptic than the 
PageMaker toolbar. 

The problem of making 
adjustments is further 
compounded by Quark’s use 


orel Ventura 
Publisher provides 
similar facilities to 


Quark XPress and 
PageMaker, with manual 
and automatic kerning being 
available. Automatic kerning 
is set on a document and 
tag (style) level, meaning that 
it can be set for a complete 
document and overridden 
for paragraphs, using a 
particular tag/style. 

Manual kerning is 
applied by selecting two or 
more characters to be 
kerned and by using the 
keyboard shortcuts (again 
using the braces as an 
indication of the direction of 
kerning) or a dialogue. 

Unusually, there are no 
kerning controls available on 
the default toolbar, but these 
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of non-standard values of 
1/200 of an em space, which 
means you have to be pretty 
good at mental arithmetic to 
calculate complementary 
values, although working by 
eye is usually sufficient. 

Like PageMaker, the 
tracking in a document can 
be adjusted, but the starting 
point is a straight line and not 
the easy to read and 
understand presentation of 
tracking that’s provided by 
PageMaker. Quark XPress 
tracking is limited to one 
track, and due to the compact 
scale, adjusting tracking at the 
all-important smaller point 
sizes is very difficult. In a 
similar way to PageMaker, 
there’s no way to enter the 
values numerically. 

Kerning values can also be 


can be added under the 
customisation settings if 
they're required. 

Corel Ventura Publisher 
provides a common tabbed 
dialogue for editing tracking 
and kerning values within 
the application, and provides 
extensive controls within the 
dialogue. It’s the only 
package that uses colour for 
indications, which makes the 
tracking chart a lot easier to 
understand and use. 

There are a number of 
useful enhancements over 
the tools provided by 
PageMaker and XPress, with 
the ability to zoom in on the 
chart for accurate editing 
and the ability to enter 
numeric values for total 
precision. Like PageMaker, 
there are five tracks available 
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Tracking Values for AGaramond 


kerning pairs can be edited individually in 
Quark XPress, giving excellent control over 
your whole document. Similarly, tracking 
values can be set for specific point sizes of 
specific fonts, for total control. 


edited in Quark XPress and 
this is simply a matter of 
selecting the typeface and 
then entering the values 
required in the dialogue, 
where a preview of the effect 
can be seen. The kerning 
values can be exported and 


Edit acking & Kerning 


and the user can provide his 
own sample text and 
preview this in a sample 
view to see the effect of 


imported, allowing carefully 
tailored values to be reused in 
another document. Unlike 
PageMaker, these values are 
related to the document and 
not to the folder, which 
means that they are copied 
with the document. 


orel Ventura Publisher 8.433 


editing. A similar flexibility is 
provided for editing kerning 
values, and samples, 
previews and prints can be 


‘S 01483 445566 
© www.quark.co.uk 
® £768 


Ventura’s kerning and tracking is very 
similar to that of XPress, although in this 
package both are easy to access from the 
same dialogue box. Ventura can also 
import kerning and tracking values from 
other documents — even ones created in 
XPress or Pagemaker. 


generated with ease. The 
results can then be exported 
and imported into other 
documents, with the useful 
addition that the tracking 
and kerning values can also 
be imported from another 
document. This is particularly 
handy when you're trying to 
match the look of another 
document exactly. 


“S 01753 708406 
| www.corel.com 
® £289 


To summarise... 


All of the packages provide a 
reasonable level of tracking and 
kerning control, and packages like GSP 
Power Publisher rival Quark XPress and 
PageMaker in terms of usability and 
range of features. The most common 
use of Kerning is to tighten the often 
unsightly space in headings while 
tracking is often used to provide 
enhanced spacing in headings, and all 
of the packages tested can deliver in 
this respect. 

However, this isn’t the end of the 
story and the skilled manipulation of 
tracking and kerning can make all the 
difference to the appearance of a 


document, especially in smaller point 
sizes, large headings and extended 
body text. Here, only Quark XPress, 
Adobe PageMaker, and Corel Ventura 
Publisher provide any real degree of 
control over tracking and kerning, and 
as you can see from the table and 
discussions, the results and ease of use 
are very variable. Quark XPress and 
PageMaker both require Xtensions or 
plug-ins and provide only a fraction of 
the capabilities of Core/ Ventura 
Publisher. The lack of any real tracking 
control in XPress is particularly 
surprising when compared with the 
excellent manual control available. 


How they compare 


Proper control over tracking and 


PageMaker's good control over 
tracking is offset by the inability to find 
the KernEdit utility that appears in the 
help index but has no entry in the help 
file. The support provided by the 
packages tends to reflect their origins, 
with Quark XPress and PageMaker 
both being aimed at page makeup, 
where individual elements are 
manipulated interactively, hence good 
manual control. Core/ Ventura Publisher 
is aimed at long and short document 
production where there’s usually less 
interactive manipulation, hence more 
flexible and automatic support for 
tracking and kerning. 


user’ ones — programs like Ventura and 
XPress have much better control over 
text, often to infinitesimally small 


degrees of measurement. But all the 
packages offer basic control of these 
important attributes. 


kerning tends to separate the 
‘professional’ packages from the ‘home 
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1) PageMaker export and import is handled by a plug-in and is related to the folder in which the document is stored and not the document — if 
the document is moved to another folder without the associated file, the tracking and kerning can be different. 

2) Quark XPress measures its values in 1/200th of an em, so a measurement of 500 = 2.5 em. 

3) PageMaker and Quark XPress tracking and kerning information can be imported by Corel Ventura Publisher. 
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kerning applied. Certain pairs of letters, 
particularly the ‘v’ and ‘a’ look ugly 


This is plain text, with no tracking or 


because of the space between them. 


ter— 
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lot easier and faster to read — vital in an 


This manually kerned headline is tighter, 
eye-catching headline. 


takes up less space, looks better and is a 


Avalanche disaster — 
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A business website 


The Daily Plan 


How would you go about setting up a website to 
promote your own band? We didn’t know, so we 
o has done just that 


caught up wit 


for his bluegrass combo. 


aily Planet are a ‘bluegrass’ 
band based in Bristol. Formed 
in 1995, they have toured in 


America, Europe and extensively in the 
UK. But a roots band isn’t the first 
organisation you'd think of having an 
extensive and technologically up to 
date website. We asked Jason Titley, 
the band’s guitarist and website 
designer how their site came about. 

“| think the main reason was that 
we needed a way to let people know 
where the band were playing that was 
up to date and had links to the 
relevant web site of the venue so 
people could find out ticket availability 
and price and so on. Also it was a way 
for us to get feedback from people 
that had seen us at the shows — and a 
way to sell merchandise. 

“The other main reason from my 
point of view as the designer of all the 
artwork for the band was to use the 
site as a means for downloading 
graphics in PDF format so that we 
didn’t have to send graphics off on 
discs. If a venue or promoter needed a 
picture or some info on the band they 
can just visit the site and download a 
picture which was the right resolution 
to go straight to press or to their 
desktop printer saving discs, time, and 
postage — and it stops them having to 
scan pictures in themselves and ruining 
a good quality picture, as we saw on 


many posters on our travels!.” 

“| didn’t have any previous 
experience of building websites, but | 
have worked in print. | have been 
designing stuff on Apple Macs for 
years so | understand the design side 
and the graphics packages — it was just 
a case of converting my ideas for the 
Web. The principles of design are the 
same, although you have to adapt 
them somewhat to a new media.” 


Starting Out 


Most people can see the benefits of 
having a website to promote their 
career, business or hobby, but often 


SPECIAL INTERNET EDITION 
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Jason took the design of the band’s newsletter and 
turned it into an interactive website. 
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SETTING UP A WEBSITE 


they are put off by the mystic scripting 
of HTML, or simply bewildered by the 
amount of file-formats and 
technologies you nee to know. So how 
did Jason go about actually coding his 
website, and what software did he use 
to help him? 

“| started with raw HTML 
programming in Teachtext and a copy 
of ‘HTML for Dummies’, and then 
tried BBedit4 which took away some of 
the work but was still not really graphic 
friendly. Then a friend recommended 
GoLive Cyberstudio and | downloaded 
a demo version from their web site. | 
loved it! As for other software, | still 
design all the graphics in Photoshop 4 
and the animated GIFs in Gif Builder.” 

In terms of more recent software, 
Jason is a big fan of Adobe’s GoLive, 
which he reckons is really easy to use, 
even for beginners. But his ‘must have’ 
recommendation is for Adobe 
Photoshop: “Photoshop is just the 
greatest graphics package on the 
planet, | use it eight hours a day at 
work and still | find new hidden 
features to play with!” he says, 

“A copy of GoLive Cyberstudio, 
Photoshop and Gif Builder and the 
WWWorld is your oyster.” 

As Jason works in a design job, it is 
no surprise that he created most of the 
graphics on the site himself, but he did 
find some useful graphics to get him 
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The Daily Planet in full swing with their own brand 
of jingly, jangly music. Ding, ding, ding-a-ling... 


Jason’s 
GIF tips 


@ Scan in the image in RGB 
(or convert one that has 
already been scanned). 

Go to the Image menu and 
then Mode and select 
Indexed Colour... 

Change palette to web and 
options to Diffusion. 

@ Go to File — Export — 
GIF89a Export. Make sure 
Interlace is checked and 
click on save. 


Q&As: Behind the cover 


How did you learn to create websites? 
Self taught really. | did pester a few 
people | know who do this sort of work 
professionally, but in the end you just 
need to do it and get over each hurdle 
as you reach them. There are also a lot 
of good internet magazines out there 
that have tutorials on all aspects of the 
technology. 


Are there any resources on the net 
that you would recommend for 
learning web design? 


started. The globe buttons on the main 


“the more you work at it, the 
more you discover’ 


page of the site started off as an 
ordinary globe, which came as a 
sample with some graphics software, 
and the spinning globe came from a 
freeware animated GIF website, which 
he altered in Photoshop. But the rest of 
the graphics, he made himself: “All the 
headings and general graphics | did in 
Photoshop taking care to keep the size 
down. | also kept the background 

white with black text. | don't like using | 
background colours with text, as | feel 
that the content is more important 
than the look and a well designed site 
will draw the reader to the text rather 
than the spinning / flashing graphics or 
dark moody backdrops. Also, it keeps 
the size down which means quicker 
download times.” 


Design | 
The band had previously been 
producing a newsletter twice a year, 
which perhaps predictably adopted the 


style of a traditional newspaper. Jason 
decided the best way to approach the | 
band’s website was by giving it a 
similar design treatment: “To me 

this was an exciting 
challenge — | had to 


Everything you need to 
know is already on the 
web — just do a search 
for ‘web design’. 


What's the best thing 

about running your website? 

The best thing is the feedback from 
people who have seen us play, we still 
have regular comments from Americans 
who saw us three years ago asking when 
we are coming back over! Also It's great 
to see posters made from the PDFs that 


make the site interactive, in effect a 
newspaper with buttons!” 

“All the text for the site was written 
by the band (our Harmonica player is 
a proof reader). Navigation was an 
important issue and that’s where the 
buttons came in — these were 
designed in Photoshop split into three 
types main, over and click and used as 
button graphics in GoLive.” 

And how long did all this take? 
“Well it never stopped really, the more 
you work at it the more you discover 
and the more you want to add. The 
gallery section is a case in point. | 
wanted to add a few pictures of the 
band that show our lighter side. | 
decided to present them in a gallery 
format which led to the polaroid frame 
which led to the backwards and 
forwards buttons to scroll through 
them and before | knew it | had a 
whole new project on the go — a web 
site within a website! The initial design 
took around 16 hours to take it to a 
position where | could put it on the 
serve. The counter, mailinglist and 
guestbook came later.” 

Jason admits 
that he is never 


were downloaded from the site (they 
look much better). | still have a huge 
mountain to climb but | feel that | have 
at least made a start. In a way running 
and maintaining the site forces me to 
keep at it and learn new skills and 
techniques and software. 


Jamie Matthews 


RCUSSION, VOCALS 


The main Daily Planet site also links to homepages 
of the individual bandmembers. 


really happy that the site is complete, 
and is often tinkering with it: “I think it 
stands up there with other band sites, 
but because of technology and the 
advances | feel under pressure to keep 
up with the Joneses! | am now learning 
how to use Director and Flash so that 
in the future | can design a Shockwave 
site for the band including video and a 
musical jukebox of our tunes, | would 
like more bandwidth for faster 
download times and...and....and....” 


Success? 

Of course, running a website is not all 
about just publishing information — it 
can be a two way street, especially if 
you encourage your visitors to 


Front page 

Daily Planet have currently released two CDs 
and have many gigs planned. Check out their 
website for more details! 


And the worst? 

The worst is the slow modem and 

connections for downloading my 
pages, and those annoying problems 

that just seem to go with the territory. 


Are there any mistakes you made 
when setting up the site that you 
would warn other people against? 
Graphics size was my first mistake until 
someone showed me how to save out a 


“I still have a huge mountain to climb, in a way the site forces 
me to keep at it and learn new skills” 
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Please sigh our Guestbook, click here 


The guestbook enables fans to leave messages for 
the band, and is pretty popular. 


comment on the site, join mailing lists 
and so forth. Much like a magazine, 
you need feedback if you are going to 
work out what your readers actually 
like and how well the website works. 
And the quality of the response is 
often more important than sheer 
volume of visitors: 

“| know that | could get more traffic 
if | spent time publicising our site on 
the web, but at the end of the day we 
are a band and we know that the 
people who visit the site are there 
because they want to be there for 
information or to leave a message. 

“We have nothing really exciting to 
offer — no games or software or 
groundbreaking news — just 
information on us, Daily Planet, and a 
place to hear some of our music. The 
fifty or so visitors we get a week is fine 
by me. | know that each person has 
come to us because they are interested 


Welcome to the Daily Plaset Gallery of strange and 
wonderfull pictures taken over the year 
Teed. 


"st gigs aod on the 


(One ofthe earlent pictures of the band, a Blackpo! i 


The gallery section became almost a whole 
website in itself once Jason go going. 


in what we are, not because they 
clicked on an advert or want freebies. 
The gig listing is the most popular part 
of our site — | understand that it is 
bookmarked by most visitors.” 

The mailing list the band set up on 
the site has also proved to be a 
popular way for visitors to keep up to 
date with what the band are up to: “It 
is a great service, it enables us to tell 
people of gigs or changes at the last 
moment. Also it enables the people on 
the list to talk to each other so if 
someone wants to share a lift to a gig 
for example they can e-mail all the 
other people on the list. This can be an 
invitation to spammers, but so far it 
seems to work well.” 

“It was very easy to set up. | just 
subscribed to a company called Listbot 
at <wwwilistbot.com>. It was was free 
and they send you the code to put on 
your page. A useful tip is to copy the 


case study 


SETTING UP A WEBSITE 


listbot logo and put it on your own 
server — this stops it going to listbot 
every time the page is loaded.” 

The site also features some of the 
bands music stored in MP3 format. 
This format compresses high quality 
audio into very small files which can be 
downloaded in a reasonable amount of 
time, but its use has become 
controversial, because of the ease with 
which people can pirate and distribute 
music. Jason isn’t concerned that the 
bands endorsement of MP3 is going 
to adversely effect sales. 

“| think that MP3’s are the future of 
music media, and MPEG is the 2nd 
most popular search on the Internet ( 
‘sex’ is the first ), it is amazing how 
you can squash down a 3min track 
from a CD down to 2 or 3Mb. 

“This causes obvious piracy 
problems, both for musicians and 
record companies around the globe. | 
don’t want to see another bad deal 
dealt to the writers and performers, but 
on the other hand people will take 
what they can for free and there are 
enough ways now of getting free 
music. So what do you do? It’s a 
difficult one. What | have done on our 
Site is to put the first 45 seconds or so 
of each of the tracks and then fade it 
out with a link to the on-line record 
store CD Now where the albums can 
be purchased. | still think there are 
enough people who when buying 
music want to have the CD inlay and 
the proper printed on body CD — the 
whole package. | know | do.” 


What’s in store 


Good websites never stand still. So 
what does the future hold in store for 
the Daily Planet? 

“| am looking into putting a 
learning zone on there. We have a lot 
of musical talent in the band and each 
member has a lot they can pass on. | 
think that this would be a useful 
service and if updated regularly it 
would attract people back to the site. 

“When | first put the site on to the 
web | had Real Audio streamlining 
which | really liked, because you could 
listen to our music whilst navigating 
the site, but then | changed our ISP — 
the new ISP didn’t support Real Audio 
Streaming so | had to scrap it and 
move to MPEG’s — but | am now 
working on a Shockwave jukebox and 
Quicktime4 looks interesting. You 
should stop by soon and see how it 
works out.” eo 
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Jason’s 
ISP tips 


It really is a minefield as | 
discovered when | was looking, 
but here are some tips for you. 


| really do think it is 
important to have your own 
domain name . Remember | 
am speaking from a music 
site’s point of view, if you are 
trying to get record 
companies and agents to 
look at the site they will think 
you are serious about your 
band if you have a domain 
name and in britain a -co.uk- 
name tells the visitor you are 
british based. Also it is so 
much easier for people to 
remember a domain name, | 
have quoted it many times 
on stage at festivals and 
when we get back there are 
usually a few guestbook 
signings. A lot of ISP’s will 
do an account that has a 
domain name included in 
the price ( try 
www.force9.net ). 


@ If you are expecting a lot of 
traffic it could be worth 
looking at bandwidth [this is 
a measure of how much 
traffic the ISP will allow you 
site to have — obviously if 
everyone is trying to access 
your account, it could slow 
their server down for all their 
other customers]. Ours is 
100 Mb but you can pay for 
more again. 


@ Look for an ISP which offers 
standard POP3 mail 
accounts. This means you 
can use Netscape or Internet 
Explorer's own e-mail 
programs and you are not 
tied into using a ISP’s 
software or web site. 


You can visit the Daily 
Planet website at 
www.dailyplanet.co.uk, 
or email Jason Titley at 
jason @dailyplanet.co.uk 
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dealing with... 
ADVERTISERS 


advertisers 


Advertising guru Gerry Ricketts dishes out 
some advice on how to turn some of your 
pages into hard cash. 
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dvertising plays an important 
part of any publication 
whether you are a big glossy 


national magazine or a double sided 
newsletter. The advertisements you 
carry offers an important service to 
your readers. Before they buy they 
need to have information that can help 
them in their buying decision, 
advertising provides a source of 
information on the products or services 
in your market or associated markets 
(and obviously, your own news and 
reviews are another source). Your 
readers can then make an informed 
buying decision. 

For potential businesses, advertising 
offers an opportunity to communicate 
to a certain audience — your readers. 
This is the only guarantee that you can 


give to potential advertisers. If they 
communicate with the right language, 
message and offer the right products, 
at the right prices and deliver the best 
customer service then the chances are 
that your readers will react in the right 
way (from your advertisers point of 
view). Remember though that you 
cannot guarantee anything apart from 
communication to an audience. 

Gone are the days when successful 
selling has been described as “selling 
ice to Eskimos” or “sand to Arabs”. 
Today's successful sales person is a 
problem solver and a consultant — 
finding solutions to peoples problems 
and showing them how they can make 
more money, rather than just trying to 
make money for themselves. 

A key philosophy and attitude to 


dealing with... 
ADVERTISERS 


@ Ben Perry, %01522 542337 


adopt is “people want to do business 
with those who will make them money 
not just take it from them”. Modern 
advertising salespeople are caring and 
interactive, and all comparisons to 
sharks or other unpleasant predators 
should be forgotten. 


The Key to selling 

There are a few key things that you 
should contemplate when selling ad 
space. The first thing to remember is 
people buy from people they trust like 
and believe in. When selling anything 
the key is to build a good relationship 
with your clients. Deliver what you 
promise, handle them in a professional 
manner, be interested in their business 
and products. Use the customers 
name. All good selling is ‘servicing’, >» 
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and the better you serve your 
advertisers the more advertising space 
you will sell. 

It is also vital to know your readers. 
For many of you, this may not be too 
difficult. But knowing your readers will 
help you better project your 
publication as a suitable advertising 
medium. These are your advertiser's 
potential customers. What are their 
interests? What do they do? What do 
they spend their money on? What do 
they look like? What is their profile - 
age, sex income? How do they use 
your publication, buy it and read it? 

As in most of life, attitude is a key 
to success. When dealing with people 
you should always be in a resourceful 
state of mind. The way you feel effects 
your behaviour and your behaviour 
effects your results. Through the use of 
psychology you can influence your 
feelings and in turn effect your results. 
Smiling, the way you breathe and a 
positive body language can all 
influence the way you feel and get you 
in a resourceful state of mind. When 
we are resourceful then we can 
achieve a lot more. 


Splitting a page 


Text AREA \s 
S¥OwWN BY RED 
Q@\DES. ALL ADS 
MusT AT wo THis 
AREA. 

Tuer ARE EYTHER 
CENTRALIZED IW THIS 
AREA OR MOveD UP 
TO ‘re TOP @uiDE 
TO ALLOw FOR 
FOLIOS. 


Tuis 1s Wow The 
DISPLAY FLATPLAN WILL 
LOOK ONCE WE AVE 
PoT ALL The 
\IWFORMATION FROM 
SAVES ONTO IT. 

Teen ALL THe ADS 
ARE PASTED WW ONE BY 
ONE \NTO THEIR Given 
space. ALL ADS ARE 
VERTICALLY SPACED so 
THERE \S EQUAL 
SPACING BETWEEN EACH 
OF TEM. 
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4/8 PAGE AD 
93 X 64 


4/4 PAGE AD 


93 X 132 


4/8 PAGE AD 
93 X 64 


4/2H PAGE AD 
490 X 132 


To WAKE suRe The PAGE 
Looks BALANCED, 1/8 
PAGes AND |/4 PAaes 

APPEAR On tor oF //2. 
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Attitude is a key to success. 
When dealing with people you 
should always be ina 
resourceful state of mind. 


A selling process is also invaluable 
— a plan of how you are going to 
convince people to advertise. We have 
detailed a common one in the boxout 
here, which is a pretty good model, 
though feel free to adjust it to your 
particular circumstances. 


Targeting your effort 
To avoid desperately running around 
like headless chickens remember the 
Pareto principle — 80% of your 
business will come from 20% of your 
clients. To Identify your 20% you need 
to really understand who reads your 
magazine. Once you understand that 
you can identify the relevant customers 
that would want to communicate with 
your readers. You should be looking at 
similar subject matter magazines, 
looking at local newspapers, listening 
to the radio, watching the TV, looking 
in yellow pages — if you are on the 
Internet, the Electronic Yellow Pages 
web site will make the process quicker. 
Be aware and look for any opportunity 
that may present itself. 


What do I charge? 


Before you decide on how much to 
charge you need to see 
how much it costs to 

produce the advertising. 
Areas you need to 
consider and put a 


numerical value to are: 

1. Typesetting Production. Costs for 

physically putting the advertisement 

together. You'll probably need to 
provide the advertiser with a proof of 
the ad before it runs for example. 

2. Printing. Work out the cost of 

actually printing the ads. For example, 

if it normally costs £800 to print your 

32 page newsletter, a one page ad is 

costing you £800/32 = £25 to print. 

3. Your time and expense. Put a value 

to your time, and charge an hourly 

rate for it. 

4. How much is the market/ audience 

you deliver worth. This can be tricky to 

determine but you might like to 
consider how much it would cost the 
advertiser to reach the same audience 
in a different way. For example, to 
reach the same, well targeted audience 
as a football fanzine, an advertiser 
might have to pay someone to stand 
outside the football ground for hours, 
or trawl through local pubs before and 
after the game. Factor at least part of 
your distribution costs into the price of 
the advert. 

5. Market expectations. Look at other 
publications in the market, and 
find out how much it would cost 

to advertise in them. 

Once you have 
worked out a cost 
per page 
considering all 
these factors 

you must 
then 


Sales Process 


You'll get better results at selling 
advertising if you follow a sales 
process. This just helps focus your 
time and energy in a relevant way. 
The stages of a good process are 
illustrated here. 

Probe — Identify what your 
customers needs, problems are. Using 
open questions at this stage. Who, 
what, where, when, how and why. At 
this stage get the customer to talk 
about their business. Be interested 
and get as much information 
as possible. This 


decide what profit you wish to 
make for the page and add that in. 

In publishing this is known as yield 
per page — Costs + Profit = Yield per 
page. It obvious that you would be 
unwise to sell advertising below this 
yield as you will not make as much 
profit. By looking at other similar 
publications you can bench mark what 
you charge for advertising. Be aware 
that you cannot usually directly 
compare because each publication is 
different in terms of its readership and 
circulation. It will however give you an 
indication of what you can expect the 
market to pay. 

Once you have worked out your 
yield you can set up a rate card. The 
simplest way of doing this is to divide 
the page up into sections. 

The smallest sections you may wish 
to consider are 1/16th. You then just 
divide your desired page yield by the 


not only shows that you are 
interested in them, but also gets you 
the information you need to 
Confirm — Once you have 
identified the customers needs and 
problem confirm to them what it is 
and get them to agree with you 
Match — By talking about the 
relevant features of your publication 
e.g. readership, copy sales, what 
makes it unique then show them how 
the features of your publication can 
help solve your customers problems 
and match their needs 
Close — Ask for the 
business. There are a lot 
of techniques that can 
be used here. The 
preferred closing 
techniques are 
Alternative — give a 
positive alternative choice 
for your customer e.g. “will 
you pay by cash or cheque?” 
and the Direct method, e.g. “I'll 
book that for you” 
Departure drill — always 
confirm to your customers 
what has been agreed as this 
will illuminate any possible 
confusion that may occur 
later on. 


number of 

sections and 
this will 
then give you a cost per section: e.g. 
£1000 (page yield) / 1/16th (number of 
sections on a page) = (1000 / 16) = 
£62.50 (price per each 1/16th). 

You may then wish to give 
potential advertisers a discount for 
booking more than one advertisement 
with you. This isn’t just a trick to set up 
a reliable ad income — it actually has 
benefits for the advertiser too. As a 
rule one off advertisements rarely 
work. Through research we know that 
the readers on average need to see an 
advertisement three times before they 
make a buying decision — first time to 
Read, second to Register the 
advertisement and the third time to 
Respond to it. To market their services 
or products effectively, the advertisers 
therefore need to run there ad for at 
least three issues. This is known as a 


dealing with... 
ADVERTISERS 


‘series’, and it is usual for series 
bookings to run in consecutive issues. 


Getting Paid 


It is worth getting most of your 
advertising clients to pay for their 
advertisements in advance. Unless you 
have an accounting system 
prepayment saves you a lot of time 
and effort and reduces the amount of 
potential debt you may face. Lets face 
it you don't usually buy from a shop 
with out paying for it, and most local 
businesses will accept this. 

And it doesn’t finish once you have 
sold the advertisement. A lot of local 
businesses aren't going to have the 
wherewithall to design and produce 
their own ads (though some mighb. 

Remember all that you are selling is 
the concept behind what advertising is 
going to do for your clients — 
communication to an audience. You 
will then have to advise the best way 
to communicate with your readers. 
This is what is known as advertisement 
copy/ design. The key principles here 
follow a simple mnemonic: 


A.I.D.A 

Attention: This should be a caption 
or headline that will get the attention 
of the reader as they scan the 
magazines or pages. Avoid putting 
company names. Use compelling 
phrases like FREE, LOOK, BEST, etc. 
Interest: This is a block of text that 
will make the reader want to read and 
get to the end of the advertisement. 
Desire: This is where you talk about 
the features of the service or product 
you are selling. Remember to show the 
benefit to your reader. 

Action: Show the reader what they 
needs to do next. How do they buy. 

The use of artwork and colour can 
help with effective communication to 
the reading audience. 

Finally give your self enough time 
to process and produce the copy 
before you have to print and circulate 
your publication. You will need to set 
deadlines for your advertisers, and 
make sure they stick to them! 

Advertisement revenue is one clear 
way that you can influence your profit. 
Whilst you can influence the copy sales 
of your publication by marketing, 
advertisement sales can be controlled 
and influenced directly by you. So | 
hope this guide to advertising helps 
you in generating revenue for 
your publication. Q- 


*& Remember 
appearing in the 
* Set deadiines! 
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Creating a 


56 


Special instructions 

The flatplan is essentially a communication tool, 
so use it to remind yourself and others of any 
special instructions for that issue. If you need to 
plan in a subscription card, want to change a 
headline font or mustn't forget to credit a 
photographer; make a note of it. Make sure you've 
ticked all the notes before you pass for press, and 
add more as you go if necessary. 


lat 


Os You will find 


\___*_ example flatplans in 
PDF and XPress format on the 
CD in the FeatureFiles/flatplan 


Ld On the CD 


\ 


folder. See page 88 for CD info. 
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plan 


It's the most important single piece of paper 


cure-all, the flatplan. 


diting magazines is a 

complicated business, 

whether you're producing a 
local newsletter, an in-house journal or 
the latest issue of Cosmo. Don't let 
anyone tell you otherwise. There are 
writers to commission and chase, 
articles to be laid out, words to be 
perfected and countless stages of 
production to hurdle before copies are 
returned from the printer. 

An editor's job is one of continual 
communication, listening to ideas, 
broadcasting his or her vision and 
charting the progress of the magazine. 
You need tools to succeed, and the 
sharpest is the flatplan. Go to any 
major publisher, be they of books, 
magazines or newspapers, and you'll 
find flatplans everywhere, stuck to 
walls, or just scattered on desks. 

Most flatplans are printed on A4 or 
A3 paper. They'll have been produced 
with QuarkXPress, or similar DTP, by 
the editor, and distributed to far flung 
parts of the empire to show everyone 
what's what in the latest issue. A series 
of boxes replicates the pages of the 
mag in miniature, with a simple tag 
name identifying each article. This 
shows your printer how articles are to 
be ordered, where the adverts go, and 
which pages are colour or mono. 

These days there’s more to a 


er come out of your printer. 
ols the virtues of the publishing 


flatplan than printing directions. 
Flatplanning is an art in itself, a way to 
plan or sculpt a publication. With 
experience, editors learn to visualise 
their magazine from the flatplan, and 
can alter the whole thing with a few 
deft changes. The flatplan is so 
gloriously visual, so clearly a magazine 
waiting to be produced. Somehow a 
column of ideas can never compete, 
though most editors will first recycle an 
envelope or two to list the contents of 
future issues. 

But to start with, you don’t need to 
go to the trouble of creating a complex 
electronic flatplan. Many a journal has 
been cut from a few rows of pencil- 
sketched boxes on a sheet of A4. A re- 
usable template is only valuable once 
you know what you need. 


Working with printers 
For a flatplan to be really useful it must 
include some essential information. 
Obviously you'll need to show the 
name of your publication, the issue 
number and cover date as reference. 
Flatplans change during the lifecycle of 
an issue, so give each one a version 
number or name. Mine have always, 
fondly, been called Flattie. Version two 
becomes Son of Flattie, and so on. For 
political correctness | alternate gender 
monthly. Others, | know, come up with 


It is not a crime to have a 
flatplan which looks like it 
has been used as a 
telephone pad and jotter. 
In fact, it is almost 
essential. Even meticulous 
Miller scribbles (neatly) on 
his flatplan occasionally... 
though he doesn’t ever 
spill his coffee on it. 


themes, and name the different 
versions after, say, a film beginning 
with ‘a’, ‘b’ and so on. Numbers alone 
can often be easily confused. 

Clearly label how many pages the 
issue comprises. When the covers are 
printed separately, save 
misunderstandings by noting that your 
total includes them. So for a newsletter 
of 32 pages plus covers, I'd write on 
the flatplan that the pagination is 36pp 
inc. covers. Convention states that the 
cover is page 1. You might well want 
to show how many ads your wideboys 
have sold, and the balance of editorial 
pages you need to fill. 

The flatplan must work for printers. 
They need to know in what sections 
the publication is to be produced. The 
most common section size for large 
magazines is 32 pages, with 16 pages 
printed on each side of the paper. As if 


FUTURE. 


qnse= 
‘geceeaee 


by magic machines fold the paper 
down to a single section, trim the 
edges and bind the sections together. 

Smaller printing outfits will do the 
sections in 16s or 8s, depending on 
the physical size of your mag. When a 
photocopier is your printer the chances 
are you'll be printing four pages at a 
time, A3 folded down to A4. In the 
case of Topside Monthly (a small, 
satirical irregular | used to edit for a 
cricket club) we photocopied both 
sides of A4 to produce a ‘section’ of 
four A5 pages. 

The first thing you need to know 
from the printer is how they will be 


o1 box to show the publication's name and 
details, another for the pagination and further 
boxes for special instructions and what the 
sections are. The page can be laid out either 
landscape or portrait. 


Along the top of your page create a text 


Draw a row of text boxes to represent the 
pages. Each row is likely to comprise eight 


or 16 boxes, depending on the size of your 
sections. Each text box needs another box for the 
page number. Group them together. Notice how 
each row starts and ends with a single page. 
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printing your publication, in how many 
sections of what size. The chances are 
that it'll be saddle stitched, with staples 
binding the pages. Crudely speaking, 
all the pages are laid flat, one on top of 
the other, with the centre spread at the 
head, covers at the bottom. 

Let's take the example of a 68- 
Page magazine (inc. covers). This has 
two 32-page sections and the four- 
page cover section. Let's call it The 
World of Photo Memories, as I’ve just 
produced exactly that. Section one 
comprises the first 16 pages of the 
magazine and also the last 16. The rest 
is section two, in the centre. If you 
removed the staples and took the 
magazine apart you'd discover that 
pages 3 and 4 are printed on the 
same sheet as page 65 and page 66 
(the interview with Dave Lee Travis!). 
The only consecutive pages to be » 


=: How to make a flatplan 


The complexity of your flatplan depends largely on the size 
of the publication and the number of people who need to 
use it. For the one-person operation of a small journal or 
newsletter you could draw up rows of boxes and fill in the 
details by hand. 


Changes require Tippex, which is untidy and a bore, so | recommend creating an 
electronic version which is easy to use and print out. We've included a QuarkXPress 
template on the disk which can easily be customised for your title, but here’s how 
to do it from scratch, for a 36-page journal, with a folded cover. In fact it's based on 
the one we use for our in-house magazine, Planet Future. 


Gisup auch row and dupth ies taloa Ga 

you have enough rows for your mag. Have 
a play, and create some new magazines. A 
flatplan’s all you need to start with. 


Thea ta tay ansias! eaeiind jou cota ia 
93 | enough words but can still read it. Some 
people put a coloured background behind 
advertisement pages, which can be a real bore if 
you have to move pages around. You can just write 
AD if you like — that can be cut and pasted easily. 
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Saddlestitched (stapled) magazines should be planned 
as ‘printers pairs’ to aid the duplication process — 


bd 


printed on the same piece of paper are 
in the centre, in this case our Pull-Out 
Picture Pack. 

How this is done at the printers is 
of no concern to us. They call the 
configuration printers’ pages. All we 
need to show on the flatplan is which 
sections lie where. Life, however, was 
altogether more complicated 10 years 
ago when | was covertly printing little 
Topside Monthly on a college 
photocopier. | wish I’d had the sense 
then to produce a plan of printers’ 
pairs, as | was constantly copying the 
pages wrongly. | used an old 
Remington portable at first and then a 
state-of-the-art Amstrad to print out 
columns of text, which | laid out as 
single A5 pages. On a piece of A4 | 
then compiled the pairs for 
photocopying, with page 3 facing page 
25, and so on — if | made a mistake it 
could waste hours of copying. 

Recently | was involved in a college 
project, with students producing 24- 
page magazines (inc. covers) using a 
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colour laser printer, straight from a 
Mac. They laid out the entire magazine 
on the Mac as printers’ pages, so that 
spreads could be output and folded 
directly. For 24-page mags this proved 
to be the most time-consuming and 
cumbersome process possible. Next 
time, | hope, they'll print out each page 
singly and then stick them to a larger 
sheet to produce the spreads. 

That being said, if you are 
producing a simple newsletter of four 
pages, folded from an A3 or A4 sheet, 
then you may well want to lay out the 
spreads as a printer would. At the 
other extreme, if you're producing a 
perfect-bound publication, with the 
sections stuck together with glue like a 
paperback, the flatplan needs to show 
the sections consecutively as they are 
bound folded, rather than being 
stapled flat (as for saddle stitching). 

When you show details about each 
section, at the top of the flatplan and 
alongside the rows of boxes, you may 
want to add that you are printing in 
colour or mono. Section one of The 
World of Photo Memories was referred 
to as Section 1, 32pp, 4-col. For 
printing in black and white you replace 
the four-colour with mono, and spot 
colour if you are just using a single 
colour on the page. The best thing is 
to talk to your printer and ask them 
what they'd like to see on the flatplan. 


Flatplanning ahead 


One thing you must add for the sake 
of the printer and yourselves is the 
page number on each box of the 
flatplan. Preferably put that at the 
bottom of each box, to the left for 
lefthand pages and the right for 
righthand ones. In moments of panic, 
of which there are usually plenty, it 
helps to be able to see the lefts and 
rights quickly. 

Time is valuable in publishing and 
there is a temptation to delay 
flatplanning. | recommend you 


mistakes can be costly! 


produce even the barest skeleton of a 
flatplan as soon as you can. Its arrival 
denotes the conception, if not the birth 
of an issue. 

For me the flatplan is the second 
stage in the planning process. First of 
all I'll write a list of the contents, using 
a spreadsheet to count the number of 
pages and fees | have to pay 
contributors. Once I’m happy with my 
list | will call up a suitable Quark 
flatplan template (depending the 
magazine's pagination and sections, 
and whether it’s saddle stitched or 
perfect bound). | have a stock of them, 
gleaned from the many magazines I’ve 
worked on. | then transfer the list to 
the flatplan, thinking ahead how the 
articles are likely to look so that | can 
pace the magazine. 

Each article is given a tag name. 
These are best kept short and distinct 
for clarity. Everyone must understand 
to which article each tag name refers. 
Don't choose words that are likely to 
turn up regularly in that issue, to avoid 
confusion. Headlines may change, so 
don’t use those for tag names either. 
To save confusion, make sure any filing 
or admin refers to the articles by their 
tag on the flatplan. | try to work with 
Gibbs’s Bus Theory in mind. If, by 
some unfortunate thwack of timing the 
editor gets knocked under a No.56, 
the show must roll on. Clear naming 
conventions and organisation have 
proved invaluable in similar 
circumstances. 

You should aim to flatplan as soon 
as possible, even if you only roughly 
sketch out what will be in the issue, it 
will give you something to work with. 

You ought to have a rough idea 
how many adverts are likely to be sold 
(if any). These are to be valued, not so 
much for filling space and earning 
dollars, but as punctuation between 
articles. A magazine without ads can 
be relentless. It may need contrasting 
approaches in colour and design to 


Even the smallest of 


publications can benefit 
from a proper flatplan. 
You know it makes sense. 


break up the flow and clearly mark the 
beginning and end of articles. If at all 
possible you don’t want to end one 
piece opposite the start of another, 


unless the contrast is style is very great. 


In fact I've always argued that a 
magazine with very few adverts is 
more difficult to flatplan than one with 
a fair balance of editorial and 
advertising (say 65:35). Pacing can be 
improved by having a mix of articles, 
of differing lengths. You might have a 
couple of four-pagers, some simple 
spreads and a few more three-pagers, 
a huge six-pack and a handful of 
singles. Add a few single and DPS 
(double-page spread) ads, mix for 20 
minutes and you've compiled yourself 
a cracking magazine. We got it wrong 
on The World of Photo Memories by 
overcooking the number of two-page 
articles. The readers had no time to 
catch breath. 

For better pace be prepared to split 
just such a two-page piece into a pair 
of singles, comprising a right and then 
a left, with, hopefully, adverts either 
side. At the front of the mag, where 
advertisers always want to be. A 
concentration of ads up front led to a 


A flatplan doesn't have to 
be a precisely drawn work 
of art, you can scribble 
one on the back of any 
scrap of paper that comes 
to hand. 


Devious ~ me Ar 


Medics: 


ROL! 
ee 


san Hes 


shortage elsewhere when | was 
caretaker-editing Sailing Today a few 
years back. To overcome this 
imbalance we used a series of single 
Page pieces to punctuate much longer 
articles, and introduced a special 
section of Short Cruises on a coloured 
background for contrast. 

A more complicated approach, but 
one that can work well for smaller 
magazines and newsletters is to think 
in spreads rather than single pages. 
Perhaps there's four pages to fill with 
three different articles. The temptation 
would be to flatplan a spread and two 
singles. Why not, instead, start with an 
article over one and a third pages? 
Your next piece runs over two-thirds of 
the first spread and turns onto the next 
spread, on which there is also the final 
article over a page and two-thirds, 
possibly. It is more complicated this 
way as you have to consider the gutter 
between the pages and the number of 
columns you are using, but it can lead 


Baht 


tricks of the trade 
FLATPLANNING 


Creating a 


flatplan 


to a more interesting result when you 
options are limited. 


At a Glance 
As editor, the flatplan is your sculptor’s 
model, your prototype with 
which you can play and 
experiment. The detail 
shown depends on the size of 
the publication. For a 12-page 
newsletter there’s space on A4 
to show detailed thumbnails of 
how each spread will look. When 
the flatplan is finalised it can be 
used to chart progress. Each 
member of a team will have different 
ways of doing this on the magazine, 
colour coding, drawing lines, scratching 
out or whatever. The editor might 
draw a diagonal line across a box once 
the copy has arrived from a 
contributor. Another diagonal is added 
when the article is passed for press. 
Designers and production editors (or 
subs) tend to have more complex 
systems, usually co-opting all the axes 
and invariably adding differing shades 
of colour to position each page in the 
production process. Nick Veitch tells 
me that if you use yellow highlighter 
pen over pink you get orange, which 
he assures me is useful in the charting 
the progress of Computer Publishing. 
As the magazine reaches the last 
few days, some editors revert also to a 
list, prioritising the articles to finish in 
an order of feasibility. | call this a ‘Plan 
of Attack’, for the last week of a mag. 
With only a few Pages to be 
crossed off the flatplan, the issue is 
reaching maturity. The final days of 
ugly adolescence are all but over. 
Check now though that you've 
included the right number of ads, that 
the sections are right and you've 
followed any special instructions, and 
yes, that you haven't all been working 
from different versions of Flattie. Then 
go home, have a cup of tea, and start 
planning the next one. Easy. eo 


About the author 

Nick Gibbs has just launched 
the World of Photo Memories 
magazine. 
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WIN A 


SGI 


BUNDLE WORTH 


£10,000: 


BOOK YOUR TICKET to Computer Arts LIVE! and you could 
win this awesome Silicon Graphics 320 PC and flat-screen 
monitor from SGI, loaded with Maya Complete from 
Alias/Wavefront, and worth £10,000! 


No purchase necessary - write to the address overleaf for details 


ur creativity 
computer design show 


eet the UK’s top designers 


The Computer Arts team will be hosting seminars with some of the UK’s foremost design companies: 
Fluid, Deepend, The Mill, Studio Liddell, Rushes, Designers Republic, Subnet, Attik and The Hub 


ty out the latest hardware and software 


The ultimate product seminars and hands-on tutorials with the sponsors of Computer Arts LIVE!: 


& MetaCreations Cul Alia 5| semwetvenst 


UNLIMITED A SiliconGraphics Company 


Computer Arts LIVE! 


The show that gives you the creative edge 
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computer ts The dates & venues: 


14-15 September « London Business Design Centre, Upper Street, Islington 
The show that gives you the creative edge » Mac & PC 


macromedia’ 


20-21 September * Manchester Town Hall, Albert Square, Manchester 


Book now! Save £’s :., guarantee entry 


call 01369 7o801N1 + click www.computerarts.co.uk + send the form below 


WHICH DAY WOULD YOU LIKE TO ATTEND? HOW WOULD YOU LIKE TO PAY? 


e LONDON Cheque (Make payable to Future Publishing Ltd.) 
Tuesday 14th Sept Wednesday 15th Sept Visa Mastercard Expiry date: 
Card No. 


« MANCHESTER 


Monday 20th Sept Tuesday 21st Sept PLEASE FILL OUT YOUR DETAILS: 
HOW MANY TICKETS DO YOU REQUIRE? Name 

On the door Advance Number £ Address a 
Adult £1600 £14.00 Postcode 8 
TOTAL Signature cp Q 
Please send me a VAT receipt for the above amount PLEASE SEND FORM AND PAYMENT TO: OR FAX TO: — $ 
CA LIVE, PO Box 9, Dunoon, Argyll, PA23 8QQ 01369 701187 5 
: = 
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The advocate of all things worldwide 


and weblike, 


v 


explains why everyone is or soon will 


be online. 


urrently, Internet 
access in the UK is in 
a state of 


unprecedented mega-growth. 
How do | know this? Easy: I’m 
getting emails from my father- 
in-law. Indeed, he’s currently 
having a fantastic time surfing 
through online CD shops and 
discovering fan websites for all 
his favourite musicians. It took 
a few lessons for him to grasp 
what was going on, and now 
every week he tells me 
excitedly about some new site 
his discovered. 

That someone over forty 
with little, if any, experience of 
computers is now enjoying 
video conferencing and 
downloading MP3 files is 
proof that the Internet is 
becoming mass market. Last 
time we spoke, he was online 
shopping for plane tickets to 
book his next holiday. 

But why now? Why has he 
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suddenly discovered the 
Internet? All the hardware, 
software and most of the 
content was already there a 
year ago, but only the 
dedicated computer users 
were bothering to get online. 

These days it seems that 
everyone you meet has an 
email address (or three) and 
that every High Street store 
has its own website address. 
The Internet has quickly 
become as everyday and 
“ordinary” as television, films 
and magazines. 

The reason is simple: free 
Internet access arrived and 
awakened the interest of the 
ever-frugal UK public. Until 
Dixons launched their 
Freeserve Internet Service 
Provider (ISP) wing, you 
actually had to pay quite a lot 


_ to access the Internet in the 


UK. Twice, in fact. Explaining 
to someone that they have to 


HYPERLIN 


pay twice — once to the 
telephone company, and then 
again to the Internet Service 
Provider — never goes down 
well. No-one likes paying 
once, never mind twice. It 
makes it sound complicated. 
More complicated than digital 
television, for example, which 
is just about as about as 
complicated as the general 
public can stand. 

So, although | mentioned 
the Internet to everyone and 
anyone who would listen 
years ago, no-one really took 
any interest. Even people with 
computers already didn’t 
really want to know about it. 
Then my father-in-law walked 
past Dixons, noticed the free 
CD-ROM and that was it. 

When Freeserve first 
appeared, many people were 
quick to write it off. “The 
servers won't cope,” they said. 


Have a chat 


“They'll never make any 
money,” they quipped. “The 
telecommunications regulator 
won't allow it,” hoped other 
ISPs. They were all wrong. 

Almost overnight the other 
ISPs struggled to turn their 
own business models on their 
heads by making their 
systems free too. Their 
customers where 
haemorrhaging away, and 
they didn’t have much of a 
choice if they wanted to stay 
in business. Many of them 
managed it and are still 
around today, providing a 
viable alternative to Freeserve. 
Freeserve is still the largest 
though, and at the time of 
writing it has just floated on 
the Stock Exchange. 

You may have wondered 
how free ISPs make money. 
They aren't charities and they 
have buildings, people, 
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Freeserve is one of the Internet's big success stories, and has prompted a shakeup in 
UK Internet access — many ISPs now offer free access packages. 


equipment and lots and lots 
of telecommunications 
hardware and bandwidth to 
pay for — the money has to 
come from somewhere. 

Typically, they make their 
money in at least three 
different ways. Firstly, due to 
the bizarre way in which the 
UK telecommunications 
market is regulated, they take 
a proportion of the cost of the 
telephone call from your 
modem to the ISP’s modems. 
The call costs exactly the 
same as other telephone calls, 
but BT have to give some of 
the revenue away to the ISP. 
Makes sense? Who knows. 

Secondly, the free ISP 
charges for technical support. 
This started off at a fearsome 
£1 a minute, but is now 
about 50p a minute. Still 
expensive, but if you don’t 
need it, you can ignore it. Or 
email your questions in, which 
is usually free. 

Finally, ISPs are heavily 
into selling advertising on the 
default home page, 
configured when you sign up. 
Advertising on the Internet is 
a whole new topic, but there’s 
money to be made. Of 
course, many people simply 
set up their Internet browser 
to point to a different 
webpage by default so they 
don't see the ads, but | 
couldn't possibly recommend 
using Tools/Internet 
Options/Use Blank. 

But spare a thought for 
those ISPs which didn’t decide 


to go free: are 

there any? Yes, 

surprisingly enough, there 
are many ISPs who continue 
to charge a monthly fee and 
do very nicely out of it. Direct 
Connection, one of the 
longest running UK ISP 
companies, has resisted and is 
still very popular. While 
acknowledging that Freeserve 
has boosted the number of 
people using the Internet, 
David Howard-Jones, Sales 
and Marketing Director, is 
keen to point out that you get 
what you pay for: 

“Paid-for providers satisfy 
the demands of customers 
who are a little more 
demanding and reject the 
concept of being ‘sold to’ 
while accessing the Internet. 
The focus on straightforward 
connection without content or 
advertising and unlimited 
technical support is more 
suited to people who don’t 
have time to waste and know 
what they want from the 
Internet. They tend to provide 
very stable connections, 
especially important for 
business customers, and a 
high modem-to-user ratio, 
meaning less overcrowding 
on the service.” 

So, in his view, new users 
may try one of the many ISPs, 
and then graduate to a pay- 
for provider to get better 
service. Personally, | think 
that’s very optimistic, as the 
public (and how | love making 
rash generalisations!) is 


essentially as tight as an 
editor's wallet, and will put up 
with a hell of a lot if it has to 
pay for the alternative. It’s 
much more likely that non- 
free ISPs will concentrate less 
on the mass consumer and 
more on business. This is 
where they can make their 
money, encouraging 
businesses large and small to 
move into e-commerce, with 
credit card processing, stock 
control and database access. 

What does this mean for 
my father-in-law? Not a lot. 
His free ISP does all he needs 
and | doubt if he’s even 
considered the possibility of 
paying for access. 

For those of you still not 
sure about getting wired, 
there’s good news. It’s rapidly 
getting to the point when you 
don’t even need a PC to go 
surfing. | noticed that BT are 
selling a telephone with an 
email terminal built-in. Using 
the large LCD display, you 
can read and compose 
messages without a hint of 
Outlook Express. 

For those of you that are a 
little bit more adventurous, 
I'm currently trying to 
convince friends who need 
email access that one of the 
new generation of small 
handheld PCs will suit their 
needs perfectly: they’re 


internet 
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extremely portable, have a 
built-in modem and there’s no 
need to worry about booting 
up hard-drives. 

Finally, it’s interesting that 
people said that the UK 
would never catch up with the 
US, where local telephone 
calls are free. I'd dispute that 
though, since in the US there 
aren't any free ISP companies 
and so you need to pay about 
£12 - £14 a month for access. 

Now for £12 in the UK, if 
you stick to the cheapest 
times (as most people do) 
that'll get you almost half-an- 
hour a day. That's more than 
enough to check your email, 
so the cost of access is 
pretty similar. ¢ 


John Kennedy is currently 
packing his bags and heading off 
to the ‘Land of the Free’, where 
he'll er, have to pay for his 
internet access. 
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Direct Connection is not a free service, but the company believes it offers more of a 
service to its clients, including free help and e-commerce services. 
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YOUR BUYING GUIDE 


publishing 


HE EASY WAY TO BETTER DTP 


Every issue we put all 
sorts of DTP related 
hardware and 
software through its 
paces, with the single 
aim of giving you 
crucial buying advice. 
Please let us know if 
you have any queries 
or suggestions. 


Q 


If you don't understand something in our 
reviews, or have a technical problem, feel 
free to drop us a line. You can email 
www.computerpublishing.co.uk OF yOu can 
write to computer publishing, 
30 Monmouth Street, Bath BAI 2BW. 

_ We can't promise a personal reply, but we 
will try to help in our DTP Doctor pages. 


from your DTP documents. 


65 | Pagemaker 6.5 Plus 
Adobe's DTP classic has now been re-invented and 
repackaged as a business tool. Has it worked? 


68 Pagemanager98 vs Pagis Pro 
Find out how these scanning/document management 
suites compare in our head to head. 


| GSP Power Publisher 


72 | This budget DTP software has some pretty 
~ sophisticated tools. 
14 | Hemera Photo Objects 


| Are they really the best clip-art in the world? Graham 


Southorn takes 13,000 of them for a test drive. anes Phos OED 


Preflight Pro 2.1 


Save time and money by eliminating unfortunate errors 


78 | Scanner roundup 
| Which is the best desktop scanner you can buy? It 
; really depends what you are going to use it for. Our 
roundup looks at seven models under £150 and gives 
you the information to help you decide. 


eviews 


All the latest creative hardware 


Which scanning suite is the best? 
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reta's Great Recipes Page 


aati 


The ratings system 


ur rating system is simple. 

We score each product on 
value for money, ease of use and 
how it performs. Truly exceptional 
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products will score up to five stars, 
and may win a special Value award 
or perhaps our Excellence award, 
reserved for the very best! 


Preflight Pro2.1 on test 


Which scanner is best for you? 


Verdict 


VALUE kk kK 


EASE OF USE tk kk 


PERFORMANCE & & & 3x 


OVERALL kok ke 


You'll find our verdicts 
very easy to follow. 
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PC 


Mac 


Key Features 

® High-end professional 
publishing tools 

®™ Clip art and templates for 
business users 

® HTML and PDF export 

® TOC and indexing tools 

® Bundled with Photoshop 
5.0 LE 


System Requirements 

® PC: Windows 95/98/ 
NT4.0, 16Mb RAM, 
32Mb for NT, 140Mb 
disk space, CD-ROM 
drive 

i Mac: System 7.5.3 or 
later, 9Mb RAM, 32Mb 
disk space, CD-ROM 
drive 

Distributor 
Adobe 
0181 606 4001 

/ www.adobe.co.uk 


Price 
@ £351 


Type |All Types 
"Category | Business & Finance 
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PageMaker 6.5 Plus 


With essential tools for both the business and publishing 
nks that the latest version of 


PageMaker should be on everyone's shopping list. 


hat do you do if you 
want to design your 
own business 


stationery and literature, but 
you don't have professional 
design skills? There are plenty 
of low-end DTP programs out 
there with wizards and 
templates to do the job for 
you, but they all have one 
major failing — they're 
designed for output on 
desktop printers, not at 
commercial print bureaux. 

Why? Because for large- 
scale print runs (500 copies 
or more, typically) and high- 
quality output, you need a 
company that provides offset 
printing. This means that you 
have to hand your DTP files 
to them so that they can print 
them out directly to high- 
resolution film, ready for the 
printing plates. 

This brings you two 
further problems. First, they 
have to be using the same 
software as you to print your 
files, and you'll be hard 
pushed to find print bureaux 
that handle the cheaper DTP 


PageMaker 6.5 has two new palettes in its Plus version. The ‘Picture’ palette displays 


the supplied clip art using thumbnails and categories accessed via a drop-down menu. 
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PageMaker 6.5 Plus’s 300 templates all come with sample text, basic instructions and print specifications (information for the print 
bureau) and holes for you to insert your own graphics. 


programs on the market. 
Second, if you want to print 
in colour, your software needs 
to be able to output 
‘separations’, whereby the 
printer gets four ‘plates’. This 
rules out programs such as 
Microsoft Publisher or Corel 


quick tour of each application toge 
| from it right at the start 


PageMaker's palette management is 
very clever. Palette edges will ‘stick’ to 
each other to make organising them 
simple and neat, and you can drag one 
palette or tab on to another, to create 
custom configurations to suit the way 
you prefer to work. 


Print House. (Serif PagePlus 
will output separations, but 
just try finding a print bureau 
that uses the program!) 

Print companies like to 
standardise the software they 
use, and these days that 
means QuarkXPress or, if 
you're prepared to spend a 
little longer on the phone 
finding the right company, 
Adobe PageMaker. 


Ready to go 
QuarkXPress remains well 
outside the budget of the 
average small business. It’s 
also fairly complex to master. 
PageMaker 6.5 is half the 
price, but similarly 
complicated. Now, though, 
there’s PageMaker 6.5 Plus. 
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It's cheaper than the old 
version and specially 
customised for business users, 
with ready-made templates, 
user-friendly documentation 
and a selection of high-quality 
clip art ready for you to 
import into your documents. 
Moving PageMaker sideways 
into the business DTP market 
leaves space for its brand 
new stablemate at Adobe, 
InDesign, to take on 
QuarkXpress in the 
mainstream publishing world. 
PageMaker 6.5 Plus's 
templates and clip art appear 
in new palettes that make it 
easier for beginners to get 
started. It's enough to make 
PageMaker a pretty friendly 
DTP application, and while it 
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Off The Shelf Marketing 
Marketing & Public Relations 


Nam liber tempor cum soluta nobis eleifend option congue nihil imperdiet 

doming id quod mazim placerat facer possim assum. Lorem ipsum dolor sit 

amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod Lorem 
sane 


irae nian cit omiet cnnceckstier ail: 


PageMaker won't take the place of a dedicated Web page editor, but it's still useful to 
be able to export (simple) documents as Web pages, with converted graphics. 


) } doesn’t offer the constant 
hand-holding of programs 
such as Core/ Print House, it's 
actually rather simpler under 
the skin. Surprisingly, maybe, 
this applies to QuarkXPress 
too. Both programs look 
daunting to beginners, but 
both are fundamentally much 
simpler to grasp and operate 
than their budget rivals. 


Easy to use 


If you've used DTP software 
before, you'll feel at home 
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Pal 


document and a series of 
column guides, you can then 
place your chosen text from 
an external text file and have 
it flow automatically through 
the columns — there’s no | separately. 
need to set up any text 
frames beforehand, although 
you can insert text into frames draw a circle over a 
too if you like. 

Graphics import is fairly 
simple too. Again, you use the 
‘Place’ command, but this 
time you specify an image file. within the circle. 


the graphic’s own outline or shape. This is very useful for setting up irregular wraps. 


Precision tool 


What does soon become 
apparent, though, is that 
you're using a high-precision 
publishing tool. This won't be 
any surprise to those of you 
who already use PageMaker 
or QuarkXPress, but it will be 
a revelation for those of you 
used to cheaper DTP 
packages. PageMaker's 
interface is ultra-clean and the 
maximum possible space is 
given over to your 
documents, despite the high- 
level of control you have. 

The configurable palettes 
are especially clever. Any DTP 
program will have whole 


Once you've set up a | draggable handles. Irregular shed-loads of controls, and 
objects will have an irregular displaying them in a logical 
text wrap boundary; regular manner without taking over 
ones will have a rectangular the entire screen is difficult to 
boundary. In both cases the achieve. Adobe manages it by 
boundary can be edited first cramming them into 


themed palettes and then 


Using PageMaker's built-in enabling you to combine or 
drawing tools, you can also split these palettes according 


to the controls you need. To 


rectangular image, say, select do this, you don’t have to go 
both, then choose the ‘Mask’ rummaging through complex 
option — now you only see dialogs or menu options 

the part of the image that lies either — you simply drag one 


palette on to another! 


using PageMaker almost Your new image appears on The drawing tools aren't Like Adobe's other 
straight away — largely top of any other items on the terribly sophisticated, but you professional design software, 
because, over the years, it’s page, including text. It also can create lines, rectangles, IMustrator and Photoshop, 
the program that all the comes with its own text wrap ellipses and both regular and PageMaker can compose 
others have tried to imitate. ‘boundary’, complete with irregular polygons. documents in ‘layers’. The 


Top techniques: handling your text with blocks and frames 


f3 Adobe PageMaker 6.5 - [Untitled-1] 


(01) it between prepared column guides. If 
you're setting up a multi-column, multi-page 
document, first select ‘Autoflow’ from the ‘Layout’ 
menu, then choose the ‘Place’ option and locate 
your text file. This loads the cursor with the text 
— position this text at the top left-hand corner of 
the first column. 


BOG 
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02 When you click the cursor, the text is 
flowed down through each column in 
succession — make sure you've set up column 
guides on the master page first because 
PageMaker will create new pages as needed, and 
you want each page to match the first. Each 
column of text created is a text ‘block’, 
PageMaker's standard way of handling text. 
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03 i To create a heading, select the Text tool, 
click outside any other text block and 

start typing. You can then click the Pointer tool 
and drag the heading block into position at the 
top of the first page. You'll have to drag down the 
tops of the three column blocks to make room for 
your heading — drag a guide from the horizontal 
ruler bar to make this easier. 


1 asia ar 
hanging font | 
bdem,  ! 


belp youget the best from it 


04 You can also create text ‘frames’. Unlike 

blocks, frames don’t resize automatically 
to accommodate all the text. You can also get 
existing text to wrap around them, just as you can 
with an inserted graphic. Like blocks, though, text 
frames can be linked using the controls half-way 
along the top and bottom edges. 
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- “cOhgputer design show 


computer | 


Britain’s biggest-selling creative magazine > Mac & PC 


14-15 September « London Business Design Centre, Islington 
20-21 September « Manchester Town Hall, Albert Square 


Book your ticket now and SAVE £2 
AND get a FREE copy of 


See overleaf for booking details 


computer 


SPECIAL 


Re ade Britain’s biggest-selling creative magazine » Mac & PC 


Offer! Book your ticket now 
and SAVE £2 


PLUS 
Pick up a FREE copy of 


Computer Arts 
P= at theshow 
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BOOK YOUR TICKET to Computer Arts LIVE today and 
i you could also win a Silicon Graphics 320 PC and 
e flat-screen panel from SGI, loaded with Maya 


Complete from Alias/Weavefront, and worth £5,000! 


£5,0 


Call 01369 708011 Click www.computerarts.co.uk Post the form below 


? 
WHICH DAY WOULD YOU LIKE TO ATTEND? HOW WOULD YOU LIKE To PAY? 


LONDON Cheque (Make payable to Future Publishing Ltd.) 
Tuesday 14th Sept Wednesday 15th Sept Viea Mastercard Expiry date: 
‘MANCHESTER Pg e A, Card No. 
Monday 20th Sept Tuesday 21st Sept PLEASE FILL OUT YOUR DETAILS: 
HOW MANY TICKETS DO YOU REQUIRE? Nene : ee 
On the door Advance Number £ : 
Adult £16.00 £14.00 Address _____-_____ 1 ee i 
TOTAL a Posceda ss lc , 


Please send me a VAT receipt for the above amount Signature _ 


i 
! 
i 
Brought to you from the creators of: Computer Arts, Computer Arts Specials, Computer Publishing, Edge, Mac Format, 
PC Format, PC Plus, Computer Music, .NET and Internet.Works. 
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need for layers in a DTP 
application is less obvious 
than in other types of 
program, but it could still be 
useful if you want to create 
versions of the same work in 
many different languages, say. 

And while PageMaker's 
text-handling is easy to use 
and flexible enough, it's still 
not as good as QuarkXPress's. 
No other program makes on- 
the-page text editing as fast, 
easy or intuitive as 
QuarkXPress. PageMaker, for 
example, has a built-in story 
editor, which displays text in a 
word processor-style window. 
It needs it, too, because 
altering text on the page can 
be fiddly. Text can be stored 
either in ‘blocks’ (PageMaker's 
traditional method) or 
‘frames’, similar to those used 
by QuarkXPress — neither is 
as logical or bulletproof as 
QuarkXPress's own frame- 
based system. 

On the other hand, 
PageMaker excels at on-the- 
fly ‘blank page’ design and, in 
particular, electronic oth 
publishing. For a start, it can 
convert print documents into 
Web pages, reformatting the 
content and converting 
graphics as necessary. It 
doesn’t use dynamic HTML 
or cascading style sheets, so 
it’s not a pixel-perfect 


© Tonext use of able a 


Cho net fi 
© Suppress page ange 


[es Page # override: Bold Fie te 


Sophisticated indexing tools make Repentaber ideal for textbooks. You can also create 
tables of contents automatically and ‘running headers’ at the top of your pages. 


conversion, but it’s good 


enough for most applications. 


The best part is that any 
hyperlinks you've set up in 
PageMaker are preserved in 
the HTML document. 

Hyperlinks are also 
preserved if you export a 
PDF file, and this can be 
crucial in the business 
environment — where Adobe 
is especially keen to make its 
mark — because PDFs are 
widely used to distribute 
documentation among 
company employees and 
even via Websites. Indeed, if 
you use PageMaker's TOC 
(Table Of Contents) tool, 
which automatically 


Photoshop LE 


ncluded with PageMaker 6.5 Plus is 

Photoshop LE, a limited edition version of 
Photoshop. This cut-down version of the full 
product is surprisingly powerful nonetheless. 
The best news of all is that you get Photoshop- 
style layers and this, combined with polygon 
and ‘magnetic’ polygon selection tools means 
that you can create cut-outs and montages 


with ease, Text-handling is good, too, and 
Photoshop remains one of the easiest image 
editors of all to use, regardless of price. There's 


only one problem; Photoshop LE doesn't 


support CMYK colour, which is a bit of a 
surprise in an overall publishing package 
designed for CMYK output. PageMaker can 
convert RGB graphics to CMYK at output time, 


generates section headings 
and page numbers, this is 
translated into ‘live’ 
bookmarks in a PDF file. 


Useful features 


PageMaker's great strength, 
apart from its quick and 
intuitive layout tools, is its 
ability to create structured 
documents. As well as tables 
of contents, it can generate 
indexes from specially-marked 
text and phrases, it can 
generate running section- 
headings for the top of each 
page based on the current 
heading in the text, and it can 
produce ‘continued ...’ 
markers where text runs from 


eet 


Photoshop 5.0 LE might be a cut-down version of its 
namesake, but you still get decent selection tools, special 
effects, channels and layers. 


but it’s still far from ideal — and this lack of 
CMYK support means that Photoshop LE can't 
open or edit any of the stock photos supplied 
with PageMaker Plus. 
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Ability Write 


Ability Write 98 has be 


Plus review\ability sample. p65-Ability Olfice 98... Pelle! Ba 


Ability Office 98 consists of three main applications plus a basic drawing 
program and a clever little ‘launcher’ that does more than start each of the 
The online help is very good but here, just to get you started, is a 
of each application together with some tips to help you get the best 
from it right at the start. 


en designed so that you can sit down and create a new 


. which also includes a handy ‘Page Width’ option. 


The actual text area is indicated on the honzontal and vertical rulers as 
a whute bar, which also 


displays tab and indent settings. You change the page 


margins via the ‘Page Setup’ option on the ‘File’ menu. As you'd expect, you 


Making major text chee | in your layout can be awkward, and you're expected to use 
the antiquated-feeling story editor window instead. 


one page to another. 


Ideal business 
All of this makes PageMaker 
6.5 Plus a very effective 
business publishing program. 
It's useful both as a high-end 
DTP program for commercial 
printing and as an office tool 
for manuals, reports and 
general electronic distribution. 
Adobe sees it as a logical 
upgrade from Microsoft 
Publisher, and even includes a 
converter for Publisher files. 
Don’t assume that 
professional DTP programs 
have to be complex and 
expensive beasts, and don’t 
assume that just because 
QuarkXPress happens to 
dominate the designer DTP 
market that PageMaker is an 
inferior product. For business 
users and part-time designers, 
it's very good indeed. eo 


Verdict 

VALUE kk kK 
EASE OF USE kkk kk 
PERFORMANCE ***&** 
OVERALL kk kK 


“Simpler and cleaner to 
use than many budget 
DTP programs, but 
capable of professional 
output at the highest 
level. Not quite in the 
same league as 
QuarkXPress, but then 
neither is its price!” 
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Create a shape with PageMaker's 
drawing tools, then use it to apply a 
‘mask’ to another object — in this case 
a photograph. You can undo the mask 
at any time. 


You can insert tabulated data in your 
documents, but you need to use the 
separate Adobe Table application — 
PageMaker should include table- 
editing tools. 
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Pagis Pro 3.0 


Key features 

™ Adobe PhotoDeluxe 

™® Textbridge Pro 9.0 

Forms Fill-In 

® Straight to printer 
scanning 

i Fast search facilities 


System requirements 

i PC: Pentium processor, 
Windows 95/98 or NT4, 
32Mb RAM, 120Mb of 
disk space 

Distributor 

&3 ScanSoft 
0118 9814230 

- wwwsscansoft.com 


Price 
mM £69.99 


Pagemanager 98 


Key features 

® Create slideshows 

®™ Good organisational skills 
® Colour OCR 

® ImageFolio 4.1 


System requirements 
i PC: 486 processor, 
Windows 95/98 or NT4, 
8Mb RAM, 100Mb of 
disk space 
Distributor 
' Newsoft 
01752 201148 
= www.newsoftinc.com 
Price 
™ £49.95 
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Scanning suites can save you time and effort when it 
document management, but which is best? 


cnet 


ike a well-equipped 
Bat Utility Belt, your 
PC is ready for 


almost anything. However, do 
you think the Caped 
Crusader would be happier if 
he lightened his load by 
incorporating the BatGraplin, 
BatFlare and super sensitive 
BatTrackingBug into one 
handy, easy to use 
implement? Yes, | think he 
would, especially as he’s not 
getting any younger. 

Take a look at your own 
superhero; the multi- 
functional PC sat on the desk, 
capable of churning out 
everything, including a 3D- 
rendered kitchen sink. Your 
word processor handles text 
and your photo editing 
software handles the graphics, 
but what about having a suite 
of tools that can handle nearly 
everything? Link this suite to 
a PC peripheral such as a 
scanner and, dare | say it, hey 
presto: a utility to make your 
PC blush. 


Suites 
Presto! Pagemanager 98 is 
currently offering a Gold 
Edition of its highly capable 
suite of tools, all revolving 
around the flexibility and 
power of your scanner. Right 
alongside is its heavyweight 
rival, Pagis Pro 3.0, and in 
keeping with the appropriate 
fighting analogy, the gloves 
are off and only the software 
with the fewest weaknesses 
will emerge victorious. 
Round one and the 
definition of ‘suite’ confronts 
both titles to see who trips up 
first. If you think a suite of 
tools should be closely linked 
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checks out the contenders... 


tem5055se921 


Pagis Pro 3.0 & Presto! 


The Pagis Pro 3.0 main screen is laid out similar to , Windows Explorer. mages are presented as thumbnails for easy viewing and 
access, When you drag a piece of work to a program icon, the program starts immediately and is ready to edit the document. 


but capable of delivering 
unique results as individual 
components then you'd be 
right. Both packages offer a 
suite of tools but not 
necessarily in the familiar 
sense of the phrase. Let's look 
a bit closer. 


OCR 


Pagemanager fathers a group 
of features designed to 
improve your home or small 
office productivity. It does this 
by utilising the skills of both 
you and your scanner, 
providing tools to scan text, 
edit scanned photographs 
and organise the information 
once you've collated it. Using 
Wordlinx, a basic OCR 
package, it divides text 


documents into ‘zones’ on the 
Page, ready to be activated 
and edited. The facility to scan 
directly into a specified 
application, such as Microsoft 
Word, is also useful, but this 
isn’t a particularly powerful 
version of OCR. 

Pagis Pro 3.0 uses the 
more familiar package, 
Textbridge Pro 9.0, a worthy 
opponent in any OCR 
fighting ring. Regarded as 
one of the most reliable 
exponents of text 
manipulation, and certainly 
famed for its accuracy, 
Textbridge Pro delivers results 
to back up its reputation. 
Using a sophisticated 
technology that enables the 
software to recognise and 


reproduce complex elements 
such as tables, colour graphics 
and text on tinted 
backgrounds, it handles the 
demands of the office user 
without breaking into a sweat. 

The smooth integration 
with spreadsheets and word 
processors is a bonus that 
shouldn't be taken for 
granted, especially as some 
OCR software considers it a 
tough task. The first round 
goes to Pagis Pro 3.0. 


Image Editing 
One of the most useful 
functions of a scanner is to 
reproduce digital copies of 
our own handsome features 
and place them in group 
photos of film stars, or 


reviews 
SCANNING SUITES 


Pagemanager 98 Gold 


Pagemanager can manipulate any scanned image just like a professional. These four 
views show a fraction of the editing power of this software, using various filters that 
are available. Pagis Pro 3.0 uses similar techniques. 


something like that. 
Pagemanager has a photo 
editing option called 
/mageFolio (not the 
Pagelmage of previous 
versions) that acts as an artist's 
good eye and talented hand. 
With simple painting tools and 
a collection of advanced 
functions, such as blurring, 
sharpening and embossing, as 
well as colour processing and 
smoothing, the permutations 
of impressing your friends 


with keen and clever digital 
creations are endless. 
Likewise, Pagis Pro 3.0 
takes the idea of editing 
scanned photographs very 
seriously, otherwise it wouldn't 
have invested its interest in 
Adobe PhotoDeluxe (Business 
Edition), rather than the 
previous suite member, MG/ 
PhotoSuite. As you'd expect 
from an industry favourite like 
Adobe, muscles are flexed in 
the direction of fast and easy 


Of sterling character 


(though not a particularly exciting 
new kid on the block, the trusty 
name on most people's lips when it comes 
to OCR software is Textbridge Pro. Like 
Rocky Balboa, Textbridge just keeps on 


going and is now on its ninth outing. 

It's lucky for Pagis Pro 3.0 users that 
Textbridge Pro handles the OCR side of 
things as it's a sturdy and reliable 
performer. With a simple, uncomplicated 
interface and extremely accurate 
performance, it's hard to imagine OCR 
without it. It's not, however, completely 


without its faults. 


The font styles aren't as precise as you 
would want them so you end up doing it 
yourself. | didn't let this grind me down 
because it’s such a small flaw in the grand 
scheme of things, and definitely nothing 
to overshadow the important points. 

Textbridge Pro can be run from within 
another program at the touch of a button, 
and vice versa; after scanning an image, 
you can transfer it to another application 
with a single click of the mouse. Selective 
OCR scanning is also very useful as this 
enables you to scan a selection of a 
document as well as the entire document. 


customisation of quality 
images. In other words, it 
takes an image and beefs it 
up (or rather, presents you 
with the gym membership 
and a room full of equipment 
to do it, sometimes sticking 
to the tried and tested 
templates (hundreds of them) 
and stock functions. It’s tough 
to differentiate between the 
two image-editing packages, 
but for its sophistication and 
ease of use despite this, 
Adobe takes the round. 


Searching 

BizCard is all ready to take the 
scanned business card and 
store it neatly in a predefined 
database template, or edit it 
directly using OCR 
technology. This means it will 
convert the image into text, 
making it accessible to textual 
change. It isn’t without flaws, 
as you may need to manually 
correct scanning errors that 
have occurred. Overlooking 
this, the integration with other 
contact managers is really 
excellent, with the ability to 
export into programs like 
Goldmine and Act!. 


Use Pagis Editor to make changes to 
scanned images, even if it’s text and 
images together. This handsome 
looking Ferrari doesn’t need touching 
up, unless you're particularly keen on 
the yellow edition. 


Aside from offering the 
above, Pagemanager 
specialises in organisation, 
namely the scanned 
documents on your hard 
drive. From categorising the 
documents into folders, then 
into file cabinets, it enables 
the user to access the files via 
a competent method of 
searching — the EasySearch. 
Type in a keyword, a date, 
text or even a phrase 
contained within a document 
and EasySearch will find it. 

So will Pagis Pro's Hit 
Highlighting expert that 
manages to dig up not only 
document filenames and 
phrases, but also images that 
lost their way in file land. 


Here we are about to find out how to... hey! What on 
earth is that bird doing? Get outta here! 


september/october 
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If you enter a URL in the Web Capture 
Tool dialogue box, Pagis Pro will 
download the page and convert it into 
a pseudo-scanned image. From there, 
you can edit the web page and make it 
look how you want it to. 


>» 


Pagis Pro handles the scanning and 
manipulation of forms quite easily. Use 
the Tab key to move between 
predefined fields to edit the data 
contained within, then save the 
document (the fields remain editable) 
or simply print it out. 
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Adobe Photodeluxe is Pagis Pro's 
image-editing application that works 
very much like Paint Shop Pro. You can 
import an image straight from a 
scanner (or a digital camera) and alter 
the piece using the editing tools. 


>» 


This diagram clearly shows the 
similarity between the Pagis Pro search 
facilities and Windows Explorer. The 
program icons near the foot of the 
page offer speedy integration while 
working on a scanned document. 


Pre to! 


be collated and stored in the Presto! PhotoAlbum. 


Forms 
When it comes to 
transforming forms into 
editable pieces of digital 
material, both suites perform 
more than adequately and 
cater for the advanced needs 
of today’s form filler. 
Pagemanager works 
particularly well in this area, 
busily expanding the range of 
flexibility within a scanned 
form without too many errors. 
Printing the finished form is 
simple though. If you wish, 
you can save the form and 
the altered fields without 
losing the editing power. 


Online 

Having swiftly scanned 
through the key features, it’s 
easy to forget the underrated 
functions of both suites. 
Batman wouldn’t be the same 


without the sturdy leather 
boots, after all. And in some 
shape or form, the 
superheroes of both Pagis Pro 
3.0 and Presto! Pagemanager 
really come to the fore when 
faxing and emailing. 

Pagis Pro 3.0 concentrates 
hard on its friendship with the 
Internet, working well with 
web pages captured by the 
Web Capture tool (Spiderman, 
anyone?) and storing the 
pages as live links. 

Emailing is also very 
simple, and so it should be. 
Friends and clients without the 
benefit of having Microsoft 
Word can now view Word 
documents in their original 
form, without having to buy 
the software, simply because 
you captured the Word 
document on your PC and 
emailed a precise copy of it to 


You can easily save scans as screensavers or desktop wallpaper, or use scans to create 
a slideshow for a professional presentation. 


the recipient. The sticking 
point about faxing is that if 
you want to send a colour 
image to another PC, the 
destination PC must have 
ColourFax installed in the 
system. It’s a small complaint, 
especially when the need to 
perform such a task is 
questionable, given the 
dazzling array of alternative 
options at your disposal. 
With both suites suited to 
the heavyweight arena of 
scanning utilities and overall 
office performance, the coin 
toss has to come back to the 
original theme: the definition 
of ‘suite’. The reason Presto! 
Pagemanager fails miserably is 
because it doesn’t integrate 
well with its family 
components, and more often 
than not, the individual 
packages step on one 


(0) Time Line — a brief diary of using Presto! Pagemaker 


5 minutes 

One of the first things | worked out 
was how to acquire an image 
directly from a scanner. The image 
was then converted into colourful 
desktop wallpaper. 
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30 minutes 

| tried the OLE (Object Linking and 
Embedding) function, dragging a 
scan into Wordpad. Pagemanager 
then turned the image into 
editable text using OCR. 
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2 hours 

After two hours, | felt familiar with 
ImageFolio. | scanned poor quality 

pics and then touched them up by 

making use of the colour filters and 
various brushes. 


With so much to learn, | was 
surprised at how much | had picked 
up along the way. My skills included 
program integration, OCR, image 
editing and form manipulation. 


another's toes in terms of 
what's available and what they 
can do for you. Pagis Pro 3.0 
has a much healthier 
approach to integration, 
without the need to offer 
quite similar functions in 
separate packages. 

It looks like we have a 
winner, but don’t 
underestimate the power of 
the heavyweight champions. 
Remember Ali? Once fallen, 
quick to come back. @o 


Verdict 

Pagis Pro 3.0 

VALUE ok kk 
EASEOFUSE ok kkk 
PERFORMANCE ek 
OVERALL wk kkk 


“well integrated, and with 
a host of useful utilities, 
this application can justly 
claim to make your life 
much easier” 


Presto 
ae 98 
Gold 

VALUE ehohohahal 
EASEOFUSE —& kk ke 
PERFORMANCE ee 
OVERALL FOI Kk 


“A worthy effort, which 
does an admirable job of 
dealing with documents 
and images, but isn’t well 
integrated” 


Ee a 


Fixed! 


End your PC’s problems with our 
Complete Guide to re-installing Windows 


We'll show you how to get your install right, save time 
and cut through the options. Includes the official 
Windows98 Service Pack exclusively on our CD! 


All this only in PCAnswers, 
on sale August 9th 


P@Answers 
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DTP SOFTWARE 


Power Publisher 


Home DTP programs are getting more and more 
complex as we demand more versatility from them. 
investigates a new suite of applications. 


Pe] 


Key Features 

™® DTP, vector and paint 
packages 

™ Address book, image 
browser, text effects and 
other utilities 

™ 1,000 templates 

® 10,000 items of clip art 
and 10,000 photos 


System Requirements 

® Pentium 133 

© Windows 95/98/NT 

® 16Mb RAM (32Mb 
recommended) 

® 35Mb disk space 

® CD-ROM drive 


Manufacturer 
GSP 
01480 496575 
Ss www.gspltd.co.uk 


Price 
M@ £49.95 


GB GSP Power Publisher Launcher 


‘PhotoEditor 


SP’s Power Publisher 
is a complete suite of 
applications 


consisting of Pressworks 3, 
Designworks 3.5, Photo Editor, 
3D Powertext, Address Book, 
SnapShot, Keypad, Picture 
Browser and various fonts and 
clip art. Aimed at the novice, 
Power Publisher says it is easy 
to use and professional and 
will enable you to create and 
print whatever you like. But 
how does the program live up 
to these sweeping claims? 


Getting started 


Installing Power Publisher is 
straightforward and the 
Launcher provides links to all 
the programs that the 
package contains. Simply click 
on the icon for each particular 
application to launch them. 
However, the CD needs to be 
in the drive to access the 
install routines, templates, and 
clip art. We were surprised 
when Power Publisher 
installed the Launcher in the 


The Launcher is an attractive method of starting the individual programs — if you 
choose one that isn’t already installed, then the Installer starts it automatically. 
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= By Powerpub (N:) 
# Gy DOCUMENTS 


Legalcon 


mam. 


Newslett 


Access to the thousands of templates, images and graphics is made easier by a 
browser that enables you to first view the item you've selected. 


Startup folder without notice, 
but it’s easy to get rid of this 
irritation. TrueType fonts are 
also installed without any 
warning but, generally, 
installation is painless. 

The compact manual, 
together with on-line tutorials, 
provide a reasonable 
introduction to the different 
packages, but it would have 
been beneficial to have more 
in-depth information in the 
manual. It is possible for those 
of you with no prior 
knowledge to quickly learn 
the basics of each program. 
Unfortunately, there is little 
information in the manual 
beyond the basics and many 
features, such as the 
typographical controls, aren't 
even touched upon — 


PowerT ext Error 


fundamentals such as 
paragraph tags only get a 
cursory mention. 


Templates 
and pilots 


Often knowing where to start 
is the biggest problem facing 
us when we approach DTP 
and here Power Publisher 
provides a head start with 
over 1,000 templates 
available, covering everything 
from business expense claim 
forms to glossy magazine 
layouts. Simply use the 
browser to look through the 
catalogue and select a 
suitable design. Then you can 
alter it to your satisfaction. 

If this still seems too 
difficult, then use the Page 


@ Lead tos dl LTKRNGON.DLL'load/iniacation enor 


ay 


Pilots which are designed to 
guide you through the 
process of setting up a range 
of documents. Select a design 
type, answer a few questions 
about the typefaces you want 
to use, your graphics, and so 
on and the Page Pilots do the 
rest for you. 

This should be a 
straightforward process, but 
we found that the Page Pilots 
had problems with missing 
fonts, although they were 
installed and available to 3D 
Powertext. This was the first of 
a series of problems we had 
with Power Publisher which is 
a shame, because Page Pilots, 
combined with templates, 
would be a very useful tool if 
they worked properly. 


Formatting 
and presentation 


The ready-made designs 
provided with Power Publisher 
are generally of good quality 
and can be easily customised 
to replace the existing text 
and graphics with new 
content. The package also 
contains some excellent tools 
for formatting and controlling 
text, including bullets, drop 
capitals, and a range of robust 
typographic controls. 
Document frames can be 
manipulated using a variety of 
tools, including bezier tools 
for editing the shape of the 


Unfortunately, one of the most outstanding features of Power Publisher is its propensity to fail. It’s unusual for it to work for more 
than a few minutes without a problem arising which makes the package less attractive. 
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Page Pilots are wizards that take you through a particular task, including creating 
documents from scratch with suitable headings, and so on. 


frames which are to contain 
text or graphics. Features such 
as the 3D text option enable 
you to create and edit fancy 
text effects within Pressworks 
which avoids the necessity of 
using Designworks. There is 
also a reasonable, although 
not comprehensive, selection 
of colour models, including 
the all-important Pantone. 

Power Publisher's printing 
abilities include colour 
separations, although the 
controls are limited to 
knockout and overprint and 
you can’t preview them. 


Other packages 
The other packages in the 
suite, while not top of the 
range, complement 


Pressworks well. For example, 
Designworks has a clunky 
interface but is a reasonably 
capable vector production 
package; Photo Editor doesn’t 
actually edit photos at all, but 
enables you to perform 
various enhancements and 
cropping. There's no editing 
facility as such and what little 
there is is fraught with 
difficulties — trying to capture 
multiple images from a Twain 
camera interface, for example, 
resulted in the package 
terminating without comment. 
SnapShot is the jewel in 
the package and probably 
worth the asking price in its 
own right. It allows for very 
flexible capture of images 
including the cursor, and user 


selectable areas of screen. The 
program is also quick and 
efficient, although we found 
that neither PhotoShop or 
PhotoPaint would touch its 
TIFF files until they had been 
resaved from Photo Editor. 


Image library 

On registration you receive a 
10,000-image clip art library 
and a 10,000-image photo 
collection. This, together with 
GSP’s points scheme, means 
that you are encouraged to 
register if only to get the 
collection of clip art and 
photos. The images in Power 
Publisher's clip art and photo 
library are typical of most 
such collections — some are 
good and some not so good. 
The clip art is accessed 
through the same browser 
used for other items such as 
the templates and the 
predominant formats appear 
to be WMF and JPEG for 
vectors and images 
respectively. While these 
formats are adequate, a 
wider range would have been 
more appealing. 


In conclusion 
Power Publisher has all the 
right ingredients of a capable 
and useable DTP package. 
The generally high quality of 
the template designs, the 
browser and Page Pilots 


combine seamlessly to make 
it an approachable package, 
but the instability we 
encountered in all the 
programs in the suite could 
be a serious problem. 
PageMaker upgrades now 
cost around £89, and that 
program is a much more 
capable DTP package, but it 
comes without the ease of use 
and additional software, fonts, 
and clip art of Power 
Publisher. Aimed at the 
novice, Power Publisher is in 
direct competition with 
Microsoft Publisher and Serif 
PagePlus. But only if it can 
iron out its many problems 
can it compete favourably 


with either of them. @ 
Verdict 

VALUE tk kkk 
EASE OF USE kkk 
PERFORMANCE *&*&*&*& 
OVERALL kk kk 


Power Publisher has /ots of 
unfulfilled potential. The 
suite of applications 
should be capable of 
delivering good quality 
documents quickly and 
easily, but the software is 
riddled with inconsistency 
and plagued with random 
crashes. Perhaps the next 
version will iron this out. 


Top techniques: beginner's start here... 


(01 Once you have selected a design from the 02 Paragraph tags can be set up and edited 03 | 


Template browser, it’s simple to configure 
a design to your own needs. A Help panel on the 
right provides context-sensitive advice or tutorial 
guidance. Here, we're learning how to apply 


borders to our document. 


paragraph styles. 


to have exactly the effect required and 
any changes will then apply to all the text 
formatted with the selected tag. Bullets, drop 
caps, and other features are readily available in 


r 


Text doesn't have to be styled and can be 
edited simply by selecting it and applying 
text attributes. This is often a quicker and easier 
option for small documents such as fliers, as you 
have full control over elements such as colour, 
alignment, and so on. 
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The 3D text option enables you to 
manipulate the text to your heart's 
content and provide attractive and 
impressive-looking logos with ease. 
Simply select your font from a range 
of options included in the program, or 
create your own masterpieces. 


There are many useful utilities in 
Power Publisher, including a photo 
enhancing package, a screen capture 
feature, an address book (used in 
conjunction with MailMerge), and a 
vector editing program. 


Printing options include the ability to 

produce colour separations for CMYK and 
spot colours with overprint and knockout 
included. However, the control you are given is 
not as comprehensive as that of packages such as 


PageMaker, Ventura and QuarkXpress. 
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emera Photo Objects 


How do you make your newsletter or Web page look 
professional? By using some of the best clip art we've 


ee 


1 Se 


Key Features 

® 10,000 clip art images 
i 600dpi photos 

i Simple search engine 

® Drag-and-drop feature 
™® Variety of output options 


System Requirements 
® Pentium 

™ Windows 95/98 
™ 16Mb RAM 

™® 10Mb disk space 
i CD-ROM drive 


Manufacturer 
MediaGold 
0171 372 9733 
’ www.hemera.com 
Price 
@ £29.99 


Photo Objects's high quality images can 
be used with most HTML editors. 


Obviously, they are also really simple 
and easy to use in DTP software. 
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evel See 


hen we first saw 
Hemera Photo 
Objects Premium 


Collection we jumped up and 
punched the air excitedly. 
Then we sobbed tears of joy 
and gave thanks to the gods 
of clip art for coming up with 
such a wonderful creation. 

Find that hard to believe? 
After all, aren’t journalists 
cynical, world-weary hacks 
who would still moan, even if 
they had a giant Lottery win 
and England won the World 
Cup on the same day? 

The problem is that we've 
seen a lot of bad software, 
and a good proportion of 
those products were clip art. 
We've seen clip art cartoons 
which would make Walt 
Disney somersault in his 
grave, and clip art photos so 
grainy they look like badly 
developed holiday snaps, and 
that’s even before you try to 
enlarge them only to find that 
they're the size of a very 
small stamp on the screen. 

So why is Photo Objects so 
good? Well, just take a look at 


LF Ble Ee wow sere Five Ina 
OSMo aes.) 
! @ Things to do on the beach = 
‘On a sunny day 
2 © Introduction 
* State the purpose of the 
discussion 
* Identify yourself 
3 © Topics of Discussion 
* State the main ideas you'll 
be talking about 
4 Topic one i 
* Details about this topic | 
* Supporting information Si} 
and examples | 
| 


+ How itrelates to your 
audience 


* Details about this topic 
* Supporting information 
and examples 
* How it relates to your 
audience 
6 ©) Topic three 
* Details about this topic | 
. ‘ting information 
x 


emcee at 
nae | ts 


the examples on this page. 
For a start, the images are 
high quality photos, which 
means you won't be 
embarrassed if you use them 
for a hand-made greetings 
card printed using your home 
DTP software. On the 
contrary, Photo Objects’s 
pictures are so good they'll 
make your home-produced 
publications look professional. 
You could equally easily use 
them on your Website — 
especially as they're all 


ires the view. 


of a man sitting at a desk on 
to a picture of a desert island. 
It might look something like 
one of those cool Pink Floyd 
album covers. 

This office in paradise 
picture would look realistic 
too, because the images are 
so lifelike, That's because 
they're 600 pixels wide x 600 
pixels high on average and 
support 16.7 million colours. 
In practice this means that if 

you want to enlarge an 
image, you can blow 


royalty-free, so you (VS oa it up fairly big 
don’t have to worry publishing without making it 
about where or - _— look rough. And 


when you use them. 


Photo quality 


The other big advantage is 
that Photo Objects images are 
not complete pictures. Instead 
of a rectangular image of a 
complete scene, for example, 
these are objects divorced 
from their backgrounds. This 
means that you can put them 
against any background you 
choose. For example, you 
could superimpose a picture 


You can simply drag and drop photo objects into many applications. 
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even though they 
are of a high quality, 
the 10,000 images in Photo 
Objects Premium Collection 
come on only two CD-ROMs 
as the .hpi format squeezes 
each image into a smaller file. 


Object lead 


So what exactly are the 
images in Photo Objects? 
Most of them are of objects, 
rather than people. There /s a 
people category, which 
contains pictures of folk going 
about various everyday 
activities, and a sports 
category with pictures of 
people involved in more 
energetic activities. However, 
most of the images are of 
everyday appliances and 
common subjects, arranged in 
51 categories from animals 
and antiques to hands, home, 
weapons and work, with a 
wide range of pictures to 
choose from in each category. 
You can use Photo Objects 
images in just about any 
application you want, from 
word processors such as 


Microsoft Word to 
presentation packages such as 
PowerPoint and graphics 
software such as CorelDRAW 
or Adobe Photoshop. 

Photo Objects’ images are 
also ideal for using in your 
Web pages as they work with 
FrontPage, FrontPage Express 
and many other HTML 
editors. For all these 
applications, you simply open 
the image you want to use 
and drag it straight across into 
the open document. 

Although dragging and 
dropping is the easiest way to 
get images into your 
documents, there’s also a 
variety of clever export 
options. If you want to use an 
image in a word processor, a 
presentation package or a 
Web page, Photo Objects 
enables you to set the 
background colour on which 
the picture will be placed, so it 
blends into the background 
and the edges of the image 
are smoothed out for that 
particular colour. You can 
even choose the right colour 
simply by clicking on the 
background with the dropper 
tool, a time-saving feature that 
we found very useful. 

For a Web page or in a 
piece of digital art, however, 
you probably won't want to 
use a background. Happily, 
Photo Objects enables you to 
export images to a graphics 
application or an HTML 
authoring package in a format 
that supports transparent 
backgrounds, such as GIF and 
TIF files. For Web pages, you 
also have the option of saving 
images as more commonly 
used JPEG or Progressive 
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Premium Collection 


Seek and you shall find 


e love the search engine that comes 

with Photo Objects because it’s so 
simple. You either pick a category and scroll 
through the images it contains, or enter 
search words. Every object has several 


the word in all the pictures that list it as a keyword. 


Our search for ‘automobile’ (this is US software) highlights 


keywords attached, so you could come across 
a picture of a pepper by typing ‘vegetable’, 
‘red’ or ‘food’. You can even narrow down 
your search by matching all the words you 
enter or, conversely, you could find objects 
that contain either the words ‘blue’ or ‘car’. 
When you've found an interesting object, you 
simply double-click its thumbnail to bring up 
a bigger view and options for exporting it. 


JPEG files. We particularly like 
the ability to save the image 
in a folder of your choice, as 
is often required when you're 
assembling a Web page. 

We also like the precision 
that Photo Objects gives you 
when you export images. The 
Export Wizard enables you to 
resize an image by dragging 
its handles, or else you can 
type in the exact height and 
width you require in 
centimetres or inches. 

You don’t just get photos 
in the Premier Collection 
though. The other 
component, Photo Fonts, 
helps you create stunning 
textured lettering. Simply type 
in the text you want, choose a 
font and a size and then pick 
a texture. These range from 
brick, stone and stained glass 
to metal and even raw beef. 
You then drag your creation 
on to the page in the same 
way as with Photo Objects. 


And finally... 
We have two reservations 
about Photo Objects. First, 
we're disappointed that a 
product that’s so good in 
other respects should 


overlook its American origins. 
If you enjoy baseball, you're 
spoilt for choice. It’s the same 
with American football and 
ice hockey, but soccer is the 
subject of only six images, 
which are probably the worst 
in the entire collection. 

And second, the collection 
doesn’t actually contain 
photos of 10,000 different 
objects because many of 
them are so similar. For 


example, there are 14 pictures 
of a 1950s rock ‘n’ roll dancer 
in a red dress which are only 
slightly different from each 
other. Of course, these would 
be useful if you wanted to 
use them in an animation 
package, but it also means 
that the variety of photos is 
much lower than the 10,000 
figure suggests. In fact, you 
often find two images that are 
almost identical, except for 


There are plenty of images available that will make 
even your greetings cards look professional. 


Price 
® £19.99 


the fact that one of them has 
a shadow. Even 10,000 
images isn’t a lot in these 
days of clip art collections 
containing 50,000, 100,000 
and even one million images. 
However, quality triumphs 
over quantity in Photo 
Objects. Thousands of images 
are no use when you only use 
one or two in a document, 
especially when images make 
the kind of impact that Photo 
Objects’s do. We hope that all 
clip art will soon be produced 


to this quality. oe 
Verdict 

VALUE tok kkk 
EASE OF USE kk kkk 
PERFORMANCE ***&*&* 
OVERALL tok kk 


“The best clip art photos 
you'll ever see are certain 
to brighten up any DTP 
document or Web page 
and make it look 
professional. The easy- 
to-use drag-and-drop 
facility is a bonus.” 


Photo Objects 3,000 Express Image Collection 


hoto Objects’ 3,000 Express Image Collection 
P| contains far fewer images than the 10,000 

found in the Premium Collection, and they're 
spread out into 31 categories rather than 51. All of the 31 
categories are also present in the Premium Collection, 
but with a greater number of images in each one. The 
categories missing altogether from the Express 
Collection include weapons, tableware, signs and sign 
languages, religion, medicine, jewellery, insects, games, 
birds, fish, antiques and buildings. Sadly, the excellent 
Photo Fonts utility is also missing. With its recent price 
drop to £29.99, the Premium Collection is far more 
attractive and better value for money. 
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Extruded objects, such as the one 
shown, are ideal for using on three 
dimensional charts and graphs. 


The new ‘page pilots’ simplify the 
generation of certificates, cards and 


logos as they do the hard work for you. 


é- _p, On the CD 
(©) 4.) You can see 

\ samples from the 
10k Photo Object pack on our 
CD this issue. For further details 
see the instructions page 88. 


Verdict 

VALUE tk Kk 
EASE OF USE kk 
PERFORMANCE *&&*&*&* 
OVERALL kk 
“The photos you get in 


the 3,000 Express Image 
Collection are as good as 
those in the Premium 
Collection, but in this case 
it simply doesn’t make 
sense to go for the 
cheaper option.” 
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PreFlight Pro 2.1] 


Mac 


Key Features 

® Check for errors in your 
documents 

® Collects for output 

™® Supports Pagemaker 6.5, 
Quark XPress 3.3, 
Illustrator 6, Photoshop 3, 
Freehand 5.5, Creator 2 or 
later versions. 

® PDF support 


System Requirements 
™ Mac: OS 7.5 or better 


Manufacturer 
= Extensis 

+31 30 247 5050 
©) www.extensis.com 


Price 
M £259.99 


Also consider 

Extensis also produce Collect 
Pro for the more reasonable 
street price of £69.95, 
basically featuring the 
collection part of Preflight Pro. 
This enables you to make 
sure you have all the fonts 
and pictures needed to print a 
document or collection of 
documents all in one place, 
ready to take to a print shop. 
It won't highlight other 
potential problems with your 
work, but it’s very useful if 
you don’t think you can afford 
Preflight Pro. 
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Could you do with someone looking over your shoulder 
to make sure you do everything right? 
looks at some software which helps avoid costly mistakes. 


ublishing is a 
complicated world. 
For an industry 


which is rapidly moving 
towards a fully digital 
production cycle, things 
haven't got much easier. In 
fact, they’ve often got even 
more complicated, with extra 
options and formats to take 
into consideration 

Preflight Pro's sole function 
is to ruthlessly examine your 
document and make sure it's 
set up the way it’s supposed 
to be, before you do anything 
expensive like send it to a 
printer or output it to film. 

Because most DTP 
packages now have more 
features, they also have more 
things to watch out for. Even 
simple things, which may not 
make your final output 
worthless, can certainly be 
annoying. Take our own subs 
pages from our first issue. The 
designer failed to adjust the 
trapping properly for the drop 
shadow text, so instead of red 
letters with a black shadow, it 
was muddy black with a red 
shadow going the wrong way. 

There are a million and 
one things to watch out for, 
especially if you're going to 
be producing PDFs. Graphics 
and fonts all have to be 
available, stored in the right 


File fait Job Socument Configure 


Seow ony: Barror A owmtwn (5) gov 


Keeping track of the colours you use can be important, especially if you're using spot 
colour. Pre Flight Pro will give you information on all colours and where they’re used. 


formats and be of the right 
type to come out the way 
they were intended. 

Preflight Pro is a cunning 
utility which intelligently 
examines your documents 
and points out any potential 
problems; everything from 
overflowing text boxes and 
missing graphics to incorrect 
output specifications. 

You simply have to specify 
the document files to check 
and the software will open 
them, examine all the colours, 
fonts and graphics used and 
even check things like the 
trapping. The errors or 
warnings (you can adjust what 
eventualities produce these 


Find those fonts! You can check all the 
fonts used in the entire job and make 
sure they’re available, or watch out for 
dodgy ones. 
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The ability to collect everything in one 
folder or on a sequence of disks is very 
useful indeed, though don’t be naughty 
with your fonts. 


conditions) then appear in a 
list. You can then use the 
ingenious Pre-Flight Pilot to 
open the document and take 
you to the exact location on 
the page where the error or 
warning occurs. This is useful 
since simply telling you that 
there might be a problem 
with a font isn’t enough info if 
you have to search several 
thousand words of text to find 
out where you used it. 

Collections of documents 
are organised into a “job 
jacket” which is handy for 
keeping projects all together 
and finding out how up to 
date you are. From this view 
you can double click on 
individual documents to find 
out what fonts, colours and 
picture files they use. 

Another useful feature is 
the “Collect for output” 
option, which will generate a 
folder containing all the 
documents, pictures and fonts, 
and will even split it all up 
onto multiple Syquests, Zips 
or MO disks for you. You can 


You can customise the reporting 
procedure to report only those errors 
which you want to be told about. 


choose to compress or 
encode the files to save space 
too. This is very useful for 
collecting work to give to a 
repro house or printer, 
although technically it’s a 
breach of copyright to ‘give’ 
fonts to people, even an 
output bureau, as you most 
likely only have a licence to 
use them on your machine. 
At an RRP of £259.95, this 
may seem a rather expensive 
piece of software, but it 
doesn’t have to prevent you 
from making many mistakes 
before you'll have recouped 
the asking price. This software 
is a must for pre-press 
bureaux and should be 
considered useful for anyone 
who’s nervous about 
potentially costly disasters at 


the printers. eo 
Verdict 

VALUE ok kkk 
EASE OF USE kkk kk 
PERFORMANCE & & && 
OVERALL kkk kk 
“Can save a lot of time 
and money if you're 
dealing with large 


volumes of pages, and it’s 
really easy to use” 


" What to look for (= The latest >} ) Was the Second 
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Black Widow 9636 
Cheap but a powerful 
performer. p79 


UMAX Astra 2000U 
Big and slow, but great 
quality results. p80 


Microtek Phantom 


The C6 is a super slimline 
scanner. p80 
AGFA Snapscan 
1212U 

Advanced image control 
from Agfa. p81 
Scanmaker X6 
Automated scanning and 
transparency option. p81 
HP Scanjet 4100C 
Quick, clean and simple 
performer. p82 
Epson GT7000 USB 
Epson’s pricey but 
competent scanner. 


p82 
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With colour inkjets now offering great performance at a 

low cost, nds up eight printers to help 

you decide which will be the most suitable for your needs. 
DTP without a 


YY scanner, and with 


prices dropping and 
resolutions increasing all the 
time, they’re now an 
extremely useful and 
affordable peripheral for any 
designer. We've rounded up 
seven leading A4 flatbed 
scanners to find out just what 
kind of performance you get 
for your money, and which 
one is best. 

With all of these scanners 
you'll get the necessary 
connectors, power cables, 
adaptors and a collection of 
software. What you won't be 
able to do is scan ‘non- 
reflective’ artwork. If you want 


ou can't get far in 
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scanners 


to scan in transparencies, you 
have to look for models which 
will accept transparency 
adaptors, and you'll have to 
pay extra to get one. 

You'll also need to make a 
choice about the type of 
interface you want. 
Traditionally, cheaper scanners 
plugged in via your PC’s 
parallel port and more 
expensive ones would come 
with a SCSI card which you'd 
have to fit inside your PC. 
Parallel ports aren’t very fast, 
and since scanners have to 
send large quantities of data 
to your PC, a SCSI interface 
will speed things up. 

Having said that, newer 
PCs come fitted with much 


Scanner technology 


D esktop scanners build up a digital representation of an 
image by illuminating it and passing a scanning head over, 
or under, the area to be scanned. Single pass scanners (as most 
are these days) use a white light and red, green and blue CCD 
elements to image the RGB values of the document being 
scanned. The true resolution of the scanner is determined by 
the accuracy of its optics and the stepper motor which drives 
the scanning head. Many scanners also feature image 
enhancement which can increase the resolution by 16 times or 
so by using various interpolation methods. This means that the 
resulting image isn’t such a faithful reproduction of the original 
but can give reasonable quality results if you need to use 
your scanned image at a larger size. 
Some scanners use the cheap interface option of 
connecting to a PC parallel port. Although this works, 
it's slow. SCSI scanners will always be faster. 


faster ‘EPP’ parallel ports, and 
the only parallel port scanner 
reviewed here, the Black 
Widow, is very nearly as fast 
as a SCSI version. 

While SCSI is fading in 
popularity, the USB interface 
has really taken off. All new 
PCs are fitted with USB ports, 
and the rest of the scanners 
we've reviewed are USB 
models. The other advantage 
of USB is that it’s Mac- 
compatible, and you won't 
have any trouble finding a 
scanner that will work with 
both machines. 

The other big selling point 
with scanners is resolution. All 
but one of these models will 
scan up to 1,200dpi, which 
sounds very good but could 
prove impractical, mainly 
because you won't find any 
artwork that’s got that kind of 
resolution in the first place. 

In addition, scanning at 
1,200dpi results in colossal file 
sizes — an ordinary 
photographic print would 


How We 
aa made this 


magazine 


wo people gp abut 
ps 


produce a file of around 
125Mb in size. 

You need to be aware of 
the difference between optical 
resolution and interpolated 
resolution. Optical resolution 
is the one that counts, since 
interpolation is a kind of 
software-based fudging 


pening te scone ll 


Scanning in previously 
screened images tests the 
_ optical resolution of 
scanners to the extreme. 


technique that simply makes 
the scans look higher-res 
(bigger files, in other words), 
without actually increasing the 
amount of picture detail. 
Finally, your new scanner 
may be able to do a lot more 
than you think. All of the 
machines reviewed here offer 


Black Widow 963 


ompared to some 
of the other 
scanners reviewed 


here, the 9636 EPP is a bit 
of a lump. Still, for the price 
the specifications are truly 
amazing. It also connects via 
a standard parallel printer 
port, which will suit owners 
of older PCs without USB 
ports and who don’t want 
the expense and trouble of 
fitting a SCSI card. 

This model gives its best 
performance if your machine 
has an EPP port, as most 
modern PCs do. Failing that, 
you can still connect it to the 
older type of PC. 

The Black Widow is none 
too sophisticated but it does 
the job well enough. It had a 
lot of trouble with the 
halftone patter on our 


sample page, and scanning 
at 72dpi produced a bit of 
an ugly mess without the 
use of the descreen option. 
This left the image looking 
fairly woolly though, so we 
had to scan ata 
higher resolution 
and then resample 
the image to a 
lower size using an 
image editor. 

This didn’t affect 
photographic prints and the 
results at 72dpi were 
perfectly fine. The 1,200dpi 
test was also highly 
impressive for a £70 
scanner. It was easily able to 
resolve the tiny CMYK 
‘rosettes’ produced by the 
magazine's printing process. 

The software bundle 
includes Presto PageManager 


for organising all your scans, 
OCR jobs and electronic 
document filing, plus a 
collection of other mini- 
applications to help keep 
your office organised. 
Having said that, the 
software that's 
included is a bit on 
the clunky side and 
there are no image- 
editing titles in the 
bundle. 

There are a few rough 
edges, but the 9636 EPP is 
still fantastic value and 
capable of extremely high 
quality results. 


Verdict 


OVERALL kkk kk 


Excellent performance 
and value for money 
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yes real-world scanner tests 


T © test these scanners we were originally going to scan 
in a photographic print, but the quality of scanners has 
improved so much in the last few years that all we would 
have ended up testing is how good Kodak paper was. We 
decided on a tougher test instead — using a page from the 
magazine. Because magazine print is made up of tiny dots 
of colour, it’s a good test of a scanner's ability to resolve 
very fine detail. If not captured properly, the image will 
break up into bands or strange patterns and the saturation 
of colours will appear. This is due to the interference effect 
between the scanning resolution and the output resolution 
of the original. We scanned using the highest optical 
resolutions available since the highest values quoted are 
often after interpolation, which can be misleading. 


OCR (Optical Character 
Recognition), but some of 
them can also act as fax 
machines and photocopiers. If 
you want a general office 
workhorse, not just an 
imaging tool, check out the 
Hewlett Packard and the 
Microtek machines. 


It might be a bit big and clunky, but the 
Black Widow 9636 EPP offers terrific 
performance for the money. 


Scan test 
The descreen on our 72dpi scan made the 
page look pretty woolly, but at maximum 
resolution the Black Widow was first rate. 
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here, but it’s also got the 
largest desktop footprint. For 
the price it feels pretty well- 
built, but the lack of proper 
rubber feet means it’s going 
to slide around a bit. 

The scanner interface is 
one of the best. You can 
swap between Beginner and 
Advanced settings and the 
colourful buttons and icons 
do exactly what you'd 
expect. In Beginner mode 
you simply click on the type 


to have the software apply 
the right settings 
automatically. In Advanced 


parameters manually via 
pop-up menus. Like most of 


Microtek Phantom 


he Cé is the 
slimmest of all the 
scanners reviewed 


here, and one of the slickest- 
looking. It’s easy to set up and 
use, and the TWAIN scanner 
window that appears when 
you acquire a scan from 
within your image-editing 
program is clear and simple. 
All the options are available 
on a single screen via buttons 
and pop-up menus. 

The C6 comes with 
Microtek ScanSuite, which 
does a similar job to Hewlett 
Packard's software. You can 
direct your scan to an image- 
editing program, send it to 
your printer (using the scanner 
as a photocopier), fax a 
scanned document and carry 
out OCR, saving the original 
document as a text file. 
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of document you're scanning 


mode you can change all the 


the other scanners reviewed, 
the Astra 2000U needs a 
descreen to manage a good- 
quality 72dpi scan of our 
sample magazine page, but 
boy, did it take some time to 
scan it! 

The Umax was also the 
slowest of the lot when it 
came to doing the high-res 
scanning test, even though 
the descreen was disabled (it 
isn’t needed at 1,200dpi, 
which is way above the dot 
pitch generated by the 
printing process). 

What made it worse was 
the way the progress bar 
didn’t seem connected to 
the scanning process itself. 
Half way through the high- 
res test, it reached 100%, 
disappeared with a fleeting 
‘Parking’ message and then 


The optical character 
recognition is taken care of by 
OmniPage LE, part of a 
software bundle which also 
includes PhotoDeluxe and 
Photo Express (Special Edition). 
Although the bundle is aimed 
primarily at Windows users, 
the Cé6 is iMac compatible 
thanks to the USB connection 
and the provision of all 
necessary drivers. 

Like the Black Widow, the 
Phantom C6 had a bit of 
trouble with our test scan at 
72dpi. This is apparently 
because higher-resolution 
scanning devices are more 
likely to conflict with the half- 
tone pattern in magazine and 
newspaper pages. The Cé’s 
driver can ‘descreen’ pages, 
and this works well enough, 
although it basically just 
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he Astra 2000U is 
one of the cheapest 
scanners on test 


the scanner continued to 
rumble on for a minute and 
a half, with our image-editor 
showing nothing more than 
a ‘busy’ cursor. 

Once the scan was done 
it was nearly as good as 
those turned out by the 
more expensive models. The 
software bundle is pretty 
good too, including 
PhotoDeluxe, VistaShuttle (for 
creating greetings cards, 
wallpaper and screensavers) 
and OCR software. The 
scanner’s lack of speed could 
be irritating if it's going to be 
in use all day, though. 


Verdict 


OVERALL wk KH 


Very slow, but gives 
good results. 


applies a slight ‘blur’ in an 
image-editing program. 

The C6 was a little 
sluggish cranking itself into 
life, even to do previews and 
low-res scans, but the high-res 
test scan was processed 
surprisingly quickly. The 
quality didn’t quite match that 
of the Black Widow, but many 
users would overlook that, 
given the Phantoms slim 
profile, low noise and the 
neatness of its software 
interface. It costs some £24 
more than the Black Widow, 
though, and at this end of the 
market that's a significant gap. 


Verdict 


OVERALL kk 


Not the best results, but 
neat and simple. 


The price is right, the software bundle’s 
good and the scanner’s easy to work, but 
the Astra 2000U is a bit slow compared 
to the rest. 


Scan test 
The Umax did a good job of scanning our 
page at 72dpi and high-res. The test images 
came out too dark, but this can be altered. 


It’s slim, yet there’s no obvious performance 
hit since the Phantom C6 offers good image- 
quality with speed and value for money. 


Scan test 
The Phantom C6 made a really good job of our 
72dpi page scan, but couldn't match the other 
1,200dpi machines at the highest resolutions. 


Agfa SnapScan 121 


f you use a PC you'll 
probably want to 
buy the SnapScan in 


its plain beige colour scheme, 
but we reviewed the 
translucent version that 
follows the design trend 
initiated by the iMac. They're 
just the same inside, though. 
The SnapScan’s a fairly 
bulky beast but the styling is 
cool and it feels well built. The 
scanning software provided is 
a bit confusing though, since 
you get two versions: 
FotoSnap and FotoLook. \t 
turns out that FotoSnap is a 
beginner-level scanning utility, 
while FotoLook offers much 
more advanced image control, 
making it suitable for 
professional designers, not just 
amateur photographers. 
Oddly, if you try to scan at 


he ScanMaker X6 
is the Phantom 
Cé6’s bigger brother 


— literally. The unit is a little 
longer and almost twice as 
thick. The specifications are 
identical though, with 36-bit 
colour at a maximum optical 
resolution of 600x1200dpi. 

The test results tell a 
different story, though. While 
the ScanMaker is fractionally 
quicker in our high-res test, 
the results are markedly 
better. At 1,200dpi it’s crisper 
and cleaner than the cheaper 
model and there’s nothing to 
choose between this and the 
excellent Black Widow. 

So why pay extra for the 
ScanMaker? Well, it was 
quicker in our scanning test 
and it’s not quite as noisy as 
the 9636 EPP. The software 


1,200dpi using FotoSnap, it 
actually appears to produce a 
600dpi scan; FotoLook 
doesn’t share this glitch. 
FotoLook can work as a 
standalone application, saving 
scanned images either as files 
or to the Clipboard. It can also 
work within your favourite 
image-editor as a TWAIN 
source. It’s easy to use, but it’s 
definitely geared towards the 
pros; a plus point if you're in 
the publishing business. 
Other software provided 
includes OmniPage OCR for 
PC owners and Visioneer 
PaperPort software for both 
Mac and PC. On the image- 
editing side, Mac owners get 
Color It! and PC owners get 
Ulead’s iPhoto Express. \t's a 
decent enough software 
bundle, but it isn’t drawn 


together via a single interface 
— the Hewlett Packard setup is 
still best in this respect. 

Performance was good on 
all counts; it was only beaten 
for speed by the two Microtek 
scanners and the output 
quality is up with the best. 
The descreen needed for our 
72dpi scan slowed things 
down a lot, though. 

The styling, build quality 
and FotoLook software will 
endear the Agfa to designers 
scanning artwork in for 
publication, but it isn’t the 
best model for general office 
copying/faxing/OCR duties. 


Verdict 
OVERALL 


A great all round 
performer. 


kkk kk 


aker X6 


bundle is also easier to get 
to grips with and is more 
comprehensive. ScanSuite is 
very good, enabling you not 
just to use your scanner as a 
copier, fax machine or OCR 
tool, but also making all the 
necessary settings easily 
accessible and very logical. 

We already mentioned 
how good the scanning 
controls were in the 
Phantom Cé review; they 
also enable you to set up 
custom scanner settings as 
‘jobs’ — useful so that specific 
scan types (photos for your 
web pages, magazine 
graphics, etc) can be carried 
out much faster. 

As well as being faster 
and better than the C6, the 
ScanMaker X6 accepts an 
optional transparency 


adaptor and has a button on 
the front labelled ‘Go’. Press 
this and ScanSuite starts up 
on your PC, a similar system 
to the Hewlett Packard, so 
you can run your PC via your 
scanner/copier/OCR/fax 
machine, rather than running 
your scanner from your PC, 
which might be useful in 
some setups. 

It isn’t cheap compared 
to the others, but the 
ScanMaker is a nicely made, 
well thought-out, high-quality 
device that's ideal for those 
who need a general purpose 
imaging tool. 


Verdict 


OVERALL Kk kK 


Excellent scan quality 
and a host of options. 
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Styling, speed, performance, software — the 
Agfa’s got the lot, but it isn’t a clear winner 
in any single respect. 


Scan test 
The Agfa's a fraction less sharp than the Black 
Widow at 1,200dpi, but it coped with our low-res 
magazine page scan much better. 


Chunky, but nicely styled and well-made, 
the ScanMaker X6 offers both versatility 
and excellent scan quality. 


Scan test 
At 1,200dpi the ScanMaker X6, Agfa, UMAX 
and Black Widow are identical. The 
ScanMaker is best at lower resolutions. 
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HP Scanjet 4100C 


he ScanJet has the 

lowest optical 

resolution of any of 
the scanners reviewed here, 
but how often will you scan at 
1,200dpi? The scanner’s ease 
of use, software and general 
ergonomics are arguably just 
as important. 

And here the ScanJet 
scores extremely highly. It’s 
slim, nicely made and it’s 
pretty easy to set up too. It 
can function as an ordinary 
TWAIN scanner and you can 
also start it by inserting your 
image and then pressing the 
‘Scan’ button on the front. 
This launches the HP 
scanning software, displaying 
a preview of your artwork in 
its main window. 

This is where it gets clever. 
Step 1, ‘Start a new scan’, is 


to a Windows PC or a USB- 
equipped Mac. It doesn’t 
have the neat, multi-function 
interface of the Hewlett 
Packard, but it comes with a 
bumper software bundle. 
PC owners get Adobe 
PhotoDeluxe 2 and PageMill 
3, Xerox's TextBridge Classic 
OCR software and a trio of 
Epson programs. Personal 
Copy 2 lets your scanner 
and printer work together as 
a ‘photocopier’, Epson 
PhotoSheet lets you print 
multiple pictures on single 
sheets of paper and Epson 


image colour and display. 
The scanning interface is 
fairly complex, but all the 
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Epson G/- 
he GT-7000 USB is 
another model that 
can be hooked up 


Scan! calibrates and optimises 


irrelevant if you've already got 
your preview. In the second 
step, ‘Where do you want the 
scan to go’, you can nominate 
any of the TWAIN-compatible 
image-editors on your PC (the 
software checks to see what 
you've got), or you can 
produce a text file. 

The software bundle 
includes OmniPage OCR 
software, and this is integrated 
really neatly into this four-step 
scanning procedure so 
scanning a letter as a readable 
text file is as straightforward 
as scanning an image for your 
image editor. The third step, 
‘Make optional adjustments’, 
is where you change various 
output settings, crop your 
original or output at a 
different size. The fourth step 
is simply ‘Send scan’. 


tools you need are readily 
available. There's also an 
‘Easy’ option which shrinks 
the display to a fraction of its 
size, leaving you to choose 
just the image type and 
destination. There was no 
option for magazine pages, 
but it descreened our test 
page well enough. 

The Epson has a button 
which launches the scanning 
software on your PC, in this 
case offering a list of 


TWAIN-compatible programs. 


It was one of the slowest 
machines at producing high- 
res scans, but it was one of 
the fastest when scanning 
larger artwork and at lower 
resolutions; it certainly 
previews scans very rapidly 
and displays previews in a 
larger-than-average window. 
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If you don’t have any 
image-editing software, never 
fear. The ScanJet 4100C 
comes with Adobe 
PhotoDeluxe, just about the 
best low-end package on the 
market for resizing, fixing up 
and manipulating photos. 

As well as sending your 
scan to your image-editor or a 
text file, you can send it 
straight to your printer. It’s this 
neatness, ease of use and 
versatility that make the 
ScanJet an excellent office 
workhorse, even if it isn’t the 
best-specified of the models 
tested here. 


Verdict 

OVERALL kkk ke 
An excellent office 
workhorse. 


OO U 


The GT-7000 is on the 
bulky side, but the build 
quality feels good. Scanner 
settings can be saved and 
re-used and an optional 
document feeder means you 
can batch-scan lots of 
documents automatically. 
There's a Photo version of 
this model too, which 
includes a film adaptor. This 
is essential for photographers 
who work with 
transparencies or want to 
scan directly from negatives. 
Overall, it's a good choice 
for regular and heavy use, 
but it’s on the pricey side. 


Verdict 
OVERALL kk KK 
A good choice for heavy 


use, but at a price. 


Hewlett Packard's Scanjet 4100C is neat, 


well-made, simple to use and very versatile. 


It hasn't got the highest specs but it’s top- 
scoring for ergonomics. 


Scan test 
The Scanjet performs as well as the rest at 
low-medium resolutions, but falls some way 
short of the 1,200dpi models at the high end. 


Functional to look at, the Epson is 
nevertheless quick and crisp to use and 
can match the best of the rest when it 
comes to image quality. 


Scan test 


Our 72dpi test page came out a little on 
the soft side, but at 1,200dpi the Epson shares 
the top honours. 


In conclusion... 


Flatbed scanners are getting too good! 
Back when 300dpi scanners were | 
state-of-the-art, you could test them | 
using high-quality photographs as 
originals. That's not good enough any | 
more. Instead, we scanned in a page 
from Computer Publishing and tested 
the ability of each scanner to resolve 
the tiny dots of ink that go to make up 
the printed images. We also wanted to 
see how they performed on a more 
mundane level, scanning in the page 
at the kind of resolution (72dpi) you'd 
use for screen display. 

Each scanner was tested at its 
highest optical resolution (i.e. the 
resolution that the scanner can actually 
‘see’ at, as Most scanners use some 
form of digital interpolation to achieve 
higher resolutions), and the time taken 
to scan in a fixed area of the page (the 
image on the front cover) was 
measured. These times included how 
long it took for the scanner to scan the 
image, and how long it took to transfer 
that data to the PC. Although this isn’t 
a perfect test of a scanner’s pure 
speed, it's a more realistic test and 
gives a good idea of the actual time 
you would spend scanning in normal 
day-to-day use. 

We mentioned the practicalities of 
these ultra-high resolutions in the 
introduction, but it bears repeating: not 
only will you find it difficult to get 
original artwork that offers anything 
like this resolution, but the file sizes 
you're going to get will be 
astronomical. Still, it’s nice to have that 
ability if you need it. | 

The results of the tests are pretty 
interesting. The Black Widow was 
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undoubtedly the star performer, at 
1,200dpi anyway, producing results 
that none of the others could better, 
despite the fact that the Black Widow is 
the cheapest by some margin. Only its 
rather agricultural feel and unappealing 
software stopped it being a clear 
winner, but it’s still a bargain. 

If it weren't for the fact that it costs 
£24 more, the winner might have 
been the Phantom C6 instead. Not 
quite as good as the Black Widow at = sn - 
1,200dpi, it was nevertheless excellent publishing 
at the lower resolutions which are s 
more commonly used. It has one of QV 


the best software interfaces of the lot 


and is certainly the slimmest, most Black Widow 9636 
stylish and neatest by some margin. Superb quality output clinches 
The Astra 2000U performed well the’ award) Duc ies Sow apes 


: é t suit all users. 
but was decidedly slow, while the aia at oi 


Epson GT-7000 was impressive in 
every area but just cost that little bit 
too much. Both the Afga and 
ScanMaker X6 offer a very good 
combination of build quality, results 
and software. If the prices aren't a 


problem, go for one of these two; if Agfa 1212U 
F : Although not such a bargain 
you're on a shoestring budget, go for as the Black Widow, this is a 


the Black Widow. great all-round performer. 

This just leaves the HP ScanJet 
4100C. It can’t match the others for 
outright image quality, but for website 
design and most DTP work, it's more 
than good enough. What's more, its 
excellent software and ability to OCR, 
fax or copy documents with the press 
of a button make it a wonderful little 
office gadget. 

If you're looking for an all-purpose 
office peripheral, not just a high- 
resolution image scanner, you 
should seriously consider it. 


Scanmaker x6 

Barring the lower-res Scanjet, 
this is the fastest scanner we 
tested, and it also gives good- 
quality results. 


How they compare 


hen choosing a scanner there are many to use your images for. For web work, the Scanjet and for high volume, high-res work you might favour 
different factors to be taken into consideration. | 4100C is really good. Speed is another important the Scanmaker X6. This guide should help you choose 
Perhaps the most important of these is what you want | factor if you're going to be scanning a lot of images, a scanner which suits you best. : 
Model Price Interface Optical resolution Test scan Colour depth Maker Phone Web Verdict 
9636 EPP £69 Parallel 600 x 1200dpi 90sec 36-bit Black Widow 01324 825999 www.blackwidow.co.uk kkk 
Phantom C6 £93 USB 600 x 1200dpi 43sec 36-bit Microtek =——«(01908 317797. ~Ss www.microtekcom kk 
2000U £116 USB 600 x 1200dpi 208sec 36-bit Umax 01344 871329 www.umax.co.uk 
Scanjet 4100C — £125 USB 300dpi 20sec 24-bit Hewlett Packard 0990 474747. = www.hp.com 
1212U £129 USB 600 x 1200dpi 57sec 36-bit Agfa 0181 231 4903 www.agta. 
X6 USB £152 USB 600 x 1200dpi 37sec 36-bit Microtek 01908 317797 = www.microtek.com. 
GT-7000 USB £179 USB 600 x 2400dpi 108sec 36-bit Epson 0800 220546 www.epson.co.uk 
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the letters page 


HAVE YOUR SAY! 


2 Tears and Tape 

8 | put the dosh down every month to 
bombard my brain cells with the latest 
info, though the infusion is 
accomplished over a long stretch of 
time. | even subscribed after the last 

a publication, despite worries regarding 
our ham fisted postie — trying to shove 
things through the narrow slot in our 
door, or leaving them leaning against 
the outside, in all weathers. But it has 

6 been your TAPE that has been the 

(1) biggest headache. My recently 
received edition of Computer 
Publishing was already in an odd state 
with that large paper blister on the 
inside, including its torn centre, but, 

8 despite careful removal, the tape that 

i) held the CD on ended up tearing the 
outside cover, removing print on the 
inside flap and back binding, and 
leaving a gummy mess all over the 


1 outside of both the magazine and the 
; CD case. | can't put it down anywhere 


without it sticking to something else | 
would like to be able to read this latest 
arrival without it sticking to the table or 


1 my lap. There must be a workable 
2 solution! 
7) Danny Hathaway, 


Preston, Lancs. 


Yes, | can understand your frustration, 
and hopefully we can find a solution to 
it soon. | know a number of people 
Liber have had similar trouble — | know | 
bli shi ro have ripped the covers of quite a few 
p = Vi magazines while trying to detach the 
— CD. A helpful tip until we can come to a 
scanners " [ more permanent solution is to remove 
the CDs the way we do in the office - 
with the designers old friend, the scalpel 
(but be careful! Even if you use a pair 
of scissors, you should be able to cut the 
tape at both sides and stick the loose 
ends down to prevent your trouser- 
sticking difficulties. 


w 


problem solved 


“cas Case Study 
’ = 


uift here Fy 


| computer publishing | september/october 1999 


First attempt 


| thought you'd like 
to see my first 
attempts at DTP 
using my PC and an 
Epson Stylus 440 
printer, 

| started off with 
your PagePlus3 
coverdisc software, 
and was so 
impressed that | 
almost instantly 
upgraded to 
PagePlus5! 

| am on the social committee at 
MAMDSAD, a sports centre for the 
disabled, and we often organise 
functions for our members to help 
raise much needed funds for the club. 
When we needed tickets and posters 
to advertise a ‘Big Band’ function we 
were organising | volunteered. | had 
never used PP5 before and was 
amazed with the results. 

My next ‘commission’ was for a 
BBQ night. | felt this needed to be a 
bit brighter so | used Draw Plus. | am 
looking forward to upgrading to the 
latest version soon. 

| hope you like my work, thanks to 
you and your great mag | have been 
able to develop a new skill. 

Mrs Terry Anne Adlington, 
Hayes, Middlesex 


Many thanks for sending in your work 
to show it to us. | must say we are quite 
impressed that these are your very first 
efforts! You definitely seem to have an 
eye for design and | hope we are able 
to help you develop it. 

I'm glad you have got so much use 
out of our coverdisc software, we do 
aim to try and kickstart creativity by 
giving people the basic resources they 
need to get started. 


LIVE at WAM DS me ws 
praywick Smeets: 


onty £5.00 - -9st02 | 
| 7 ies on 01628 6ZTEW OF C29 
ore fantastic night cut 
‘and merriment 


Not Everyone 

In last month's letters page you said 
"Some said the whole roundup was 
pointless, because everyone uses 
Quark Xpress!" 

Everyone does not use Quark. |, for 
one, use Ventura. For the last 10 years, 
I've used Ventura for long documents, 
short documents, marketing materials, 
newsletters, contracts, and just about 
anything else | needed to output in 
print. A number of times during that 
10 years, I've evaluated other products, 
including FrameMaker and 
PageMaker, to see if | should be using 
something better than Ventura. Each 
time I've concluded that there _was_ 
nothing better than Ventura. 

That's not to say that other 
products don't have individual 
strengths that make them valuable to 
particular users. For example, had | 
required FrameMaker's cross-platform 
support, | might have been willing to 
sacrifice tools | enjoyed in Ventura to 
get it. 

Personally, I'm delighted with 
Ventura 8. In its current incarnation, 
the product is more powerful and 
more streamlined in its task 
implementation than ever. There's no 
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application that's right for everybody 
and no software that's bug free. By all 
means, compare Ventura to 
PageMaker, FrameMaker, Quark or 
anything else, but at least do so on the 
merits of the current product, not on a 
perception from some years back. 
Alison Moore, 
via email 


Many thanks for your input. | hope you 
realise that when we said “ there’s no 
point because everyone uses XPress” 
we were quoting some of the letters we 
received ourselves. 

Not everyone wants to use XPress, 
and there are good reasons for using 
other packages. We must also take into 
consideration that if someone has spent 
a considerable amount of time learning 
how to use a piece of software, they 
aren't likely to want to change to 
something else just because someone 
tells them its better! Thanks for your 
letter, | hope you can send us some of 
your Ventura work so we can all see 
what it is capable of 


New Dimension 

If you have any of those green/red 
glasses hanging around the place 
here's an easy way to create 3-D 
photos using the excellent Print 
Studio/Windows Draw software that 
you gave away with your first issue. 

Any photo will work although some 
work better than others. Load the pic 
then choose Image Effect from the 
Tools menu, then select Prism. 

Click on the red dot on the graph 
and move it to your right, keeping it 
level with the middle blue dot. | 
suggest moving the red dot to about 
the middle of the square on the far 
right - though you can experiment. 

You can Preview the effect, but 
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sometimes it's difficult to judge — just 
click OK and there’s your 3-D image. 
Sincerely - Roy 
Roy Kay 
Wirral 


What an excellent tip! | have 
experimented with 3D images before, 
but | didn’t realise you could create 
them so easily with the software on our 
CD! If you don't have any special 
glasses, you can usually make them with 
Quality Street wrappers (Strawberry 
Creme and the Nougat are the right 
ones | think). 

/f you have any great tips like this 
one, please send them in and share 
them with the rest of the readers. 


Brit Art 


Hi Nick, as a subscriber to Computer 
Publishing, | was most pleased with the 
photos on Issue 2 CD. However they 
all appear to be American, is it possible 
to have some British or better still 
English ones on a future CD? 

As virtually all clip art is also 
American, do you know if there is any 
programme of British ones? | produce 
a monthly village newsletter and to 
have to use a "Mail man" instead of a 
Post Man or a Sheriff for a Policeman 
does not look good!! 

Any help would be much 
appreciated. Thank for a really super 
magazine, long may it continue. 

Guthrie Young 
via email 


It is difficult to find UK generated clipart. 
We'd quite like to include some UK 
specific stuff on the CD as well, but it is 
difficult to source. Many of the 
collections which you can buy in the UK 
have originated elsewhere, usually in 
the US. | hope we can bring you some 
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Write to: 


lace to send comments, queries and ideas. 
30 Monmouth Street, 
or email us (including your name and 


Bath BA1 
address, please!) at computerpublishing@futurenet.co.uk 
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British bobbies, Beefeaters and postmen 
on a future CD! If any of our readers 
would like to recommend particular 
clipart collections for such images, please 
write in! 


Roy Again! 

Further to you "Dealing with printers" 
story, the following may be of help to 
readers. 

When 
making layout 
for pairs of 
pages, always 
check that page 
numbering is 
correct. The easy 
check - add the two 
page numbers on 
view together. The 
total should equal the 
total number of pages 
PLUS ONE. For example, 
in 16-page booklet, if you 
have pages 6 and 11 on 
view, the total is 17, which is 
correct. 

To ensure pages are in correct 
order - after the "centre spread", the 
higher page number should be on the 
left. For example - pages 3 and 14 - 
page 14 should be on the left hand 
side. | hope this is useful. 

This new magazine seems to be 
filling a gap in the market - hope there 
is also plenty of material in the future 
for the more advanced user. 

Roy Owen 
Wirral 


Thanks to lan Matthew of Leeds, who after our 
reply to his letter in the last issue, kindly sent ina 
sample of his advertising booklet, created in 
Pagemaker. Nice work! 


Thanks again Roy! Another excellent tip. 
In answer to your question, | hope there 
is a lot for people of all abilities to learn 
from in this issue, but if there’s anything 
specific you'd like us to cover in a future 
issue, just let us know! o 
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DTP doctor 


THE PROBLEM PAGE 


NIK Knackered 


| give in! I'm totally beaten by your 
"all you need to make and view PDF 
files" software, Nik Nak, as featured on 
your CD. My PC keeps telling me | 
need to convert my MS word files into 
Postscript. 

Nik-nak wants files in postscript to 
convert to. PDF.. What the *&%* is 
postscript? And how do | find it. | 
only want to condense my word files 
into pdf for ease and speed of transfer 
via email. Is this too much to ask? 

Max Scratchmann, Finstown 
Orkney 


No, it isn’t too much to ask, and indeed 
you can do it easily. The icon which 
appears on your desktop is the distiller, 
which is for translating Postscript files 
into PDFs. Postscript is the industry 
standard for high quality document 
output, and is supported by high end 
printers. You don’t really need o know 
about this to get Nik Nak to work 
though. 

The easiest way to use the software 
Is by choosing the Nik Nak printer 
driver. This emulates a printer and 
allows applications to print out directly 
to a PDF file. If you choose Print from 
within Word, you'll find that you can 
choose a printer called ‘Sd PDF 
creator”. Choose this, and when you 
press the Ok button, you'll get a file 
requestor, allowing you to save the 
page. You can view the file you have 
created using Acrobat Reader 3 or 
better, or indeed email to whoever. 


A Real Character 


Last April | had the opportunity to 
spend 3 weeks in China. As usual such 
a trip prompts me to write a (small) 
travelbook for family and friends. 

But in this case | have a problem. | 


| computer publishing | 


doctor 


want to print some Chinese characters 
| saw on billboards, trains etc. How do 
| get a complete set of all the most 
used Chinese characters? | got some 
Chinese fonts, but they only work with 
a Chinese Windows, which | don't 
have, of course, because | don't 
understand Chinese. 

And in order to scan them as 
pictures | need a print. In my work 
with DTP | use all kinds of foreign fonts 
(Greek, Arab, Turkish) but now I'm 
stuck. Can you help me? 

Magda Wensing 
The Netherlands 


Sometimes foreign alphabets can be a 
bit of a problem, and chinese and 
Japanese particularly so, as they mainly 
use ideograms rather than an alphabet. 
However, if you just want to find some 
common characters to use as graphics, 
the Internet can help you out. There is a 
great website called Zhongweng (at 
www.zhongwen.co) which has all sorts 
of information about China, its culture 
and its language — I'm sure you can find 
some useful characters and information 
for your book there. 


Image problem 

I'm a fan of Future's Computer Music 
so when | saw this mag | knew | was in 
for a treat! - Good going..... 

My problem lies with your website 
tutorial. Not that there is a problem 
with the tutorial itself but I'm having 
difficulty displaying JPEG images. All 
my GIF's are fine but any JPEG's | 
include in my images folder never 
seem to make it onto my webpage. | 
have been careful in assuring that the 
pathnames are correct and short of 
being overrun with computer rage 

|'m not sure what it is that I'm 
doing wrong. Tell me doc, will | ever 
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The DTP Doctor thrives on your woes and misery — 
send us your problems and make him happy. Keep it 
brief, though, bec 


The address is: 


“s a very busy individual. 


mputer publishing, 


30 Monmouth Street, Bath BA1 2BW. 


be able to play the 
piano again? 
Milan 


via email 


Hmm, if the 
pathnames are 
correct. and the 
images are still not 
showing up, the 
problem could be 
with the JPEG files 
themselves. What 
software are you 
using to create 
them? Or where did 
you get them from? 
It is possible that if 
they originated 
elsewhere, or they were created for 
print work originally, that they will be in 
CMYK format for four colour printing. 

Such files can usually be opened by 
image manipulation software and 
graphics viewers, but browsers will often 
have trouble with them. Make sure they 
only have RGB channels, by loading 
them into Photoshop, Paint Shop Pro or 
whatever, and making sure they are in 
RGB mode. A quick way to make sure 
that it isn’t your web page isn't the 
problem is to open the file itself - e.g. 
instead of pointing your browser to 
www.mypage.com/index.html, point it to 
www.mypage.com/test./pg. If the image 
appears, check your spelling in your 
web link. 


sure 
looks right? 


Spaced-out drop caps 
I'm a great fan of the magazine, and | 
really enjoyed the feature you did on 
Dropcaps and how to use them. | use 
Quark XPress (only 3.3, but 4.0 never 
seemed to be that much of an 
improvement to me) to produce a 
small newsletter for our local bridge 


some unwanted space? 


[eee ‘ eg were 

[axasunt 0 | arrest] pated | Saree] srt | Fier asin] ak rp ree 
Notice that the right hand side dropcap is better aligned with the rest of the 
text — because we inserted a space and tracked it back to -65. 


— ti me you do a | very time you do a 
dropcap, are you | dropcap, are you 


at it really 
Is there 


sure that it really 
looks right? Is there 
|some unwanted space? 


club. | use Drop caps quite a lot, but | 
seem to always have a problem with 
the spacing. The dropcap, it seems to 
me, always ends up a little too close to 
the text, and is difficult to read. It also 
doesn't line up very well with the text 
underneath. | have tried in vain to alter 
some setting somewhere to fix this 
problem, so | now resort to just using a 
different box for the text (as you 
demonstrated). But surely there must 
be a better way? 

Steve James 

Islington 


Ah yes. It's something we should have 
pointed out in the last issue. Drop Caps 
in XPress (even later versions) can be a 
bit dodgy when it comes to spacing. A 
simple trick that old Jess Bennet, a 
designer | used to work with, came up 
with was to make your Drop cap two 
characters long. Put a space in before 
the first character, and then you can 
adjust the tracking to position it just the 
way you want. This has the advantage 
that you can cut and paste it too, saving 
time and effort. ‘oe 


DTP doctor 


THE PROBLEM PAGE 


Halftoning and photocopiers — how it works 


e’ve had so many letters, 

calls and emails about the 

problems involved in 
photocopying images that we've 
decided to devote this whole page to 
make sure people know how to do 
things properly. The problem here is 
that photocopiers are really only 
designed to copy black and white 
images. The processes involved leave 
no room for shades of gray, as toner 
is either transferred to the roller or 
not. This is the reason that dithered 
images, like those printed out froma 
laser printer, will not duplicate 
properly on a photocopier. 

The usual result is an unpleasant 
mess. This is also the case with any 
blocks of ‘solid’ gray, which often 
come out with horrible banding 
patterns in them. The trick to getting 
them to reproduce properly is 
therefore, to make them into black 
and white images instead of 
grayscales. This process is called 
halftoning, and was often used in 
newspapers (and still is, usually in 
smaller local papers who can't afford 
a modern four colour press). 

Halftoning is very much like the 
method your black and white laser 
printer uses to output text. Instead of 
using gray ink, it uses a patterns of 
black ink to give the impression of a 
grey tone. These are often, 
traditionally, at a much coarser 
resolution than the patterns used by 
your laser printer, which suits our 
purposes very well, because you'll 
find that most photocopiers have a 
very poor resolution when it comes 
to picking up defined patterns of 
dots (in fact, this is what causes the 
black smudgy problem in the first 
place. What you need to do is take 
your image into a package such as 
Photoshop or Paint Shop Pro, and 
chose to reduce it to one bitplane. 
The software will then give you 
various options on how you want to 
represent the shades of grey. See the 
walkthrough here. 

Your photocopier may be better or 
worse than average, so be prepared to 
experiment with the effective dpi 
resolution of the halftoned image. 


1p The first thing is to find out the dimensions you will be using the 
image at on your page. You can usually find this out by clicking on 
the image box and looking at the information for the box. Make a note of the 
dimensions and then open up your picture in an image processing package. 
We're using Photoshop here, but it can be done in Paintshop or a variety of 
other tools. 


03» Now comes the useful bit. Using the Image Size option, make sure 
that the image is set up for the correct dimensions of your page. If 
not, adjust it. Then, in Photo Shop, Choose Image Mode» Bitmap. You'll get a 
dialogue box asking for an output resolution and Method. The res should be 
set at your printer resolution (e.g. 300dpi), and choose halftone screen for 
the method. 


Cy) In Photoshop, your finished image will look something like this. 
Import it into your document and print it out, then try it in the 
copier. You'll probably need to try a number of screen frequencies to find 
the best one for you. The image may not look as sharp any more, but it 
will copy well, and make your publication look a bit more professional too! 


02 Prepare the image for halftoning. If it is in colour, you rally need to 
change it to a grayscale first. Most software will allow you to do this. 
For Photoshop, it is in the Image Mode menu. In PSPro the option is in the 
Colours menu. Once in grayscale mode you might want to up the contrast 
and brightness a bit, as often images will be a bit dark by default. 


04) Next you'll need to choose a screen angle, frequency and type. 45 
degrees is as good as any, line or round is a good shape. The 
frequency is the thing that matters - experiment with values from 25 for an 
old photocopier to 80 for a really good one. 

In PaintShop Pro you won't get these options, you just get to choose dither 
modes. Choose Error diffusion. You may need to reduce the dpi of the image 
first to get a good result on the printout. 
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A cornucopia of software 
for you to use and enjoy! 
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PagePlus4 


Full Version. PC (Win95+) only 


If you bought issue one of Computer 
Publishing, you are probably one of 
the many who were happy to 
experience the delights of Serif Page 
Plus3. But now you don’t need to 
worry if you missed it, as we bring you 
the later, and more advanced 
PagePlus4! 

This layout package is capable of 
designing and outputing all sorts of 
DTP projects, and has many features 
comparable to those found in software 
costing hundreds of pounds. You'll be 


We did manage to prise this CD out 
of her hand eventually — we'll try 
and do something about the extra- 
sticky tape - promise! 


oS > Text in_PP4.ppp - Serif PagePlus 4.0 


i 


“ig (AEE TTL 


i $ 


puzzle 


apse [jx 
“What did you say your name was?” she demanded init [ey a ‘ 


myself” replied the rabbit tearfully “but as you ask, I’m (a) 
Adding, somewhat enigmatically “And that makes two sq 
Sharon twisted her ponytail absently. She didn’t know a Fre | 
Sandy, worse luck. They had been best friends at Rydell > 2 | Si 
friend. Danny was such a rat! She sighed im renembran: vi 
niysterious garden and the cartoon rabbit. (How did she get here? Las 


_ ee: | 2 
2) aes 9) Ollie ololoifere \--- 


PagePlus4 is a very accomplished DTP package — as you're sure to find out. 


STH NT 


* PPh 
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Photo Album 

Find out how to create your 

own presentations. p90 

PagePlus4 

A quick guide to using 

PagePlus4 p94 

Clipart 

100 Hemera Photo Objects 

and 5000 clipart images 

of people p89 
168 188 260 


If you want to get more out of DTP, this is the 
place to start. Our CD editor, Alan Seviour, — 
will be packing the disc with complete programs, 
outstanding demos and lots of other goodies! 


amazed at the things you can do with 
this software, and if you don’t believe 
us, check out our letters pages and see 
some of the things our readers have 
designed with previous versions. 

You might also want to take 
advantage of the excellent upgrade 
offer we have arranged with Serif — 
check out the details on page 95. 

If you have been using PagePlus3, 
we have compiled a short guide to the 
changes made for version 4, so you 
can get up to speed quickly by turning 
to page 94. 

Remember to send in examples of 
the work you create, and we might 
even feature them in our letters pages! 


Photo Album 


Full Version. PC (Win95+) only 


Keep your images organised with this 
great bit of software. Very simply to 
use, it also has some powerful features 
that will let you create all sorts of visual 
presentations and even HTML web 
pages. We have provided more details 
on this software and a short tutorial to 
get you started, starting overleaf on 
page 90. 


5000 Clipart 


Windows Metafile format 


We have a another themed collection 
of clipart for you this issue. There are 
5000 vector based images on the CD, 


Just a few 

examples of the 
5000 clipart 
images of people 
we have on this 
month’s CD. 


all of which 
feature people in different situations. 
You should be able to find people of 
all types doing just about anything 
here (well, anything you can safely 
print anyway). 

PC owners can install a special 
greenstreet browser to quickly locate 
the files they want. 


Hemera Photo Objects 


Demo Version. PC only 


This ‘demo’ is actually fully functional, 
but you only get 100 images. 

There are two samples from each 
category here, so you'll also get an 
idea of the scope of the collection. All 
the images have mask and shadows 
and can simply be dragged and 
dropped into a wide range of 
applications. 


Graphic Converter 


Mac only. Shareware. 


If you are using a Mac or PC, you'll be able to 
experience the delights of our interactive CD 
front end, as lovingly prepared by CD editor 
Alan Seviour. 

If you have ever bought a copy of our sister 
magazine Computer Arts, then you might be 
familiar with this style of interface — but if 
not, it’s quite easy to get used to. 


The front screen will open automatically 
when you put the CD into your drive. 
Don’t be alarmed! To proceed, you must first 
agree to the disclaimer, then click once 
anywhere on the main screen to continue. 


The main menu will appear, and will 
02, allow you to choose between web- 
related links and software which is self- 
contained on the CD. Click on the ‘install 
software’ text to view that section. 


The window now shows all the software 
) that can be installed to your machine. 
Clicking any link will decompress and run the 
installer software for that particular package, 
though you will have to quit from the CP CD 
interface to continue installing it. 


But there are more things on the CD 
(04) than just software! Why not use our 
clip art browser to take a look at some of the 
files contained on this CD? 
Any time you want to go back a page, just 
click on the pencil. To quit altogether, click on 
the rubber. It’s that simple! 


Mac users will be glad of this excellent 
shareware utility this month. It is useful 
for all sorts of 
graphics work, but 
particularly for 
converting images 
from one file format 
to another. It'll make 
short work of the 
WMFF clipart on this 
month’s coverdisc. 


These are just a few of 
the excellent Hemera 
sample images we have 
on our CD. The chicken 
is my favourite! 


How do I start the CD? 
The CD should auto-run when you insert 
it into your CD drive. If not, run either: 

* CPiMac for Mac 

* CPiWin32.exe for Windows 95, 98 or NT 
To toggle auto-run on and off, use the 
Control Panel on your computer. 


Do I need any specific 


software to run the CD? 
You'll need Apple's QuickTime video 
software to use the CD interface. It's on 
the CD, and you will be prompted to 
install it if you haven't got it. 

If you're you're using Windows with 
QuickTime 3.X the interface may claim 
you haven't got it installed. If this 
happens, install v2.1.2 (on the CD), in 
addition to QuickTime 3.X. This will not 
erase your installation of QuickTime 3.X. 

You need web browser software and 
an active web connection to make use of 
the web-linked features of the CD. Latest 
versions of Microsoft Internet Explorer 
and Netscape Navigator are on the CD. 


What if I need help? 

Contact Technical Support via the 
following means, and in this order: 

* email: support@futurenet.co.uk 

* web: www.futurenet.com/support 

* fax: 01225 732 279 

* phone: 01225 442244 (lines can be busy) 
Visit www.futurenet.com/support to see 
a list of the most frequently asked 
questions about our CD. 


What if I have a faulty CD? 
This is rare — but return your CD to the 
following address and a free replacement 
will be sent in 28 days: 

Nimbus Returns Dept, Llantarnum Park, 
Cwmbran, Gwent NP44 3AB 
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Full Software 
Serif PagePlus 4 

(PC Only) 

Presto Photo Album 
(PC only) 


Demo Software 

Hemera Photo Objects (PC 
only) 

Utilities 

Graphic Converter (Mac only) 
Clip art 

5,000 clip art files. These 
images are all people related, 
and are presented in WMF 
format, compatible with most 
PC software. Mac owners may 
have to convert them for use in 
most Mac software (Conversion 
can be handled by Graphic 
converter, included on this CD). 
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Image management 


Presto! 


Photo Albu 


Here’s an excellent way of keeping track of your images, 
and presenting them. Let us show you 
keep your images safe and secure... 


his software offers a 
quick and easy way 
to create albums of 


your favourite photographs 
for presentation, or just a 
place to keep them all filed 
for later use. 

The program is quite 
versatile. Form one 
perspective, you can use it 
just to catalogue your images, 
or group them together in 
themes — then you'll be able 


to easily find view and use 
them whenever you need to. 
Images can be simply placed 
using a drag an drob browser 
interface, so cataloguing 
everything isn’t going to be so 
much of a chore. 

On another level, the 
software can be used to 
create great presentations for 
use in a variety of situations. It 
is possible to create stand 
alone playback files or even 


Installing and running the software 


how you can 


export the pages in HTML 
format for instant use on the 
world wide web. 

The software is very easy 
to use, but if you do get 
stuck, there is plenty of online 
help available — and of course 
you'll be an expert after you 
have finished following our 
tutorial here. 

Have fun, and remember 
to write in and tell us how 
you've used this software! qp~ 


he easiest way to install this software | hand column and elect the program you 
is to use the CPi interface which want to install. The install software will 
automatically runs when you put the CD then automatically run. 
in your drive. The installer will also create a shortcut installed with the software. You can use 
Click on the main screen to enter the for you in the Windows Start menu, so these as the basis for your own projects, 
interface and then click on the Install you can run the software easily. It will also | or better still, follow our tutorial starting 


Software section at the top of the right- | add an uninstaller, so you can remove the | on the next page! 


| software at any time. 
The software includes some example 
Albums to get you started, which will be 


| 


Installing Presto! PhotoMbum 1.5 


When you choose to install the software from the 
interface, the installer program will start. 


Select where you want to install the software, and 
the program will copy the files from the CD. 


You can now start up the program. You'll find a 
shortcut to it in your “Start” menu. 
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Upgrade offer!!! 
We have a special offer, 
enabling you to upgrade 
to the new Sierra Publisher 
Print Studio Draw 7 for the 
special price of £34.99. 

For further details, see 

the offer on page 92. 
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We show you how to manage your images with the software on this month’s CD 


(01 | Having installed Presto Photoalbum, running it should see 

you being greeted by a screen not unlike this one. The three 
options available are View, Create and Edit. View allows you to viewa 
Previously created album on screen, full screen; Create lets you make 
a new album from scratch; and Edit lets you amend a previously 


created album. To get a feel for the program we'll choose Edit and 
then select one of the samples. 


I'm going to stay in the 
United States for three weeks. 
I'm planning to visit the West Coast 


We'll start by getting rid of the picture and large text in the 

middle of the left page. Do this by clicking on each object 
and pressing delete. The next thing we want to do is choose a frame 
for Perky’s picture to appear in. If you want to add an object to your 
Photo album, you do so by dragging it on to the appropriate area in 
the album. There are lots of frames to choose from at the bottom, so 
scroll down and pick one you like. Drag it onto the left-hand page. 


This dialogue box allows you to define the font and size of 
the text, as well as the colour and any envelope special 
effects which you'd like to add. Simply type the text in the box. 
However, if you're planning to write a particularly long sentence, 
you'll have to break it up into separate lines and then repeat this 


procedure for each one. You'll also want to replace the date shown 
with the current one. 


07 


0a} 


i= iy 


Click on samples, then choose the diary style and click on 
OK. There are quite a few templates you can choose to base 
your album on, and the good thing is, you can choose a style you like 
and then just edit it as you need, saving valuable time. A couple of 
other fairly useful functions include the volume symbol, which 
controls whether you have sound effects or not, and the recycle bin 
which lets you delete albums from the list. 


O00 ie 
0 


And here's our frame. It’s a standard oval frame in the first 
category. You can choose different categories by clicking the 
left and right arrows. As | mentioned earlier, you can choose your 
photos from the photo browser on the right; simply drag the photo 
you want into the frame we just added. By some miraculous 
coincidence, a picture of a cat just like Perky is in the Presto samples 
folder, so that’s the photo we'll put in the frame. 


05} 


Fas 


25 I Sc 2 
jew Anewaker ?: Do you reactor 


Once you've finished this page, go to the page menu and 
either select New Blank Page if you want to create the next 
page from scratch, or else Repeat Current Page if you want to 
maintain a consistent style throughout the whole album. The total 
number of pages which your album will contain is obviously 


dependent on the number of photos you have and how you want to 
arrange them. 
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This is the main screen you'll come to, and some of the 
buttons deserve some further explanation. Basically, the 
buttons at the top-left of the screen allow you to switch the main 
cursor between Normal, Text and Object selection modes. The photo 
browser on the right lets you select the directory where the pictures 


are going to come from. It also shows you a preview of all of them, 
which is useful. 


03 
Ud 
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I'm going to stay in the 
United States for three weeks. 
'm planning to visit the West Coast. 


The next step is to replace the text on the right with some of 
our own, so you'll need to delete the text that’s already 
Present on the page. You can do this simply by clicking on each line 
in turn and then pressing delete. Now you should click on the text 
icon to the left (it’s the button that’s located at the bottom left of 


the screen) and, finally, just click the cursor where you want the text 
to appear. 


'09) Here we've repeated the first page and replaced the frame, 
09] together with the picture, with an ‘ornament’ — the picture 
of the toy rabbit on the left page. There are quite a few ornaments in 
several categories and you can choose one by clicking on Ornament 
and then dragging onto the page, just like you did with the frame. 


Then simply replace the text on the right with something that applies 
to the current photo. 


computer publishing 


91 


a2 


coverdisc 
PHOTO ALBUM 


10) This new page we've chosen as blank so we can decide on a 
7 texture as a background. Click on Texture and then have a 
look through the different styles. When you've found one you like, 
pick it out and drag it onto one of the pages as usual. It will fill both 
pages. We're also going to add a transparency to the main object of 
this page. This is done by clicking on Effects and then selecting the 
Transparency category. 


3) To do this, go to the album menu and then click on 

7 Properties. You'll come to the screen that’s inset, above. To 
record a commentary of your own, click on the middle button. From 
here you'll have to choose the format of the audio to be recorded. In 
case you're wondering, the top button lets you add a MIDI file to the 
whole album while the bottom button will play back any WAV files 
you've recorded. 


When you've finished creating the album you can come back 
and view it whenever you want to, simply by using the View 
option. You'll then need to locate your album; in the case of ‘Perky’, 
that'll still be in the Samples folder. When you've found it, click on 
OK and you'll be presented with a full-screen view of the first page. 
Move the mouse down to the bottom of the screen and a menu bar 
will pop up. 


7 
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You can choose from different levels of transparency; here 

we've gone for a 40% transparency on the main object (the 
dog on the left page). You'll notice it blends into the background 
convincingly. Other effects you can use include embossing and 
adding shadows. The other noticeable thing on this page is the large 
flower on the right; it’s so large that the text behind it is no longer 
visible. The solution is simple: right-click and select Send to Back. 


ee 
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This is the Audio Format screen, where you choose various 

options which will affect the quality and size of the file. 
Mono and stereo are self-explanatory, the frequency determines the 
number of sound samples taken per second and the sample size 
determines the quality of each of those samples. If you want the best 
quality from your commentary, you should choose 16-bit, stereo, 
44KHz; otherwise the default settings will probably suffice. 


The second button from the left prints the current page and 


7 the fourth from the left sets the current page as your 
desktop wallpaper. The third button from the right plays a slideshow 
of the album and the buttons to the left and right of that let you 
move from page to page. Finally, the third button from the left 
allows you to set preferences involving the timing of the slideshow, 
whether or not to enable music and other things like that. 
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That's better — the text is now visible. From here on it’s just a 

case of arranging the pages and filling them with the frames 
and photos you want. You can even add music to each page of the 
album individually, but this must be in MIDI format (as opposed to 
WAY), so you won’t be able to record a verbal commentary for each 
individual page. You can, however, record a commentary for the 
whole album. 


» When you're ready, click on the OK button, making sure the 
microphone is properly connected to the line-in on your 
soundcard first. When you've said all that you want to, click on the 
middle button again to stop recording. You can then use the bottom 
button to hear what you just recorded and, if you're happy with it, 
click on OK. Make sure you save the album or else the recording will 
be discarded. 
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And there you have it; a photo album dedicated solely to our 


beloved cat. As you can see, the possibilities are almost 
limitless — just the built-in selection of textures, backgrounds and 
decorations enable you to create an album or digital scrapbook 
exactly how you want it. As usual, experimentation is the best way to 
learn how to get the best from the software, so play about with it 
and have some fun! 


ADVERTISEMENT 


Upgrade Now! 


Create and Edit Photo Masterpieces! Add your photos from digital 
cameras, scanners, floppy disks, PhotoCDs or download them from 
the Internet and follow the easy-to-use guide to create stunning 
photo albums, design your own calendars and much more. 


Mr Photo Gold 


r Photo stores and catalogues 
all your photos and film “rolls” 
by date and title. Search by 


keyword, date and other properties 
and drag-and-drop your photos to 
create photo masterpieces using ready- 
made templates. 

You can add frames, clip art, 
textures, special effects, voice overs 
and sounds, produce album side 
shows to post to the Internet or send 
completed albums by e-mail. 

Make your photos come alive and 
upgrade! We have a really special offer 
available to all the readers of 
Computer Publishing. Just call the 
number below, quoting the order code 
and you can get this excellent software 
for a truly special price! 


Computer Publisher Readers can now purchase Mr Photo Gold exclusively from 
Guildsoft at a special offer price of £19.95 (inc VAT), plus £7.05 for p&p. 

When placing your order, you must quote the code shown here to get this special 
offer price! You can also order by post, fax or email. 


To order, call now and quote code 9O9GUPUB 
O1752 895100 


Guildsoft, The Software Centre, East Way, Lee Mill Industrial Estate, Ivybridge, Devon PL21 9GE 
Web: www.guildsoft.co.uk email: sales@guildsoft.co.uk Fax: 01752 894833 
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Introducing 


coverdisc 
PRINT STUDIO 


PagePlus 4.0 


PagePlus veteran 


with this issue’s coverdisc software. 


ou may already be 
familiar with Page 
Plus 3, which we 


included on the coverdisc of 
issue 1. PagePlus 4 is 
significantly different to 
PagePlus 3 in many respects 
although most of the general 
principles covered in the 
previous parts of our tutorials 
are still relevant. 

The most obvious 
difference to PagePlus 3 is 
that PagePlus 4 is a 32-bit 
application; this means that 
requires Windows 95, 
Windows 98 or higher and it 
will not run under Windows 
3.1 or Windows 3.11 for 
Workgroups. 


Installing 


Installing PagePlus 4 will not 
damage your existing 
PagePlus 3 installation, but it 
will change the file type 
association in the Registry so 
that double-clicking on a PPP 
file in the Windows Explorer 
opens the document in 
PagePlus 4 and not PagePlus 
3. While you are getting used 
to the different version, it's a 
good idea to keep both 
programs on your system 
although it’s important to note 
that while PagePlus 4 will read 
files created by PagePlus 3, 
PagePlus 3 will not read files 
created by PP4. Settings are 
now stored in the Registry 
rather than in .INI files, and 
you will need to call Serif for 
a new registration number. 
Some of the differences 
are a result of the switch to 
the Windows 95 environment, 
such as the use of tabbed 
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dialogs and a Wizard-driven 
interface (you can easily turn 
the Wizards off if you don’t 
like them). The Wizards 
include a set for use with 
PaperDirect(r) part-printed 
stationery and a wide range of 
templates for all kinds of 
publication. PagePlus 4 does 
not have ‘levels’ like PagePlus 
3 because it is designed to be 
accessible to users at all levels 
without the need to switch 
options on or off. 

The tools have moved 
from being in a floating tool 
box to being on two fixed 
ToolBars, one which shows 
tools (down the left hand side 
of the program window) and 
one under the menus with 
buttons for clipboard and 
formatting functions. 

This ToolBar displays 
different options according to 
what type of object is 
selected. The menus contain 
new entries, and some entries 
are now in different places. 
The ChangeBar and Property 
Palette have been combined 
in a new-look ChangeBar. The 
Status Editor now has nudge 
controls and can float on 
screen instead of needing to 
be called specially each time 
you want to use it. 


Menus 
Right-click (context) menus 
are now available when you 
right-click on a selected 
object. Colours and shades 
can be applied to selected 
objects using the new ‘Colors’ 
ToolBar on the right of the 
program window. 

There have also been 
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rings you up to speed 


‘under the hood’ changes, 
such as a different set of 32- 
bit graphics filters (for both 
import and export) and a 
strengthening of WritePlus so 
that it can optionally display 
fonts and be used to apply 
fonts and styles without going 
back to the main program. 


Text 


Text formatting now includes 
automatic handling for bullets 
and paragraph numbering 
and also for automatic 
creation of dropped caps at 
the start of paragraphs; both 
of these operations in 
PagePlus 3 were very time- 
consuming and drop caps in 
particular are much easier.. 
When it comes to printing, full 
support for colour separations, 
both spot and process, and 
Pantone(r) colours is still there. 
In addition, PagePlus 4 allows 
you to save print profiles for 
reuse, and you can also 
specify which pages to print 
(for example, you can print 
all, current, specified pages, 
print left or right pages, in 
reverse order or collate 
multiple copies). 

PagePlus 3 was happy 
with standard VGA resolution 
(640 x 480 pixels), but 
PagePlus 4 is designed to run 
at SVGA resolution (800 x 
600 pixels). At lower 
resolutions than this, some 
ToolBar buttons might not be 
easily visible. 

Overall, once you have got 
used to the different look, 
you'll find PagePlus 4 easier 
to work with than PagePlus 3. 
We hope you enjoy it! = p> 


|| what did you ssy your name was?” she demanded innitbly. “I didn't actually introduce 
myself” replied the rabbit tearfully “but as you ask, I'm Roger, and I’m looking for Jeesica” 


‘Adding, somewhat enigmaticelly “And that makes two so far” 


Sharon twisted her ponytail ebsently. She didn’t know a Jessica... But she did know a Sandy, 
worse luck They had been best friends at Rydell High until Sandy stole her boyfriend 
| Danny was such a rat! She sighed in remembrance It was a world away from this mysterious | 
| garden and the cartoon rabbit. (How did che get here? Last thing she remembered she'd been | 
|| ms Chayoler, as big as 2 whale, heading down the Atlanta highway, looking for a love 

getaway.) She wee puzzled by the mbbit’s mply. “Two what? Are there more rablits im this 
garden?” She thought of Lenny. If only he could be here. He liked Rabbito, and loved hearing 
George talk about them. “There may be more rabbits, but I was referring to clues end titles,” 
| said the rabbit, helpfully 


It may look different, but all the features, like the Write Plus text editor, are still 
there — and of course, plenty of w things have been added. 


Text_in_PP4.ppp - Serif PagePlus 4.0 


Some of the menus and toolbars have changed dramatically, so it might take a while 
to find your way around — but follow our tutorial on page 29 to get going! 


Upgrade offer!!! 
We have a special offer, 
enabling you to upgrade 

to Page Plus 5 for a very 
special price! 

For further details, see 

the offer on the next page! 


ADVERTISEMENT 


grade Now! 


You can see for yourself how good PagePlus 4 is by loading up this 
month's coverdisc and following our tutorial on page 29. But we are also 
giving you the chance to upgrade to the latest version of this software at 
a sensational price... 


PagePlus 5.0 


The latest version gos ———— 


ne 5 a a now includes: ONLY j a - 
rr oo a i —— ore 
= ail riuia 8 @ Photo Optimiser, for —— a ieee 
r | ies ata IK ates | better quality picture £49 95 | 5 i 
Bin | SET =z] a a 
‘eae eel output ; 10 ¥ 


Atel} mint @ Intelligent text fitting — let ] rest WO 
aoee-eer the software take the A Saving of » qh one 
£50! : 
an 


@ Logoplus — instant text 
effects 

@ TablePlus — build complex 
tables quickly 

@ Index and TOC Wizards 

@ Mail merge — Easy output 
of form letters 

@ Portfolio — Keep libraries 
of your often used objects 

B® Web design — Save out 
your documents as web 
Pages too! 


PC Plus magazine awarded PagePlus 5 their Value 
award and described it as the best DTP package under 
£100. But for you, we have arranged an even better 
deal - you can upgrade for the incredible price of just 
£49.95 (plus £5.95 p&p), a saving of more than 50%!!! 


To order call free on and quote code PP4/CP/0999 


0800 37/6 7070 
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YOUR REFERENCE 


Glossary 


To help you get the most out of this magazine, and to 
understand more about design and DTP, we have 
compiled this glossary of common terms. 


Alt attribute - On a web 
page, a text description of a 
graphic which describes the 
contents of a graphic file 
before it is loaded (or in case 
it is not loaded). In order to 
include an alt description, 
your software must support 
HTML. 

Antialias - The process of 
applying a technique used to 
deceive the eye into thinking 
that text is sharper than it 
really is by blending the 
edges of the letters with the 
background, eliminating the 
stair-stepping characteristic of 
circular or diagonal character 
elements. Bitmaps are 
particularly susceptible to 
aliasing, and thus benefit from 
this technique. 

Ascender - Typeface strokes 
contained in letters like b, d, 
1, and t that extend above the 
x-height of the typeface. 
Ascenders contribute to each 
word's unique shape when set 
in lowercase type. Typefaces 


antialiased 


with a high x-height have 
shallow ascenders; typefaces 
with a low x-height have 
relatively high ascenders. 
ASCII - American Standard 
Code for Information 
Interchange. The standard 
format for representing digital 
text in 8-bit chunks. 
Asymmetrical - Designs 
characterised by unequal left- 
right balance, left-aligned or 
staggered headlines, columns 
of different widths, and 
significant differences in the 
sizes of photographs. 
Attachment - A file which is 
“attached to’ and sent with an 
e-mail message. This can be 
anything - an image, movie 
file, or document. 
AutoComplete - An 
‘intelligent’ feature of fourth 
and fifth generation web 
browsers which automatically 
completes URLs being typed. 
Autoleading - Allowing your 
software to determine the 
amount of space between 
lines of type, instead of 
choosing a desired amount of 


aie 


Antialiased text is often used in graphics work and for onscreen display. Using mid 
colours, it softens the edges of curves on the character shapes. 
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line spacing based on the 
type size, line length, and 
typeface design. 

Axis - The point at which left- 
and right-hand strokes of 
letters meet, like the top of an 
uppercase A. An axis can be 
blunted, sharp, or sculptured. 


Banner - An element of Web 
page architecture that remains 
on screen regardless of how 
far down the visitor scrolls on 
a page. Most commonly used 
for advertisements, which 
provide revenue for the web- 
site creator. 

Baseline - The invisible line 
that type rests on. The 
baseline can be determined 
by looking at letters without 
descenders like x, i, and |. In 
some cases, letters with 
rounded bottoms, like o's, 
extend below the baseline in 
order to maintain optical 
alignment with adjacent 
letters. 

Bezier curve - 
Mathematically defined curve 
used in graphics programs. 
Named for the French 
mathematician Pierre Bézier, a 
Bezier curve is a curved line 
defined by mathematical 
formulas. There are at least 
three points used to define 


the curve: the two endpoints 
of the curve are called the 
anchor points, while the other 
point or points, which define 
the actual curvature, are called 
handles (or sometimes 
tangent points or nodes). 
Moving the handles lets you 
modify the shape of the 
curve. Almost any graphics 
editing program worthy of the 
name provides support for 
drawing Bezier curves. 
Binary - The base-2 
numbering system which all 
computers use to perform 
calculations, and store and 
retrieve data. 

Bit - Equal to a 1 or 0. The 
smallest unit of information a 
computer can process. 
Bit-depth - Also known as 
colour depth, bit-depth 
defines the number of bits 
used to describe the colour of 
each pixel in an image. The 
higher the bit-depth, the more 
specific the colour used. For 
example, an 8-bit image 
contains 2° or 256 colours, 
24-bit gives! 6.7 million. 
Bitmap - A common image 
file format which describes 
each pixel in the image with a 
certain number of bits based 
on the colour depth. 

Bleed - Graphic, text, or 
visual that extends beyond 
the normal margins of a page 
to the page's physical edge, or 
trim size. The amount it 
extends by is the Bleed area. 
Bold - Used for emphasis, a 
bold typeface is composed of 
noticeably thicker strokes than 
roman, or regular text. Bold 
type occupies more horizontal 
space than roman text, 
reducing character count. 
Bookmark - A link to a 
commonly visited Web site 
which resides in a browser's 


A bezier curve is usually controlled by 
dragging its ‘handles’. 


A bookmark is just a saved link to a 
website or internet resource. 


Favourites’ or Bookmarks’ 
folder. 

Brightness - Amount of 
white or black in a colour. 
Broken links - Links which 
no longer function due to a 
changed or dead URL. 
Browser - Software program 
that allows users to display 
Web pages formatted 
according to HTML 
conventions 


Case - Typographic 
specification indicating 
whether text will appear in all 
capitals (uppercase), small 
letters (lowercase), or mixed 
upper and lowercase type. 
The term originated in the 
early days of printing, when 
wooden type was set by hand, 
capital letters were stored in 
the uppercase, and small 
letters were in the lowercase. 
Cast - Overall colour bias 
CD - Compact Disc, a 
commonly used large capacity 
storage medium. 

CD-R - Compact Disc 
Recordable, a CD which can 
be written to once by a CD- 
Writer. 

Character - Generic name 
for a letter, number or 
symbol. 

Chunking - Breaking long 
documents into a series of 
shorter elements by inserting 
frequent subheads and 
callouts. 

Clip art - Previously created 
illustrations that you can use 
as is, or modify by 
ungrouping, combining with 
other illustrations, and adding 
different backgrounds and 
borders. 

Clipboard - Special area of a 
Windows PC or Mac's ‘ 
memory which allows text, 
graphics and other data to be 
‘cut’ and ‘pasted’. 

Clipping path - A vectored 
path which masks areas of an 
image when printed. 

CLUT - Colour Lookup Table; 
a colour indexing system 
which allows a computer to 
display colours with a higher 
colour depth than the 


Edit Colour 


Model: [CMYK] 


Process Separation 


Screen Values: | Process | 


© 1988-95 Quark Inc. 


Cyan: 
Magenta: 
Yellow: 
Black: 


A CMYK colour specifier allows you to chose colour for four-colour work. 


computer is capable of 
displaying. This is done by 
rounding the colour down to 
a value within the computer's 
colour depth range. 

CMYK - Cyan, magenta, 
yellow, and key(black), the 
colour model used in graphic 
and printing fields. 

Colour wheel - Diagram, 
similar to a pie chart, which 
shows the locations of the 
various colours and how they 
interact with each other. 
Often, the colour wheel is 
reduced to ten segments; 
clockwise, beginning with red, 
(which straddles 12:00 noon), 
orange, yellow, light green, 
darker green, green 
(straddling 6:00 p.m.), 
turquoise, blue, dark purple, 
and light purple. 

Column - The horizontal 
division of a page into spaces 
used to organise text and 
graphics. Columns are the 
fundamental components in 
grids used to provide page 
frameworks. 
Complementary colours - 
Complementary colours 
appear directly opposite each 


other on the colour wheel. 
Complementary colours 
create the greatest contrast; 
typically one is a dominant, or 
advancing colour and the 
other a quiet, or receding 
colour. 

Condensed - Many typeface 
designs have been redrawn to 
accommodate a higher 
character count. True 
condensed typeface designs 
maintain the integrity of the 
original typeface design and 
avoid artificially increasing or 
reducing the widths of the 
horizontal and vertical strokes 
that make up each letter. 
Artificially condensed typeface 
designs are often identifiable 
by lighter vertical strokes. The 
x-height of a true condensed 
typeface is often higher than 
the original x-height, to 
enhance readability and 
prevent open spaces within 
the letters from closing in. 
Continuous tone - A black 
and white photograph “right 
out of the darkroom” 
containing numerous grey 
tones that flow gradually into 
each other. 


This is an 
example of 


condensed type 
AAT Sonn rate in ae a 


Contrast - 1) A fundamental 
tool of page design, contrast 
refers to visual interest added 
to a page by alternating white 
space with areas of grey text 
and black headlines. (2) As 
used in typography, contrast 
refers to the direction and 
amount of difference between 
the thickest and thinnest 
strokes that make up a letter. 
Corporate identity - The 
consistent image created by 
your firm or association’s print 
communications, ranging 
from letterheads and business 
cards to brochures, 
newsletters, and 
documentation. The elements 
that make up a corporate 
identity include the consistent 
use of a limited number of 
typefaces, type sizes, colours, 
and logo. These elements 
typically appear in the same 
position and at the same size 
on each type of document. 
Cropping - Photographs 
usually include extraneous 
detail at their top, bottom, and 
sides. Cropping removes this 
unwanted information, 
allowing the most important 
message-bearing elements of 
the photograph to emerge 
with added clarity. 


Database publishing - (1) 
Integrating a database with a 
search engine so that Web 
site visitors interested in 
specific criteria can query your 
database and create a 
“custom page” containing 
only the information they are 
interested in. (2) Also refers to 
using desktop-publishing 
software to create directories 
or catalogues directly from 
information in a database. 
Decorative type - 
Decorative typeface designs 
are for words or phrases used 
to attract attention and create 
a desired emotional response. 
Rarely suitable for extended 
reading. 

Descender - Portions of the 
strokes, making up letters like 
g's, p's, and y's, that extend 
below the baseline of a line of 
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type. Descenders play an 
important role in creating the 
unique outlines that readers 
use to identify words. 
DHTML - Dynamic Hypertext 
Markup Language; A 
proprietary Internet language 
which includes extra meta 
tags with accurate information 
about the specific content of 
web pages. If implemented, 
this system could allow search 
engines to return web pages 
with content far closer to the 
user's original search criteria 
than currently possible. 
Dithering - Technique that 
computer monitors use to 
simulate colours that are not 
supported by the computer's 
monitor and video circuits. 
Small dots of two adjacent 
colours are used to fool the 
eye into creating a third, non- 
existent, colour. Often creates 
an unsightly “grainy” 
appearance. 

Domain name - The 
domain refers to a Web site’s 
unique electronic address that 
is registered and remains the 
same, regardless of the 
physical location where the 
computers hosting the Web 
site are located. 
Downloadable fonts - 
Typeface designs that users 
can access from a Web site 
and add to their computer; 
allowing them to view the 
Web site the way it was 
intended to be viewed. Once 
downloaded and added to 
their computer, these fonts 
can then be used for other 
projects. 

Dpi - Dots Per Inch; 
measurement of the density 
of information in an image. 
Most commonly used to 
describe the specification of a 
printer or scanner. 

Drop cap - Initial cap cut into 
the paragraph it introduces. 
Drop caps work best when 
they are two or three lines tall, 
depending on design. 

DTP - DeskTop Publishing. 
Duotone - Using two colours 
to print a photograph. When 
black plus grey are used, it is 
possible to reveal details that 
would normally be hidden in 
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Duotone using just black and cyan. 


the dark, or shadow, areas of 
the photograph. Duotones 
can also be printed in a 
second colour relating to the 
second, or accent colour, used 
in the document. 

DVD - Digital Versatile Disc; 
A proprietary new optical 
storage medium with a 
maximum capacity of 17 
Gigabytes. Could possibly 
replace the Compact Disc as 
the storage medium of choice. 


Ellipsis - Consists of three 
widely-spaced dots (...) used to 
indicate missing text. The 
advantage of using an ellipsis 
rather than three periods is 
that the ellipsis will not break 
between two lines and that 
dot spacing remains 
consistent. (Alt-; on a Mac 
keyboard). 

E-mail - Electronic Mail, 
which can be exchanged 
between people and web 
sites, providing they have an 
E-mail address. 

Emboss - Three-dimensional 
effect created with an 
illustration program that 
allows text to look like it is 
raised from the background 
Ethernet - Industry standard 
networking and 
communications system using 
co-axial cable. Most 
computers will need an 
Ethernet expanion to make 
use of it. 

next month: we'll be 
continuing our glossary with a 
look at F to O. 
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next issue 
FIND OUT WHAT’S COMING UP 


Next Issue! = 


| Ask your newsagent to reserve 
Sadly, you've just finished another issue of Computer Publishing. Don't | 


Computer 
worry though, we'll be back soon, with even more makeovers (there's still Wrage Publishing direct 
: : : : MONTH to your door 
time to send yours in), tutorials, reviews, roundups and more... | every month. 
“ToroR rs ape \e, MAKEOVERS 


ublishing 


THE EASY WAY T 


or deliver your copy of 


More of your designs given the professional once over. 
It isn't just for newsletters! Send us your menus, 
posters, signs, logos — anything you like! 


Fur Sorware 


More full software applications await you on our next 
CD, along with more professional fonts, clip-art, demo 


As ever we'll have pages and pages of walkthroughs 
showing you how to create all manner of things. 


Teaes MANIPULATION 


Find out what software to use and how to use it — don't 
be satisfied with what your photographs look like, make 
them even better! 

software and shareware. 


Case Srupy 


DeArwea wrth... 


The most important group of people your publication is 
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ever going to deal with are its readers. We look at how 
to get the most out of your relationship with the best 
friends your publication has. 


Currarr BONANZA 


There are loads of clipart collections on the market, but 
how can you be sure they're worth the money. We'll be 


reviewing several collections next issue. 


The contents of future issues are subject to change 
- No guarantee is implied or intended. 
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Subscriptions and enquiries 


Future Publishing Ltd., FREEPOST, 
BS4900, Somerton, Somerset, TAT] 7B. 
Please see p20 for current offers. 
Subscription enquires 

Tel 01225 822510 

Customer order line 

Tel 01458 271157, Fax 01458 274378 
email subs@futurenet.co.uk 
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Advertisement 


Monochrome laser printer 


BEST | 
BUYS 


ELECTRONICS 


We present the facts - in Black & white 


hilst the big guns have been vying 
W: their positions in the crowded 
postscript laser printer market, a new 
kid on the block has slipped in and neatly 
outmanceuvred them all. We're talking about 


Samsung and their rather neat, if unexcitingly 
named ML7OOON 600 dpi laser printer. 


Beyond the conventional 


As far as monochrome laser printers go the 
ML7OOON pushes well beyond the established 
conventions. Perhaps someone should have 
explained the rules of the game to Samsung in 
advance; after all, it’s just not the done thing 
to give customers exactly what they want! 


Well it’s too late now, the ML7OOON is well 
and truly out of the bag and that’s great news 
for those of you who are shopping around for 
best 600 dpi monochrome laser printer buy. 


So why are we so convinced that Samsung will 
win not only your head but also your heart with 
the ML7000N? 


Let’s start with the basics, (you’d be 
amazed just how often manufacturers get 
these wrong). 


ML7OOON gets the basics right. 


With a robust Electrophotography engine and 
powerful 100Mhz RISC Processor, ML7000N 
delivers a respectable 16ppm with the first 
print in an impressive 13 seconds. 


1200 dpi class resolution is achieved through 


Samsung’s unique Resolution Technology 
making it the ideal output device for 
complicated documents containing greyscale 
graphics and, multiple typefaces. 


As you would expect, Samsung haven't 
forgotten the memory, providing a substantial 
12MB as standard, upgradeable to 68MB. 
Paper supply comes from a 500 sheet 
Universal cassette and a useful 100 sheet 
Multi-purpose tray. If you need more paper on 
line an additional 500-sheet tray is available 
as an affordable option. 


ML7OOON gives you more 
as standard 


All good stuff, but where this printer really 
scores is in what we've lovingly termed the “as 
standard department”, those finishing touches 
which combine to put the ML7OOON truly in a 
class of its own. 


For as little as £795 this remarkable buy 
comes with: 


® Duplex unit — as standard. 
® PostScript 2 - as standard. 


@ Ethernet 10BaseT network Card - 
as standard. 


@ 12 month on-site warranty — as standard. 


Few machines can offer you so much for 
so little, remember, we’re only talking 
£795 + VAT. 


Product Briefing 


Samsung ML7000N 
with optional paper tray 


Simply the best buy 


These are the facts and in our opinion, the 
conclusion is black and white. The ML7000N 
is simply the best value monochrome buy 
there is. So, if you’re looking for seriously good 
value, take our advice and call Samsung's 
approved distributor Direktek now, 
on 01494 471100 whilst stocks last! 


SPECIFICATION 


® Duplex Standard 


© Speed: 16ppm (8ppm Duplex) 
@ Network Ready 


© Paper Supply: 500 sheets from Universal 
cassette 
100 sheets from Multi- 
purpose tray 


® Optional 500 sheet cassette 


© Print resolution of 600 x 600 dpi or 1200 
dpi using Samsung Resolution Technology 


® PostScript 2, PCL5e and PCL6 emulation 


® 12Mb memory upgradeable to 64Mb 
@ 100Mhz RISC processor 
© One piece 8k imaging/toner cartridge 


@ RS-232C AppleTalk and IEEE 1284 Parallel 
interface 


© Ethernet 10BaseT Network Card 
aS 


The highly recommended ML7OOON is available at all good Dealers, 


for further information or to find out the name of a Dealer in your area, 
telephone Direktek now on 01494 471100 


GCC 


TECHNOLOGIES High Resolution Revolution 


HAVE YOU 
aee0C«(SEEEN THE 
*“) SIZE OF IT ? 


WE MEAN 
THE PRINT 
AREA. 


(MAXIMUM PRINT AREA IS 330MM X 889MM.) 


FEATURES & BENEFITS 


600 (20/600), 800 (20/800) & 1200 
(20/1200) dpi options. 

A3 with full crop marks. 

Ethernet built in (all models). 

A3 tray supplied as standard. 
Platinum exchange warranty. 

20 page per minute engine. 

A4 models also available. 


PROFESSIONAL PRINTERS AT PUBLIC PRICES 


TEL: 0181 754 6000 BRaxv-O1R21 754 6N60 ae Atie ees kc fal ew nbn ak eek: 


